





















THEDISTRict 

AT TUSTIN LEGACY 


SHOP ATTHE 

DISTRICT 



THE DENIM LAB 
GS-LOVE 
JASPER PLUM 


ULTA BEAUTY UNION MARKET 

MASSAGE ENVY THE SHANGRI-LA 

PHENIX SALON SUITES SPICE & TULIPS 

LUELLA BOUTIQUE 


Partial listing 

LOCATED ON THE NORTHEAST CORNER OF JAMBOREE & BARRANCA IN TUSTIN | THEDISTRICTTL.COM 
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SANDWICHES PLATTERS 


Served with our Famous Hot or White Sauce 
& Choice of Toppings 


Served with our Famous Hot or White Sauce 
and Rice & Salad 


Chicken Gyron® Falafel 


COSTA MESA 

LONG BEACH 

KOREATOWN 

3033 Bristol St, 

1804 Ximeno Ave, 

COMING SOON! 

Costa Mesa, CA 92626 

Long Beach, CA 90815 

3432 Wilshire Blvd, 

(714) 850-1080 

(562) 986-9038 

Los Angeles, CA 90010 


P @TheHalalGuysSocal | /TheHalalGuysOrangeCounty /TheHalalGuysLosAngeles fTHEHALALGUYSSOCAL 


Contact us for any catering or fundraising opportunities 
info@halalornothing.com I thehalalguys.com 






Another way to 
find your beach 


Relax responsibly.® 





Artfully Crafted* With 
ICO * 6 California Oranges 



aste Responsibly* 


OC 16 blue moon brewing commhy GOLOBI CO 

BELGIAN A V- STYLE WHEAT ALE 


Artfully Crafted*. 

Discover mote on Facebopk.com/BlueMoon. 
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11:00am & 1:30pm 

THE AWARD WINNING 


Get Your Tickets at 

d DraqBrunc 


VLVT | VELVET LOUNGE tICketveb 

416 W. 4TH STREET, SANTA ANA 92701 
LOCATED IN THE HISTORIC ARTS DISTRICT 

INFO LINE 714.232.8727 VELVETOC.COM 
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QUEENMARY.COM 


EENS HIGHWAY, LONG BEACH 


CA 90802 


HOTEL • ATTRACTIONS • EVENTS 


IN 


ASSOCIATION WITH THE ACADEMY OF MAGICAL ARTS, AND THEIR WORLD FAMOUS CLUBHOUSE MAGIC CASTLE 


'■’TheQueen Mary ' * 


: ANTASEAf- 


APRIL 8 TU -10™ 


Illusionists I Close Up Magic I Magic Classes 
Magical Mixology I Magic Market 


The Queen Mary. 

V/wTCoflat 


THE V 

ALL-MEAT DIET! 

TRY IT ON. 


COUNTRY MUSIC FESTIVAL 




60 Top Pit Masters 

KCBS-Sanctioned BBQ Championship 
Live Entertainment iBackyard Games 
Kids Country 

SAT. MAY 14 111am-6pm 

IESS 


EASTON CORBIN 


crnTTvuAPDAMH -- DAN IE L BO NTE AN D 

SCOTTY MAC BAND HONEY COUNTY THE BONA FIDE 





















Born In 
The Rockies 





inside » 03/18-03/24 » 2016 
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TATTOO & BODY PIERCING 


B fc A' H • COS IA MLS A 


SOUTHERN CALIFORNIA. USA 


OLDEST TATTOO SHOP IN AMEPJCA 



www. out ttoo.com 
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Everyone has a favorite. 



Have you 
found yours? 

cofla$b*-an.com V 


coffoeb«*n.com 




VOTED BEST 

MANI/PEDI IN OC! 


NEW LOCATION OPENING IN CORONA DEL MAR- MAY 2016 



glonailbar 


| glonoilbor 


twitter.com/ 

glonoilbor 


yelp.com/biz/ 
glo-n ail-bar- 
costa-mesa 


Wax 

before 

waves. 



435 E. 17th Street, Suite 2 
Costa Mesa, CA 

949-209-8997 
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Gondola Rides 
in Newport 

Birthdays 

Anniversaries Romance 
Marriage Proposals 
Or Just For Fun! 


Gondola Company of Newport 
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Hi-Time Wine Cellars 



Wine Bar This Week! 

Thurs. 3/17 4:30-8:30pm $25 

Unusual Grape Varietals 

Friday 3/18 4:30-8:30pm $25 

Eastern European Wines 

Saturday 3/19 2-8:30pm $25 

France: Rhone Valley 

With French Picnic 
Foods! 


Sunday 3/20 1-5pm $25 

Pacific Northwest 
Beer Tasting 


Sake! 

Wed. 3/23' 

6-8pm $20 

Follow @mrhitime 
on Instagram & Twitter! 


250 OGLE STREET - COSTA MESA, CA 040.650.8403 - HITIMEWINE.NET 




BREAST AUGMENTATION 


MIRA MIST TECHNIQUE 


BRAZILIAN BUTT LIFT 




MINIMALLY INVASIVE • FASTER RECOVERY 
MINIMAL PAIN • NO HIDDEN COST 


UPPER & LOWER ABDOMEN 

COMPLETE • NO HIDDEN COSTS 


COMPLETE • NO HIDDEN COSTS 

TUMMY TUCK STARTING AT $3900 

FULLER LIPS 

RESTYLANE/JUVEDERM • $385 

PHOTOFACIAL $99 
LASER HAIR REMOVAL BIKINI/FACE $69 
BOTOX $99 PER AREA 
SCLEROTHERAPY $99 PER AREA 
MICRODERMABRASION $39 


MIRA AESTHETIC MEDICAL CENTER 

3140 RED HILL AVE #150, COSTA MESA | 714.544.8678 

LOCATIONS IN OC & BEVERLY HILLS | YOUNGERLOOK.COM 



OC Li smiles 

PROGRESSIVE DENTISTRY 

Real People, Real Results 


I h i t 

Before I Aft*r 


33 

/ *w more than happy with the decisum to get wneers and he a patient at 
OC Lifesmiles. / can r tell you hem many times people are sh(Kked when / 
tell them my teeth ate wneers. / rarefy think about my teeth novi. they* feet 
and look ns though they • are my natural teeth and that i ho* it should he. 

Thank you OC Lifesmiles *» Nick C 
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20271 Acacia Street. Suite 100 • Newport Beach, CA 92660 
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bodyelectrictattoo.com 323-954-0408 & IM1 7274 1/2 Melrose Ave. Los Angeles, CA 













































Ahoy These Mateys! 

I n early February this infernal rag was purchased by Duncan 
McIntosh, a Newport Beach publisher of boating and fishing 
magazines and owner of boat shows. We Weeklings scratched 
our heads at the prospect of the new boss: Did a fine single malt 
from Scotland buy us? Would a Newport yacht guy let us do what 
we’ve always done? Would our new offices be in international 
waters, far away from subpoenas and the law? Or would we be used 
as chum? Mmm ... chum ... 

Well, about a month and a half in, I’m happy to report that not 
only is it business as usual at the Weekly, but we’re happier than 
ever before, as well. Duncan’s directive to us so far is to continue to 
raise desmadre and be the best newspaper in Orange County. And 
with that, we bring you our annual People Issue, with 30 of the 
most fascinating individuals making life better in OC right now. 
We’re delighted to highlight big names, unsung heroes, up-and- 
coming stars—all the wonderful freaks and geeks that people expect 
the Weekly to discover long before anyone else. Enjoy, and anchors 
aweigh to more fun! 

-GUSTAVO ARELLANO 






CONTRIBUTORS: Gustavo Arellano, Dave Barton, Joel Beers, Lisa Black, Mary 
Carreon, Josh Chesler, Matt Coker, Denise De La Cruz, Edwin Goei, Taylor Hamby, 
Nate Jackson, Dave Lieberman, Patrice Marsters, R. Scott Moxley, Aimee Murillo, 
Gabriel San Roman, Nick Schou and Taylor Weik 

PHOTOS: Shane Lopes Photography 
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Marisol Ramirez 

N obody knows the effects of Anaheim City 
Hall’s neglect on its neighborhoods bet¬ 
ter than Marisol Ramirez. Long before 
knocking on doors or doing house visits 
for Orange County Communities Organized 
for Responsible Development (OCCORD), the 
24-year-old grew up in the Brownwood barrio 
on the west side of town. “I always had a sense 
of community with posadas, birthday parties and 
other celebrations,” she says. 

But there were also crowded quarters, bar¬ 
ren playgrounds and a lack of maintenance. 
“There were drive-by shootings, a lot of violence 
and police,” Ramirez says. As a teenager, she 
became aware that other areas of the city didn’t 
suffer the same neglect. Around that time, her 
Mexican-immigrant parents moved the family to 
a nicer part of town. While a senior at Savanna 
High School, Ramirez decided to become civi- 
cally engaged and do something about neighbor¬ 
hoods without a voice. In 2009, she attended 
a community forum on the Platinum Triangle, 
a development plan for lofts and restaurants 
anchored around Angel Stadium. 

“That opened my eyes as to a lot of things 
happening at a city level,” Ramirez says of that 
meeting at St. Boniface Church. She filled out 
a sign-up sheet and met community organizers 
Ana Urzua and Alejandra Ponce de Leon, both of 
whom were then working for OCCORD. Ramirez 
began volunteering for the nonprofit and repre¬ 
sented Anaheim youth on its Board of Directors. 
She became a staffer in 2013. 

“I knew district elections was something we 
were pushing for,” Ramirez says. “District elections 
isn’t the end-all solution, but it is a starting point 
for us to vote for who we think will really represent 
us.” The political drama at that time went through 
many stages, including a lawsuit, a citizens’ advi¬ 
sory committee and a settlement that finally put 
the issue before voters in November 2014. 

Ramirez then went out to talk with residents. 
“Districts are just going to divide us,” one West 
Anaheim man told her. 

“Have council members walked your neighbor¬ 
hood and asked what your issues are?” she asked. 

The answer came back “no,” something that 
changed his mind on districts. 

The hard work paid off with a landslide victory. 
“The night that we won, no lie, I cried,” she says. 

Ramirez continues to work to fundamentally 
change Anaheim’s City Council election system, 
assisting at workshops on drafting a new elec¬ 
toral map of the city and helping to organize citi¬ 
zenship workshops and voter-registration drives. 

Does all this work mean Ramirez will someday 
make history as the first Latina councilwoman? 
“I’ve imagined it,” she says. “It’s not a definite 
'no,’ but I’m still very young and want to con¬ 
tinue the work that I’m doing.” 

-GABRIEL SAN ROMAN 































Thuv XoccdLon in. (Downtown. Santa, (but! 

209 N. Broadway, Santa Ana, 92701 | 714.760.4801 



- HOIST THE COLORS - CALIFORNIA CELTS - CRAIC HAUS 
- RADIO DOMINGO - THE MCKINTRREE BOYS 
- BELLES OF BEDLAM - MCNULTY IRISH DANCERS 


2 STAGES | SEARS | DRINK SPECIALS | IRISH FARE 




1824 Newport Blvd. Costa Mesa. CA 



NEVER A COVER 

Live DJ's on the Weekends 
Rock. Country & Funk 
ALL WEEK LONG 


HAPPY HOUR 

1/2 OFF ALL DRINKS 

Saturday-Wodnosday 3:30-5:00 
Thursday-Friday 5:00-6:00 


Weeknight Specials 

9PM-CL0SE 

INDUSTRY MONDAY 

V2 OFF Wells. & Select Beers 

TACO TUESDAY 

$5 Marys | $3 Mt*x Beers 
Tableside Tacos ! $4 Miiagro 

WHISKEY & WINE WEDNESDAY 

$5 Wine by the Glass I SS Whiskey Neat 
Weekly Featured Whiskey $7 


Connect With Usl 
Piet3c4ile>'ar(jCCjcori | ftese'vabcns (949)SSOTOO 

■MM 


n 

o 

z 

H 
m 
Z 
—I 

if) 


H 

X 

m 

n 

O 

c 

z 

H 

< 


n 

> 


D 

> 

XI 


Tl 

o 

o 

D 


n 

c 

r~ 

H 

C 

XI 


m 


C 

(J) 

n 


n 

i - 

> 

in 

in 


Tl 


m 

D 

in 



> 

x 

O 

I 


00 

I 

KJ 

4s 

KJ 

O 

cn 


O 

n 

£ 

m 

m 

* 

i" 

< 

h 

O 


17 






















CO 

H 


LU 

H 

Z 

O 

u 


> 

I- 

z 

D 

o 

u 

LU 

X 

I- 


cr 

< 

a 


< 

u 


Q 

O 

O 

LL 


LU 

cr 

D 

ti 

D 

u 


u 

CO 

D 


LO 

Q 

LU 

LL 

CO 

LO 

< 

_l 

u 





kD 

O 

fN 

sf 

fN 

i 

00 

I 

u 

Ou 

< 


2 

o 

u 

d 

X 

m 

m 

£ 

U 

O 


18 



Zackery Glass 


F rom the Stonewall riots to marriage equality, LGBT 
rights have experienced an amazing trajectory 
toward acceptance. But for activist and current OC 
Pride president Zackery Glass, there’s more work 
to be done. “The question I get asked now is, Ts Pride as 
relevant as it used to be?’” he says before answering the 
question: “Absolutely.” 

He recalls being in the audience when the Anaheim 
City Council publicly recognized June as LGBT month. 
A couple of strangers behind him muttered their dis¬ 
gust. “That was two years ago,” he says. “We still need 
to change people’s mind on how we’re thinking about 
gay people.” 

For Glass, part of that effort comes from putting 
together the annual OC Pride festival, a one-day event 
celebrating gay culture, LGBT rights and allies through 
a fun party atmosphere. Planning starts the day after 
the previous Pride ends; bills get paid, feedback gets 
received, board members are assembled, and so on. 
Compound that with his full-time job working as assis¬ 
tant to the owner of VLVT Lounge in Santa Ana, and 


Glass barely has time to sleep—but “the payoff is seeing 
it all happen.” 

The affable Chapman University alum from Murrieta 
worked as a dancer in Disneyland shows before becom¬ 
ing a dance captain for Disney Cruise Lines, a role that 
Glass credits as helping him develop leadership quali¬ 
ties. While abroad, Glass was so consumed with work 
that he felt isolated from the major events happening 
back home, including the 2008 battle over Proposition 
8. “It really affected me,” he says. “I felt powerless, like I 
wanted to do something about [Prop. 8] and I couldn’t.” 

Between his first and second cruise-line contract, 
Glass returned home and volunteered with Equal¬ 
ity California to collect signatures for petitions. It was 
there that he met other volunteers who connected him 
with Orange County Equality Coalition (OCEC), a new 
organization that, among other objectives, longed to 
bring back OC Pride, which had died out in 2001 after a 
12-year run. For the next few years, Glass volunteered for 
OCEC as entertainment coordinator remotely through 
email correspondence while still working for the cruise 


line. When his last contract ended in 2012, Glass became 
more heavily involved with OC Pride by attending board 
meetings, eventually stepping into the role of president 
in the fall of 2014. 

Today, OC Pride operates separately from OCEC as its 
own nonprofit. Glass plans to bring more changes to the 
event to make it grow, including incorporating more gay 
bars and venues outside of Santa Ana, keeping vendor 
tents united in one area for the festival, adding a parade, 
and starting an OC Pride week to give more visibility to 
local LGBT causes and issues. 

The presidency will come to a close eventually, so 
Glass is looking ahead to other opportunities to speak 
out for gay rights on national and global levels. But for 
now, he’s just trying to find time in his busy schedule 
to devote to himself, his boyfriend and family, while 
still maintaining the kind of levity expected from an 
ambassador of OC Pride. “Pride is meant to be fun and 
freeing,” Glass says. “People should feel like they can do 
whatever they want.” 

—AIMEE MURILLO 
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IRISH WHISKEY 


CUSSES UP TO RESPONSIBLE DRIVING 
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CJ. Ford 


ne of my skills is that I can find people who don’t 
want to be found/’ says veteran Orange County 
private investigator C.J. Ford as he relates a 
comical story from the 1980s. On the hunt for a 
bail-bond cheater, Ford studied the man’s file and learned of 
a fondness for the Grateful Dead. He bought three tickets to 
the band’s upcoming concert, kept one for himself and, pos¬ 
ing as a Southern California radio station free-prize distribu¬ 
tor, mailed the other two tickets to the target. 

Recalls Ford, “We sat next to each other—me, him and 
his girlfriend—watched the show, and when he went to the 
bathroom, I followed, cuffed him and took him away.” 

He laughs, saying, “To this day, that girl may not know 
what happened. She probably thinks he dumped her there!” 

There’s no hilarity in Ford’s most recent mission—a crusade, 
really. For a decade, he has pursued the impossible: getting a 
condemned man, Kenneth Clair, off California’s death row inside 
San Quentin State Prison and released back into society. There 
are, of course, far less challenging propositions a person could 
choose, but the relentless Ford, a Pennsylvania native whose 
family moved to Anaheim in the 1960s, has achieved half his goal. 

Once-hidden trial hanky-panky exposed post-conviction 
by this Santa Ana-based PI helped to set the stage last year 
for the U.S. Court of Appeals for the Ninth Circuit to block 
Clair’s scheduled state execution. Orange County Superior 
Court Judge Thomas M. Goethals is currently considering a 
prosecution motion to give Clair a reduced sentence of life 
in prison without the possibility for parole. In opposition, a 
defense lawyer is asking Goethals to erase special-circum¬ 
stances findings in Clair’s 1987 conviction, a move that could 
make the 56-year-old inmate, incarcerated for 28 years, 
finally eligible for parole. But Ford has a third position. 

“Kenneth Clair is innocent, absolutely innocent,” an exas¬ 
perated Ford said during a February interview. “He should 
be out [of prison] now.” 

Weekly readers know that Clair, a dark-skinned black man, 
was convicted of killing a Caucasian woman in Santa Ana in 
1984 even though the main eyewitness to the crime, a white 
kid, told police the killer shared his skin color and no physi¬ 
cal evidence tied Clair to the crime scene. In 2008, a shock¬ 
ing development occurred because of advances in forensic 
science. DNA recovered from the victim’s vaginal area and 
presumed by police to belong to Clair, whom they’d accused 
of attempting to rape the woman, was determined to have no 
link to the man convicted of the crime. But Tony Rackauckas’ 
Orange County district attorney’s office refuses to share the 
identity of the DNA link with the defense, declaring there’s 
still no valid reason to doubt the righteousness of the case. 

Such rhetoric causes Ford to shake his head in angry dis¬ 
belief. “This doesn’t always happen, but a white guy said a 
white guy did it, and somehow a black guy got arrested and 
sent to prison,” the PI observes. 

Late last year, Ford launched a nationwide petition drive 
highlighting the alarming situation and demanding a fair 
resolution. More than a whopping 165,000 people have 
signed in support. “I have to keep people focused on the 
facts,” he says. “The Clair case doesn’t make any sense at all. 
People who’ve learned what happened say they can’t under¬ 
stand why this man is still in jail.” 

-R. SCOTT MOXLEY 
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Keith McCarty 


V illa Park native and Chapman University alum 

Keith McCarty knows how to start businesses. He 
co-founded Yammer, a Facebook for companies that 
Microsoft bought for $1.2 billion in 2012. With that 
money, McCarty decided to create Eaze, an app that mar¬ 
kets itself as the “Uber for weed.” Although patients can 
use the app to have marijuana delivered to their homes, 
Eaze doesn’t deliver its own products—nor does it employ 
the drivers. The purpose of the platform is to function as a 
facilitator between patient and dispensary. 

But the biggest hurdle the 30-year-old initially faced 
wasn’t whether Eaze would be successful—it was his lack 
of knowledge regarding marijuana. "I saw opportunity in 
the [cannabis] community,” says McCarty. “One being that 
it’s the fastest growing industry in the world, and second 
being that the majority of Americans favor legalization. 
But I’m not a cannabis user, so I had to figure out for 
myself whether it was a fa$ade or if the medicinal benefits 
were a legitimate thing.” 


The research, he says, was eye-opening. McCarty 
came across stories like that of a little girl who suf¬ 
fered from grand mal seizures. Doctors couldn’t figure 
out how to make the seizures stop, and her blood tests 
and scans came out normal. By the time she was 5, she 
suffered from 300 grand mal seizures a week, and her 
doctors said they couldn’t help her anymore. Desperate, 
her parents resorted to using CBD oil. It worked—her 
seizures stopped. 

“What I realized after my research is that it’s just a mat¬ 
ter of education,” says McCarty. “If you do the research, 
you’ll find a lot of evidence showing how [marijuana] truly 
helps people. But the industry has a stigma attached to it, 
and that’s a key area of focus for Eaze.” 

Presenting the idea of his company to his Christian par¬ 
ents is what made him realize the importance of educat¬ 
ing the public. “At first, my mom was like, Tsn’t this just a 
glorified drug-dealing service?’ And that’s when I walked 
her through my research,” McCarty says. “After I did that, 


she and the rest of my family arrived at the same conclu¬ 
sions” and gave him their blessings. 

Through Eaze, he also wants to help define the regu¬ 
latory landscape. “If regulated incorrectly, there can be 
really adverse side effects,” says McCarty. “If marijuana is 
too restricted or unrestricted, it pushes the industry back 
toward the black market—the opposite direction we want 
to go. We want to get the regulations right and help regu¬ 
lators understand our model and understand the benefits 
of doing delivery properly.” 

Eaze has relationships with dispensaries everywhere 
from the Bay Area to San Diego and is the largest deliv¬ 
ery service of its kind. But with the app, expansion is as 
simple as a flip of a switch. “From a tech perspective, we 
are there,” says McCarty. 'We can expand as easily and as 
soon as tomorrow.” 

Also in that plan? “I definitely see drones in the future of 
cannabis delivery,” he says. “The possibilities are endless.” 

-MARY CARREON 
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Kandice Hawes 

W hat happens in Vegas doesn’t always stay in Vegas. 
Just ask Kandice Hawes. As an 18-year-old who 
was visiting Sin City from Orange County during 
a break in her freshman year in college, she was 
pulled over by police and arrested for marijuana; her car was 
impounded, and she was sent to jail, where she served time 
with prostitutes, hardcore drug addicts and petty criminals. 

“I was enraged,” Hawes recalls. “I felt it was unfair for the 
government to treat people who smoke cannabis like criminals.” 

The untimely arrest disqualified Hawes from receiving 
federal financial aid for college. This draconian measure 
may be finally dropped thanks to the so-called Student 
SUCCESS Act (Stopping Unfair Collateral Consequences 
from Ending Student Success), a bipartisan bill that would 
remove provisions in the Higher Education Act that denies 
financial aid to candidates convicted of drug offenses. 

After getting out of jail, Hawes immediately contacted 
the California chapter of NORML (the National Organiza¬ 
tion for the Reform of Marijuana Laws) and asked how she 
could get involved in the movement to legalize marijuana. 
“They had a conference in San Francisco, and I met all 
these doctors and lawyers and academics who felt the same 
way I did,” she says. Her next step was to put out a call 
to anyone in Orange County interested in forming a local 
NORML chapter. At OC NORML’s first meeting, a retired 
doctor and a businessman showed up. “Ever since then, we 
have had new people at every meeting.” 

Now, thanks in no small measure to Hawes’ relentless 
effort to wipe marijuana prohibition off the books, OC 
NORML (which will celebrate its 13th anniversary this 
July) is one of the largest, most active chapters in Califor¬ 
nia. In just the past few years, the group was responsible 
for bringing the inaugural Kush Expo to Anaheim, hosted 
the first senior citizen’s medical-marijuana conference in 
Laguna Woods and pioneered medical-marijuana legaliza¬ 
tion in Santa Ana. (OC NORML’s ballot proposal, the first to 
qualify, ultimately received fewer votes than a rival legaliza¬ 
tion initiative, which the city then adopted into law.) 

Looking back over the past decade of see-sawing mari¬ 
juana politics in Orange County, with cities first tolerating, 
then banning marijuana dispensaries, Hawes sees strong 
signs of hope for the industry. “All these cities are rushing 
to ban all these different uses for medical cannabis,” she 
acknowledges. Yet off-the-record conversations with city 
officials throughout the county confirm that with success¬ 
ful licensed (and, more important, taxed) cannabis pro¬ 
grams in cities such as Oakland and Santa Ana, many cities 
are open to reversing their bans once suitable regulations 
can be crafted. 

The fact that she recently became a mother—her infant 
son can usually be heard in the background whenever 
Hawes answers her cellphone—hasn’t slowed her down at 
all, with Hawes determined to move fast to capitalize on 
Santa Ana’s local legalization beachhead. “The past 13 years 
have been a roller coaster,” says Hawes, “and now we are at 
a low with a lot of Orange County cities banning cannabis. 
But I think we might back on a high soon.” 

-NICKSCHOU 
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H ost people spend their retirements unwinding from 
the world, but activist Peggy Thompson is as busy as 
ever trying to change it. A woman of many causes over 
the decades, humanizing the immigration system one 
visit at a time has become her passion as a member of Friends 
of OC Detainees. 'When you start to get to this stage in life, for 
me, it’s important that I use these productive years I have left 
to leave the world a little bit of a better place,” she says. 

Raised in the Bay Area by Unitarian Universalist parents, 
Thompson started early in the social-justice game. “I had 
my first letter to the editor published when I was 6 in the 
Sacramento Bee protesting the death penalty!” she recalls. 
Thompson stayed local, attending college at UC Berkeley 
during the 1960s, when the campus became a lightning rod 
of student activism. 

Thompson got involved in the anti-Vietnam War move¬ 
ment—and that meant a whole lot more than marches. She 
married a draft resister soon after graduating in 1968, and 
the newlyweds left the United States for Toronto. But seven 
frosty years north of the border had Thompson clamoring 
to come back to California. “I wanted to get as far south and 
warm as possible,” Thompson says. “That’s how I ended up 
in Irvine in 1977, and I’ve been here ever since.” 

After retiring at 62 from Xerox, Thompson re-immersed 
herself in activism after years of volunteering on the side. 
Friends of OC Detainees formed in 2012 out of Tapestry, a 
Unitarian Universalist congregation in Mission Viejo that 
Thompson joined two years later. “The person I visited the 
first time was a man named Juan Carlos from Honduras,” 
she recalls. “He had been [at the James A. Musick Facility 
in Irvine] for at least six months, and I was the first person 
who had ever visited him. He was just so incredibly grateful 
for the visit.” Thompson has kept in touch with Carlos ever 
since; after he got deported, he crossed again and is now 
detained in Arizona. 

The visits have taught Thompson a thing or two about the 
immigration system, including how former detainees are 
often released on the street with no resources. She takes vul¬ 
nerable transgender immigrant women into her home when 
she can for short-term and sometimes long-term stays, until 
they can resettle elsewhere. “The young woman that I have 
with me right now is from Honduras,” Thompson says. “She 
was being pressured by a gang to sell drugs for them.” The 
impossible situation led her to flee a frayed home for the U.S., 
but troubles remained back in Honduras. “Shortly after she 
left, the gang came to her mother’s house looking for her,” 
she says. “Her stepfather answered the door, and when he 
told them she was gone, they shot and killed him.” 

Friends of OC Detainees has around 50 active members, 
and last year, it paid 1,250 visits to local detainees—an aver¬ 
age of more than three per day, twice what it did in 2014. 

The group even won a grant and hired an outreach coordi¬ 
nator to help grow the ranks of those who want to form a 
human bond amidst the isolation of immigrant incarceration. 

“I would like nothing more than to see this whole immi¬ 
gration-detention system dismantled,” Thompson says. “But 
as long as immigrants need visitors, I’ll be here.” 

-GABRIEL SAN ROMAN 
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Josh Mankiewicz 


Y ou can forgive the noisy, self- 

absorbed high-school and college 
students who recently packed a 
Beverly Hills coffee shop for not 
immediately recognizing Josh Mankie¬ 
wicz, the man sitting in the corner and 
donning tasteful leisure wear. A Dateline 
NBC correspondent for two decades 
and family member to Hollywood and 


Washington, D.C., royalty, Mankiewicz 
is best known to nationwide television 
audiences, at least image-wise, for his 
natty on-air suits and pocket squares, as 
well as a distinctive, molasses voice fans 
erroneously assume is enhanced with 
90-proof beverages. 

"I don’t drink,” he declares, chuckling. 

On a network news show that rou- 








tinely defeats its competitors in the 
ratings, the gregarious Mankiewicz 
displays his journalistic prowess and 
storytelling skills even in Orange County, 
where he has dominated our most sen¬ 
sational prime-time crime coverage—for 
example, People v. Daniel Wozniak, the 
case of a poor community-theater actor 
in Costa Mesa who killed two friends in 
a diabolical plot to grab money for his 
wedding and a honeymoon cruise, and 
People v. Kwang Choi Joy, a whodunit 
solved by crafty detective work in the 
city of Orange. 

“Orange County has been seen for years 
from the outside as a quiet, bedroom 
community, but it has become [crime- 
wise] this steaming cauldron of passion,” 
observes Mankiewicz, who is of Mormon 
and Jewish parentage. “There are some 
amazing stories coming out of there.” 

A primary goal is pleasing Dateline’s 
audience, especially members who engage 
him on social media. One particular group 
of loyal viewers created a Twitter feed, 
Dateline Divas, with thousands of follow¬ 
ers. Another one, Mank’s Brow, celebrates 
Mankiewicz’s memorable eyebrow rais¬ 
ing when, say, a killer utters a ridiculous 
exculpatory tale. 

“We know the audience’s reaction in 
real time,” he says. “It’s great. They don’t 
hold back. We’re in a business, and they 
are the customers—can’t ignore them!” 

Mankiewicz explains that another key 
to his show’s success is the ability of cor¬ 
respondents such as himself and Newport 
Beach resident Keith Morrison to gain the 
trust of victims’ families, whose members 
feel the devastating impacts murders 
cause. “There’s a ripple effect on lives 
and relationships for years and years,” 
Mankiewicz says. “Most people don’t 
understand that.” 

He has related experience. His dad, 
Frank, who died in 2014, served as a 
Washington Post columnist, a Peace Corps 
regional director in South America, a U.S. 
Army soldier in the Battle of the Bulge, 
the campaign director for George McGov¬ 
ern’s 1972 White House run, as well as 
the president of National Public Radio. 

He also was Robert F. Kennedy’s press 
secretary, making the historic announce¬ 
ment of the 1968 assassination on the 
night of the California presidential pri¬ 
mary. Mankiewicz met RFK half a dozen 
times as a teenager. “You could feel the 
charisma radiating off him,” he remem¬ 
bers. “He was larger than life, even for a 
13-year-old.” 

Now at the age of 60 and in his fourth 
decade of reporting—for ABC, CBS 
and FOX in places such as New York, 
Washington, D.C., and Los Angeles (for 
KCAL-TV Channel 9)—he appreciates 
the swiftness of today’s news publishing 
and broadcasting, but he also sees a cor¬ 
responding problem. “Journalism is so 
much more immediately accessible than 
it used to be,” says Mankiewicz. “But bar¬ 
riers to who is considered a journalist are 
lower. What’s sometimes gotten lost are 
care and standards—the writing, report¬ 
ing and sourcing. There’s a huge rush 


to be first. I love to be first, too, but I’d 
rather be right.” 

Exceptionally advanced communi¬ 
cation skills must be a component of 
Mankiewicz family DNA. In addition to 
his dad’s accomplishments, his grand¬ 
father, Herman, was a reporter for the 
Chicago Tribune, The New York Times 
and Vanity Fair and wrote Citizen Kane 
with Orson Wells. His grandfather’s 
brother, Joseph, directed All About Eve 
and Cleopatra. His Academy Award- 
nominated uncle, Don, wrote episodes 
of Ironside and Star Trek. Don’s brother, 
Thomas, wrote the James Bond flick 
Live and Let Die and television episodes 
of Hart to Hart, as well as contributed 
to Superman: The Movie. His cousin, 


John—Don’s son—has written for The 
New Yorker and worked as co-executive 
producer of Netflix phenomenon House of 
Cards. Ben, his younger brother and a for¬ 
mer TV news reporter and commentator, 
nowadays hosts Turner Classic Movies. 

Despite his connections, Mankiewicz 
began his professional journalism life 
near the bottom of the newsroom rung 
at the ABC News bureau in the nation’s 
capital. “I worked the assignment 
desk,” he recalls. “Part of my job was 
picking up Sam Donaldson’s suits from 
the cleaners.” 

He believes his best career move was 
to join the CBS affiliate in New York City 
because that’s when he won the opportu¬ 
nity to be on-air every day. Over the years, 


his coverage of crime, politics, congres¬ 
sional scandals and Michael Jackson’s fall 
from grace earned accolades. 

But there have been tumbles, too. Along 
with Ron Reagan in 1993, he co-hosted 
Front Page on FOX, but the show failed 
after one season. ‘You know how they 
used to publish the [television] ratings in 
the paper?” Mankiewicz asks and laughs. 
‘You’d have to go all the way to the bottom 
[of the list] to find that show. Dead last.” 

So what might the future hold? 

He’s content being a reporter—his 
lifelong dream—but Mankiewicz harbors 
ambitions, saying, “I could see myself 
writing a book or, in the family business, 
writing a screenplay.” 

-R. SCOTT MOXLEY 
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Jacqueline Goodman 


B oxes rise to the ceiling in Jacqueline Goodman’s cramped 

office, thanks to remodeling in her Fullerton law-office build¬ 
ing. Thumbing through an old file recently, she stops at a folder 
labeled “Death Threats.” After buzzing her assistant, an alarmed 
Goodman asks, “We have a file for death threats?” 

Indeed she does. That’s what happens when you represent some of 
Orange County’s most despised defendants. Her clients have included 
Andrew Gallo, a drunk driver who caused a crash that killed Angels 
rookie pitcher Nick Adenhart and two of his friends; Sonia Hermosillo, 
who faced a murder count for tossing her 7-month-old son to his death 
from a hospital parking structure’s fourth floor; and members of the 
Irvine 11, the Muslim students prosecuted for disrupting a UC Irvine 
speech by Israel’s ambassador to the United States in a case that gener¬ 
ated international headlines. 

As Goodman reads through the folder’s contents, her fear and repul¬ 
sion turn to... pride. “How many people have that?” asks Goodman 
from behind a glass-top desk that was her mother’s kitchen table in a 
previous incarnation. “I look at it like a badge of honor.... People in 
trouble want someone who works hard, who is a scrapper.” 

If she sounds feisty, you’ve nailed it. Goodman comes in a small pack¬ 
age—and from tough stock. Her maternal grandmother was a 1930s-era 
feminist who had a taquito stand on Olvera Street in Los Angeles, made a 
fortune and bought houses all over Southern California to move her fellow 
family members from Mexico into, Goodman says. Her father had a Rus¬ 
sian-Jewish background and lost many family members in the Holocaust; 
he was a hippie when he met Goodman’s mother, a hippie herself. “My 
parents were anti-religious and anti-establishment,” Goodman says. 

Goodman’s parents moved from LA to Whittier, where she was born. 
She looked up to her older brother Mark, who was socially conscious 
and graduated from paralegal school. He was also a schizophrenic 
who self-medicated with drugs, descended into homelessness and was 
ultimately found dead on a Santa Monica beach. She credits his intense 
quest for social justice with inspiring her legal career. “He would have 
made a better lawyer than me,” Goodman says. “I know he planted 
those seeds in my head.” 

She went to Western State School of Law in Fullerton, where she 
met criminal-defense lawyer John Dolan and offered to work for him 
for free. Goodman went on to surround herself with the best local legal 
minds she could find, including Steph DeSales and veteran Orange 
County defense attorney John Barnett. When an office opened up at a 
Fullerton building owned by DeSales, he offered it to Goodman, who 
never left. “He taught me the profession,” she says, “not just as a career, 
but [also as] a way of life.” 

Goodman founded and served as the first president of the North 
Orange County Bar Association and frequently speaks at law schools 
across the country. Honoring her with the 2012 Skip Glen Award, Cali¬ 
fornia Attorneys for Criminal Justice judges wrote, “Proudly standing 
beside the unpopular, the reviled and the condemned in their hour of 
need, her humility, combined with her legendary sense of humor, has 
earned Jacqueline the respect and admiration of everyone she interacts 
with—from the bench to the bar, from the press to her puppies.” 

Reflecting on her career, Goodman concedes she is at a crossroads. She 
desperately wants to tackle a hot Orange County legal topic: prosecuto¬ 
rial misconduct. “I think that, having done this 21 years, I feel like I have 
the need to have a greater impact than I can have with one case at a time,” 
she says. “Now a good percentage of my work life is dedicated to efforts to 
bring about systemic changes to ensure a more civilized, more just society.” 

-MATT COKER 














-v 






; %: 3 


urxrai> - jy Va^f>'. .*J8fafe 


. ^ T* «*. • < f- m*. * 

Discover Responsibly." ^rtfiroCUra" 8«r ImscrtH b| C*ww mpsits. Chcago II 




c -C;* 




ava^:.M 





























CO 

H 


uu 

H 

Z 

O 

u 


> 

I- 

z 

D 

o 

u 

111 

X 

I- 


cr 

< 

a 


< 

u 


Q 

O 

O 

LL 


LU 

cr 

D 

b 

D 

u 


u 

CO 

D 


LO 

Q 

LU 

LL 

CO 

LO 

< 

_l 

u 





kD 

O 

fN 

sf 

fN 

i 

00 

I 

u 

Ou 

< 


2 

o 

u 

b 

LU 

IU 

u 

o 


32 



Randall Bell 


R andall Bell is the answer to this trivia question: What 
do the residences of Sharon Tate, Nicole Brown-Simp¬ 
son, Jeffrey Dahmer, Sandy Hook shooter Adam Lanza, 
and San Bernardino shooters Syed Farook and Tash- 
feen Malik have in common? 

For 30 years, Bell has been an appraiser of real estate stig¬ 
matized by human killers, natural disasters and high-profile 
accidents. It’s a niche that has earned the married father of 
four book deals, speaking gigs, teaching assignments, homes in 
Laguna Beach and Coto de Caza, and valuable space in the Rolo- 
dexes of attorneys, other real-estate professionals and the media. 

His career exploded thanks to the latter. Bell—who has 
a bachelor’s in finance and accounting from BYU, an MBA 
and MAI with emphases on real estate from UCLA, and a 
doctorate in human and organization systems from Fielding 
Graduate University—already had an international reputation 
among his peers when a sentence about him helping Dana 
Point’s Lou Brown sell his slain daughter’s condo appeared in 
the Los Angeles Times’ “Hot Properties” column during O.J. 
Simpson’s 1995 murder trial. 

“I swear the whole world called,” Bell recalls with a laugh in 
his cozy Landmark Research Group office around the corner 
from Laguna Beach’s Festival of Arts grounds. “I had no idea it 
would be so huge. That was the tipping point. It was just luck.” 

After dealing with a Juice-driven media roster that included 
CNN, all the television networks and The Wall Street Jour¬ 
nal, Bell was asked by the Chicago-based Appraisal Institute 
to write the textbook Real Estate Damages, now in its third 
edition. Framed clippings about Bell from all over the world 
adorn his office walls, including one by a Times writer who 
dubbed him “Dr. Disaster.” But the 57-year-old swears he is not 
motivated by morbid curiosity. “I absolutely am not interested 
in seeing crime-scene photos,” he says. 

Bell initially gravitated toward real-estate development, 
learned appraising and was about to go to Whittier Law 
School when he had an “epiphany” in the pool of the Laguna 
Niguel home he then shared with his young wife and child. 
Instead of fixating on what made real-estate values rise like 
everyone else, he figured, it would be far more interesting to 
learn why values drop. He faxed Whittier Law the first day of 
school to drop out. “It totally shocked everyone,” Bell recalls. 
“I thought it was a good decision, but it was very risky.” 

The risk paid off, opening up a career that has him bounc¬ 
ing all over the planet, from nuked Chernobyl to earthquake- 
ravaged Alaska to post-Katrina New Orleans to methane-gassed 
Porter Ranch to flooded Malibu, Kauai and Florida to the Mar¬ 
shall Islands to investigate lingering radiation from the hydrogen 
bomb tests of the 1950s. He has even appraised properties said 
to be spooked by ghosts. Asked if others do what he does, Bell 
paused a long time before answering, “A couple do... part-time.” 

He believes his detailed research and honesty—even in the 
face of tragedy—have made him a success. While he has no 
plans to retire soon, he has decided to expand his “recovery” 
expertise for the greater good. Bell just came out with his 
seventh book, Rich Habits Rich Life, that, he says, dispels “the 
success gurus’ cotton-candy crap” to really show people of 
all stripes how to excel. He also volunteers with Friendship 
Shelter, Laguna Beach’s nonprofit homeless shelter and reha¬ 
bilitation center, to help clients apply his principles. 

“There is no better thrill than getting someone to set goals and 
coach them to turn their life around,” he says. “The biggest thrill 
in life is not seeing a big crater in the ground. It is seeing recovery.” 

-MATT COKER 















OPENS MARCH 19 


SOLD OUT 

Grand Opening 

Saturday, March 19, 6pm 

Featuring 
Placido Domingo 

Saturday, April 2, llam-IOpm • Musco Center Presents 
Community Open House & Arts Festival 

Free day-long festival, open to all! On four stages inside and out, 
enjoy continuous performances for all ages - Southern California 
musicians, ensembles, singers, dancers and more! 



APRIL 


MARYBELLE AND SEBASTIAN P. 

MUSCO 

CENTER FOR THE ARTS 

Chapman University 


Sunday, April 3,2pm • Musco Center & Pacific Symphony Present 
Charles Ives: Concord Sonata 

Sunday, April 10,7:30pm • Musco Center Presents 
Los Angeles Percussion Quartet 

Friday, April 15,7:30pm • CoPA Theatre Presents 
Shakespeare’s The Merchant of Venice 

Saturday, April 16,2pm & 7:30pm • CoPA Theatre Presents 
Shakespeare’s The Merchant of Venice 

Friday, April 22,7:30pm • CoPA Music Presents 

Puccini’s Gianni Schicchi and Suor Angelica 

Saturday, April 23,2pm • CoPA Theatre Presents 
Shakespeare’s The Merchant of Venice 

Saturday, April 23,7:30pm • CoPA Music Presents 

Puccini’s Gianni Schicchi and Suor Angelica 

Sunday, April 24,3pm • CoPA Music Presents 

Puccini’s Gianni Schicchi and Suor Angelica 

Tuesday, April 26,7:30pm • Musco Center Presents 
Vadym Kholodenko, Piano 

Wednesday, April 27,7:30pm • Musco Center Presents 
EmCxBD: Emerging Voices in Choreography 
by Backhausdance 

Friday, April 29,7:30pm • CoPA Music Presents 
Chapman Wind Symphony 

MAY 

Sunday, May 1,2pm • Musco Center Presents 
Arts & Lecture Series: Jeff Corwin 

Tuesday, May 3,8am-lpm • Thompson Policy Institute Presents 
DisABILITY Summit 

Tuesday, May 3,7:30pm • Musco Center and CoPA Music Present 
Jumpin’ with Stan Kenton 

Saturday, May 7,7:30pm • Musco Center Presents 

Great Voices Concert: Rod Gilfry, Baritone 

Saturday, May 14,4pm • CoPA Music Presents 
Sholund Scholarship Concert 

Sunday, May 15,4pm • 0CYS0 Presents 

Orange County Youth Symphony Orchestra 

Friday, May 20,4pm • Fish Interfaith Center Presents 
Baccalaureate Interfaith Service 

Featuring David Archuleta and Valarie Kaur 

Sunday, May 29, lpm-7:30pm • Chapman World CAFE Presents 
World CAFE: El Latido del Corazon Mexicano 


Artists, dates and programs subject to change. 




>ENING 

PREVIEW 

'season 



MUSCO 


CENTER FOR 
THE ARTS 

Chapman University 
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Meah Collins 


K nown around Orange County’s coast as the girl 
who charges massive waves like a Laird Hamil¬ 
ton, 16-year-old Meah Collins (pronounced Mia) 
has 100 victories under her belt—and a room full 
of trophies to prove it. She won titles at the USA North 
America Pro Junior and Sunset Pro Junior at 14 years 
old, ripping through 10-foot waves against 130 of the 
world’s best surfers younger than 20. 

But unlike most young, wildly talented people who 
experience success, Collins’ confidence isn’t a demon¬ 
stration of arrogance; it’s a sign of her relationship with 
the sport. “You can only understand the unique, artistic 
values of surfing and its culture when you’re in it and 
integrated with people who really know it,” says Col¬ 


lins. “It’s you, your board—which is an extension of your 
body—and the wave. When you get up and ride with the 
wave, you’re at one with a force of nature, and there’s 
nothing else like that.” 

Collins’ experience with colossal waves in foreign 
waters is her main advantage over most of her competi¬ 
tion—she was charging heavy surf on the Gold Coast of 
Australia at 11. Today, she has surfed in six countries on 
four continents. “She’s all about the power,” says Collins’ 
father, former pro surfer Richie. “That’s what makes her 
stand out. Most girls, when they’re young, learn grace, and 
then develop power in their style. Meah’s the opposite.” 

Surfing isn’t the only thing at which Collins excels. 
The Edison High School junior maintains a 4.2 GPA, 


plays golf and paints—she has even had her art fea¬ 
tured in local shows. “[Local OC surf artist] Jaime Noia 
helped me get into my first art show,” she says. “I even 
sold a few pieces!” 

With plans to go pro in 2017 and college on the 
horizon, Collins is looking forward to her senior year. 
“I’m keeping my options open for college,” she says. 
Despite all the pressure, Collins exudes an air of tran¬ 
quility, as if she knows she’ll become a world cham¬ 
pion when she grows up. 

“I just want to do the best I can and get up there in the 
rankings,” she says, her pearly smile gleaming. “I know I’m 
going to compete for a world title. I’ll be there one day.” 

-MARY CARREON 
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DISCOVER THE LA WATERFRONT! 

Where the 110-South Ends and the Fun Begins! 

Yen haven l experienced LA inti you've been to the LA Waterfront at the Port cf Los Angees. Come and enoy a tniy unique sice rf LA where 
the past meets the present at the doorstep of Amenta's largest trade gateway. The LA Waterfront - a great place to p*ay, dhe. shop and explore! 
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Kurtis Colamonico 


K urtis Colamonico was once considered one of 
the top professional skateboarders in the world, 
having spent the 2000s traveling and competing 
against the biggest names in the sport. But with 
the birth of his son, Colamonico became more inter¬ 
ested in teaching the next generation of skatepark leg¬ 
ends, which led to the formation of Skate Kids. 

"I love skateboarding, and I love kids, and I wanted 
to push kids in a positive direction,” Colamonico says. 
“Skateboarding always kept me going in a positive direc¬ 
tion, so I wanted to help kids use it like I did.” 

As Colamonico sees it, skateboarding teaches kids such 
life lessons as perseverance, physical and mental tough¬ 


ness, and how to accept yet overcome the inevitability 
of failure. As with any other sport, it also helps to keep 
kids active and engaged in something in a world full of 
distractions. And Skate Kids is an opportunity for him to 
give back to some of his older students, so they don’t have 
to balance high school, working and skating, as he did. 

“I recently got to employ two of the teenage kids 
whom I’ve taught,” Colamonico says. “Now they’re 
working with younger kids. That’s making two kids bet¬ 
ter at once, and now the older kids don’t have to go and 
work a hard job that leaves them too tired to skateboard.” 

What started as an elite skateboarder giving lessons 
to a handful of kids has quickly caught on in Long Beach 


and OC. Colamonico recently hosted his first youth 
competition, regularly holds camps when school isn’t in 
session, and is looking to team up with local schools to 
work on an afterschool program. And many of the com¬ 
panies that sponsored his career are onboard to help out 
with his new program. 

“Skateboarding can be expensive when you’re a kid 
growingup,” Colamonico says. “I remember not having 
the money for tournaments or new gear, so I wanted to 
make everything more accessible to kids, no matter how 
much money they have. I wish there was something like 
this when I was a kid.” 

-JOSH CHESLER 














Hi-Time Wine Cellars 


Irish Whiskey Sale! 

BUSHMILLS BLACK BUSH [103920] 
REG. $33.99 SALE $24.99 

BUSHMILLS [103980] 

REG. $22.99 SALE $15.99 


BUSHMILLS 


TYRCONNELL [126250] 
REG. $36.99 SALE $29.99 


black 

BUSH’ 

*um wmstrv 


TULLAMORE DEW [164315] 
REG. $25.99 SALE $18.99 



JAMESON BLACK BARREL RESERVE 

[105869] REG. $37.99 SALE $29.99 



REDBREAST 12 YEAR [162655] 
REG. $49.99 SALE $42.99 

GREEN SPOT [104500] 

REG. $49.99 SALE $39.99 

GREENORE 8YR [166841] 

REG. $49.99 SALE $39.99 

Prices valid for March 2016, 
while supplies last, no rain checks. 



250 OGLE STREET - COSTA MESA, CA 040.650.8403 - HITIMEWINE.NET 
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REAL MUMMIES. REAL SCIENCE. REAL PEOPLE. 


Mummies 

± V ^OF THE WORLD 

THE EXHIBITION 


Discover real mummies from around the world, 
some dating back more than 4,500 years. 



ENGAGEMENT 


BOWERS MUSEUM 

# f 0 Connect with us! @>bowersmuseum 

2002 North Main Street, Santa Ana, California 92706 | 714.567.3630 | VISIT bowers.org 
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THAT'S NOT HOW YOU 
"FEELTHEBERN" 


♦calendar 



SHE'S A WOMAN SCORNED [ MEG GAN TROBAUGH | MODEL: COBRA ROSE 



fri/03/18 

[CONCERT] 

Happening Now 

Future 


[NIGHTLIFE] 

Danza Machines! 

Noche De Estrellas 


sat/03/19 


[FILM] 



LET’S MOVIE! 

Walk-In Theatre 


[FESTIVALS] 

Frybread Fun 

Native American Festival 
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Fresh off a satisfying SNL appearance, 
Atlanta-based rapper Future comes to the 
Observatory. Many casual rap fans know 
him for his collaboration with Drake on 
What a Time to 
Be Alive and for 
his implementa¬ 
tion of Auto- 
Tune, but the 
rapper born Nay- 
vadius DeMun Wilburn has earned acco¬ 
lades beyond his Dungeon Family roots as 
one of the most skilled rappers, with origi¬ 
nal rhymes and chart-topping albums. His 
talent excites both critics and fans; his latest 
album, EVOL, was released last month and 
debuted at No. 1 on the Billboard 200. His 
live shows are just as energetic and creative 
as his sound, which will be on full display 
when Future makes his way to Santa Ana. 

Future at the Observatory, 3503 S. 

Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 11 pm. $85. 
-DANIEL KOHN 


| MORE » 

Ionline 

OCWEEKLY.COM 


Move over, Back to the Future— this is 
the real Enchantment Under the Sea 
Dance! Come gather under the sea stars at 
Aquarium of the Pacific’s after-hours fiesta, 
Noche de Estrellas, full of rhythms, rock 
and underwater buds. Guests can dance 
the night away to the stirring sounds of 
cumbia rock outfit Viento Callejero, rock 
en Espahol from Sonsoles, and D J Quinto 
Sol. The noche begins with a bilingual, 
underwater dive show featuring Victor “El 
Paparrush” Cordero and an Aztec dance 
from Danza Azteca Cultural Ketzaliztli, 
as well as plenty of chances to win prizes, 
yummy Mexican cuisine and beverages, 
and activities from the Museum of Latin 
American Art. Don’t forget to take a stroll 
and visit the aquarium’s tenants—we hear 
those guys are real party animals. 

Noche de Estrellas at Aquarium of the 
Pacific, 100 Aquarium Way, Long Beach 
(562) 590-3100; www.aquariumofpacific. 
org. 6:30 p.m. $14.95; members and kids 3 
and younger, free. — AIMEE MURILLO 


What do the films Donnie Darko and 
Turbo Kid have in common?They / re 
both being screened on a back-to-back 
bill at Comic Book Hideout’s monthly 
Walk-InTheatre double-feature night! 
Revisit the moody 2001 psychological 
drama Donnie Darko , starring Jake 
Gyllenhaal as the titular character, 
and follow his descent into madness 
and teenage delirium. Follow that up 
with the lighter, more upbeat Turbo 
Kid , a funny post-apocalyptic adven¬ 
ture story. Bring your own snacks, or 
choose from the variety of concession 
items available for purchase—and 
take part in the quirky pseudo-drive- 
in-movie-theater experience the Hide¬ 
out has to offer. 

Walk-InTheatre at Comic Book 
Hideout, 215 W. Commonwealth Ave., 
Fullerton, (657) 217-0624; www. 
facebook.com/comicbookhideout. 

6 p.m. Free. -AIMEE MURILLO 


For folks who missed Cal State Long 
Beach’s recent annual Pow Wow or just 
want to keep the celebration of indigenous 
culture going, Shoreline Village is the place 
to be! The stretch of waterfront stores and 
restaurants in downtown Long Beach plays 
host to the Seventh Annual Native Ameri¬ 
can Festival. The two-day event brings 
food, dancing, music, art and more. Plus, 
you’ll hear the sounds of Red Fusion Band 
spanning traditional native flute music to 
contemporary compositions. Hoop dancers 
are coming in all the way from Phoenix; 
artists will be selling their creations; and 
people can have their pictures taken with 
Saginaw Grant, a Native American actor 
whose credits include Breaking Bad and 
The Ridiculous 6. And did we mention 
there’s frybread? 

Seventh Annual Native American Festi¬ 
val at Shoreline Village, 401-403 Shoreline 
Village Dr., Long Beach, (562) 435-2668; 
www.shorelinevillage.com. Noon. Free. 
-GABRIEL SAN ROMAN 
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3110 Newport Blvd, 
Newport Beach, CA 92663 
949-723-0293 


26771 Rancho Parkway 
Lake Forest, CA 92630 
949-581-0293 
rudyspubandgrill.com 


Thurs Special 
Starts at 7pm 

$7 pizza & drink or domestic 
draft & $10 Domestic Pitchers 

Fri & Sat Late Special 
8-10pm 

$7 pizza & drink or domestic draft 

Sat & Sun Specials 

$21 Domestic buckets 
$25 Imports (5 bottles) 
$4 Draft of the Month 

Sat & Sun Specials 

$5 Fresh squeezed grey hounds 
& Screwdrivers 

Sunday Night Specials 

$5 Double Cheeseburger + 
1st domestic draft $2 
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sun/03/20 


[FESTIVALS] 

Birds Gone Wild 

Xanadu Wildlife Adventure 

Slip on your stretchy pants and join the herd 
of ecologically minded folk at the Second 
Annual Xanadu Wildlife Adventure and 
Festival at the glorious Rancho Las Lomas 
Resort and Zoological Garden. Tucked away 
in the foothills of Silverado, the Xanadu expe¬ 
rience includes bonding with white tigers, 
zebra, alpaca, exotic birds—and hanging with 


human animals stretching their bodies and 
souls in yoga classes and acrobatic workshops. 
There's also an array of healthy food vendors, 
juice bars, and beer and wine tasting, with 
live musical performances from soul and folk 
guitarist Dustin Thomas and Parisian house- 
music spinner D J FDVM. Most of all, the day 
is about awareness, connection and balance, 
so get your chakras aligned and feed the birds. 

Xanadu Wildlife Adventure and Festival at 
Rancho Las Lomas, 19191 Lawrence Canyon, 
Silverado, (949) 888-3080; thexanadulife. 
com. 11 a.m. $55-$65. -SR DAVIES 


[FESTIVALS] 

Women First 

International Women's 
Day Festival 

Santa Ana's French Plaza is the scene for this 
daylong celebration of women's accomplish¬ 
ments all over the world. The Sixth Annual 
International Women's Day Festival will be 
overflowing with activities for families and 
friends of all ages: workshops on art, nutri¬ 


tion, herbs and sustainable engineering, plus 
a discussion on Nestora Salgado, a Mexican 
activist for the human rights of indigenous 
peoples who was jailed for crimes she didn't 
commit. And if you're jonesin' for some 
merch, there'll be a small market made up 
of vendors Chicana Apparel, Organic Trans¬ 
formations and Bloom Native Solutions, as 
well as a handy herb market for the holistic 
hermanas. jViva las mujeres! 

International Women's Day Festival at 
French Plaza, comer of Fourth and French 
streets, Santa Ana. Noon. Free.—AIMEE MURILLO 



NATALIA 

LAFOURCADE 

THIS FRI - MAR 18 


SMOKEY 

ROBINSON 

THIS SAT - 
ftl MAR 19 


NEWTON- 

JOHN 


LOS LONELY 

BOYS & LOS LOBOS apri 

IL VOLO APR 2 

GLADYS KNIGHT aprs 

PEPE AGUILAR APR 22 

CHIQUIS & LOS PLEBES 
DEL RANCHO APR 30 

LUPITA D’ALESSIO 4 

MAY 7 


MAR 26 


SEE WEBSITE FOR 
FULL LINEUP 


STARTING 

AT 


$139 


(PER NIGHT) 


SNOWBIRD 

PACKAGE 




I $20 GIFT CARD ■ $45 RESTAURANT CREDIT 
I $20 FREE PLAY OFFER * 

I 1 PM GUARANTEED 
CHECKOUT 


FAIfTASYy'fSP RINGS 

RESORT CASINO 

800.827.2946 ■ www.FantasySpringsResort.com 

In the Palm Springs Valley ■ 90-min Drive from Orange County 

Hotel prices are per night plus resort fee. Snowbird Package valid Mon. - Thurs. through 4/30/16. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 


18-HOLE CHAMPIONSHIP 
GOLF COURSE 

40 TABLE GAMES 

2,000 OF THE HOTTEST SLOTS 

• 250-ROOM HOTEL 

SIX RESTAURANTS 

IMPROV 


mon/03/21 


[FOOD & DRINK] 

Boysenberry's Back 

Boysenberry Festival 

Ever wonder what an alligator and boy¬ 
senberry mashup might taste like? We do. 
So we'll be hitting up the Knott's Berry 
Farm Boysenberry Festival, an annual 
old-timey-themed jamboree complete 
with pie-eating contests, live music from 
dueling fiddlers and banjos, dance par¬ 
ties, and more than 70 boysenberry-laced 
things to consume, including the afore¬ 
mentioned fried alligator with boysen¬ 
berry aioli. And there will be boysenberry 
beer and wine, too. We we probably won't 
want to see another boysenberry until 
next year's festival. 

Knott's Boysenberry Festival at Knott's 
Berry Farm, 8039 Beach Blvd., Buena Park, 
(714) 220-2000; www.knotts.com. 10 a.m. 
Through April 3. $40-$72. -ERIN DEWITT 


tue/03/22 


[ART] 



WHO ARE YOU? 

‘How I Identify Myself 


This month, artists at Las Laguna Gallery 
will display thought-provoking works on 
the concept of identity for "How I Identify 
Myself." More than 23 artists—includ¬ 
ing Gary Beeber, MegganTrobaugh, 
JenniferWeigel, Ryan Smith, Kate Stipp 
and Andrea Coates—approach the topic 
differently, using the mediums of photog¬ 
raphy and painting for an eclectic array 
of personal representation and, in some 
cases, empowerment. By the time you 
leave, you'll likely be doing some self- 
examination of your own. 

"How I Identify Myself" at Las 
Laguna Gallery, 577 S. Coast Hwy., 
Laguna Beach, (949) 667-1803; www. 
Iaslagunagallery.com. 11 a.m.Through 
March 26. Free. -AIMEE MURILLO 
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[CONCERT] 


BUZZO 
IS BACK! 

The Melvins 

At this point, pretty much nothing can 
stop the Melvins—in fact, lost albums 
are bursting from the past to make the 
Melvins of 2016 seem even more unstop¬ 
pable. Case in point: Next month, Sub 
Pop will issue the Mike and the Melvins 
collab with godheadSilo, lost sometime 
around 1999 and recently recovered. And 
further evidence: the Melvins 7 coming 
Basses Loaded , which rotates six bassists 
between the Melvins 7 Buzzo and Dale. (It's 
Steve from Redd Kross, Jeff from Butthole 
Surfers, Jared from Big Business,Trevor 
from Mr. Bungle, Kristfrom Nirvana, and 
Dale from the Melvins, but on bass, not 
drums.) At this point, there's also kind of 
no way to know what to expect from the 
Melvins at this show—but that's also why 
they're still around, isn't it? 

Moon Block Party and Burger Records 
present the Melvins at the Continental 
Room, 115W. Santa FeAve., Fullerton, 

(714) 526-4529; continentalroomoc.com. 

9 p.m. Free. 21+. -CHRIS ZIEGLER 

[COMEDY] 

What a Relief 

Comedy Relief 
Orange County 

Times are undisputedly tough these 
days, and the only way to let off steam? 
Laughter. Find us cracking up until 
we cry at the ongo¬ 
ing comedy series 
that benefits various 
charities such as Barks 
of Love, the Cystic 
Fibrosis Foundation, 
CHOC Children’s 
Hospital, the OC Fire 
Service Association, 
and the RYTMO youth 
music organization. 
For Comedy Relief 
OC, six different 
lineups of comedians 
will send audiences 
of Garden Grove’s Strawberry Bowl into 
fits of laughter. At tonight’s event, the 
always-hilarious Funniest Housewives 
of Orange County—namely the “Anti- 
Aging Housewife” Cindy Burns, “Trailer 
Nasty” Vicki Barbolak and the “Inappro¬ 
priate” Kira Soltanovich—yuk it up for 
some noble causes. 

Comedy Relief Orange County at Straw¬ 
berry Bowl, 12762 Main St., Garden Grove, 
(714) 928-3894; www.thestrawberrybowl. 
com/comedy-relief. 7:30 p.m. $24-$32.21+. 
-AIMEE MURILLO 
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[ACTIVITIES] 

Not Just for Kids 

Stress Reliever Adult 
Coloring Book 

When it comes to mindless time wasting, 
the popular go-to for adults has typically 
been trashy television, while children 
tend to turn to coloring books and toys. 

As our society continues on its downward 
trajectory toward favoring the juvenile 
and childish (Donald Trump will soon 
be our president!), it only makes sense 
that coloring books would become more 
popular for adults with jobs and respon¬ 
sibilities. The quiet pastime is growing in 
popularity thanks to its ability to reduce 
anxiety, which, let’s face it, is important 
when our society is devolving to grown 
men comparing penis length on national 
television as a valid qualification for the 
position of Leader of the Free World. 

Take a deep breath and relieve your stress 
at Placentia Library’s Community Meet¬ 
ing Room tonight. 

Stress Reliever Adult Coloring Book at 
Placentia Library Community Meeting 
Room, 411E. Chapman Ave., Placentia, 
(714) 528-1906; www.placentialibrary.org. 

6 p.m. Free; registration required. 18+. 
-AMANDA PARSONS 


[CONCERT] 


ROCK FROM 
DOWN UNDER 

Hockey Dad 



With a band name like Hockey Dad, the 
curious might expect an ensemble from 
the land of maple syrup and all-jean out¬ 
fits, but nope. Having recently signed on 
to NewYork record label Kanine Records, 
the Australian duo get to share their 
sunny, indie surf pop jams with willing lis¬ 
teners from around the world. And now 
they're embarking on their coast-to-coast 
SoTiredTour, which will see them playing 
South By Southwest and parts of South¬ 
ern California—including the Wayfarer, 
where they'll perform with Rat Fist (fea¬ 
turing No Age alum Randy Randall) and 
OC punks MELTED. Come check out what 
these young Aussies have in store—or 
risk being seen as an uncool hoser. 

Hockey Dad with Rat Fist and MELTED at 
the Wayfarer, 843 W. 19th St., Costa Mesa, 
(949) 764-0039; www.wayfarercm.com. 

9 p.m. $8-$10. 21+. -AIMEE MURILLO 
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reverend! 

HORTON HEAT 
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AUCIE MEYER) 
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THE COACH HOUSE 

www. thecoachhouse. com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 


THE FENIANS 
THE ENGLISH BEAT 
BEATLES vs STONES 
- A MUSICAL SHOOTOUT 
UFO 

REVEREND HORTON 
HEAT / Unknown Hinson / 
Cadillac Tramps 
LOU GRAMM “THE 
VOICE OF FOREIGNER” 
ELEPHANT REVIVAL / 
Mandolin Orange 
SUPER DIAMOND 
(Neil Diamond Tribute) 
HONK 

MIKE PETERS (The Alarm) 
DSB (Journey Tribute) 

CINDERELLA’S 
TOM KEIFER 
LINDI ORTEGA 
THE TUBES 
Y&T 

ROD PIAZZA 
& The Mighty Flyers / 

New Blues Revolution 
THE ANN WILSON THING 
AL STEWART 
ROGER CLYNE AND 
THE PEACEMAKERS 
BILLY JOE SHAVER 
AUGIE MEYERS / 

Los Fabulocos 

MICK ADAMS & THE 

STONES 

THE SMITHEREENS 
CRYSTAL BOWERSOX 
L.A. GUNS 
OC’S FUNNIEST 
HOUSEWIVES 
TOMMY EMMANUEL 
james McCartney 
JAVIER COLON 
ANDY MCKEE - 
The Next Chapter Tour 
IRON BUTTERFLY 
VENICE 

WHICH ONE’S PINK? 
STRUNZ & FARAH 
LOS LONELY BOYS 
LEON RUSSELL 
JUICE NEWTON 
ACOUSTIC TRIO 


WPCOMING SHOWS 



IDP _ 

NEWTON > 



I I >«■ 

V 

^ 7/6- * 

TED N UDENiT 


6/2 

6/3 

6/5 

6/10 

6/11 

6/16 

6/19 

6/22 


LEON RUSSELL 

JONNY LANG 

TRASHCAN 

SINATRAS 

JUSTIN HAYWARD 

QUEEN NATION 

ISRAEL 

VIBRATIONS 

AL Dl MEOLA 

DONAVON 

FRANKENREITER 



7/2 HINDER 
7/6 TED NUGENT 
7/8 CASH’D OUT 
7/17 VONDA SHEPARD 
7/23 THE YARDBIRDS 
7/31 THE WAILERS 
8/6 DESPERADO 
9/16 RICHARD CHEESE 
9/17 DICK DALE 
10/29 OINGO BOINGO 
DANCE PARTY 


tVOb 866 . 468.33991 33157 Camino Capistrano \ San Juan Capistrano 


Like Us on facebook.com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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Nesrine Omari 

M l ow are you doing, my friend?” Nesrine Omari 

asks virtually everyone who visits Kareem’s Res- 
taurant, the oldest restaurant in Anaheim’s Little 
m Arabia. Her warm hospitality is a secret ingredi¬ 
ent to the success of the eatery, but the falafels are just as 
important. You can find her daily sporting a yellow bandana 
while deep-frying the next batch, the emerald-green, crispy- 
yet-fluffy beauties widely acknowledged as the best in 
Southern California. 

"I love food, so I always helped my mom cook,” Omari says 
of her upbringing in Nazareth—yep, the Nazareth where Jesus 
was from—while taking a rare break. Her mother prepared all 
kinds of Arabic food—including falafels—from scratch. When 
her parents enrolled young Nesrine at a Catholic school in 
Haifa, the meals were less savory. “The nuns used to cook for 
us, but the food was so terrible I used to cry,” she recalls. 

Omari stayed in Haifa to attend university there, getting a 
degree in political science and English. After graduating, she 
returned to Nazareth and became an English teacher—but a trip 
to the United States in 1987 changed everything. 

She had a brother living in Chatsworth who invited her to 
visit for vacation. During Omari’s stay, she met Mike Hawari, a 
man from Nazareth whom she married two years later. The two 
moved to San Jose to work at a steakhouse owned by Hawari’s 
relatives, but they moved closer to Chatsworth after starting a 
family. Back in the Valley, Hawari would cook at weekend bar¬ 
becues, whipping up fattoush salad, baba ghanoush, hummus 
and those falafels—and everyone would ask when the couple 
were going to open a restaurant. 

That happened in 1995, after Hawari went to an Arabic 
market and picked up a newspaper that had an ad about a res¬ 
taurant for sale in Anaheim. Kareem’s Restaurant opened on 
Feb. 2,1996, and became a pioneering business in a stretch of 
Brookhurst Street that eventually became the largest Middle 
Eastern enclave in the United States outside of the Detroit 
area. Years of hard work in the kitchen together earned the two 
praise from regulars, local elected officials and national media 
for their delicious Arabic food. 

But then Hawari fell ill with lung cancer in 2010. Omari had 
to balance taking her husband to chemotherapy treatments 
while opening up the restaurant for lunch. “It was a hell of 
a time, really,” she says. “I can’t believe I survived.” A dying 
Hawari told his wife to continue the restaurant without him. 
“Nesrine,” she recalls him pleading, “don’t change the recipes!” 

After her husband passed away in October 2012, Kareem’s 
Restaurant closed for five months. “If it stayed closed, it’s just 
like erasing 17 years of hard work, spending time with my hus¬ 
band,” Omari says. 

Now, her children—Kareem, Nora and Marwa—help to keep 
the family legacy alive. “I remember the first Eid after my hus¬ 
band passed away,” she says, referring to the Muslim holiday. 

“I looked through the kitchen window and saw people every¬ 
where; I got so scared.” She felt overwhelmed until Kareem 
gave her a big, reassuring hug. Omari cooked order after order, 
meeting the challenge of the day. 

“The secret of food is consistency and specialty,” Omari says. 
The menu hasn’t changed in 20 years and neither have the 
recipes, especially for the falafels. The special falafel mix is now 
packaged and sold to restaurants and local markets. 

“Mike would be happy now,” she says. “I accomplished 
what he wanted. We’re staying here, and we’re going to be 
bigger and better.” 

-GABRIEL SAN ROMAN 









HUNGRY 


WE’VE GOT 
YOU COVERED. 



m ITH CHEF PROFILES. RESTAURANT REVIEWS. EVENTS & FOOD 
TREND NEWS. OC WEEKLY IS YOUR HELPFUL MENU PLANNER, 
FOR THOSE MOMENTS WHEN THE HANGRY STRIKES. 

SIGN UP NILU Tl GAIN 
ACCESS TB BUT FBB 1 

flNi 1 PINK NEWSLETTER OCWEEKLY.COM/SIGNUP 


OS WEEKLY 



DINNER'TIL LATE 

PIKELONGBEACH.COM 


1836F 4THST. (Off CHERRY) LONG BFACH 



OCEANS& EARTH 




HUB 

KITCHEN & TAPS 


$15 Bottomless Mimosas 

w/ purchase of an entree daring brunch hours 

Bloody Mary Bar &. 

Fresk Squeezed Juice Cocktails 


$3 Draft Budlight &. Coors Light • 16 Handles 
$1 OFF all other draft heer • well drinks 
$^t house wine • $6 Moscow Mules 

S3, 5^ 8c SB y&WPtycfyou/ic/aad^erm 

Boneless Buffalo Mings • Chicken Quesadilla Chicken Skewers 

+ <niQh& 


1749 NEWPORT BLVD. COSTA MESA | (949) 356-5544 | WWW.THEHUBCM.COM | DOG FRIENDLY PATIO 
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Gilberto Marquez 
and Joaquin Valdovinos 


I t’s late on a Friday night at Kutsi in downtown Santa Ana, 
and I’m the only one at the bar. I order a shot of Ilegal 
Mezcal and ask the bartender to leave the bottle. 

“A la chingada con Donald Trump,” I say as I knock 
back un caballito. The smoky, complex taste of Mexico’s most 
ancient spirit overwhelms my palate; I cough, and bartender 
Joaquin a Joe” Valdovinos laughs. 

This isn’t just a knock on the United States’ most reviled 
presidential candidate; this is a ritual being carried out in 
bars across the country. It’s called “A Shot at Donald”: you 
order a shot of Ilegal, post it to social media with the hashtag 
#AShotAtDonald, and Ilegal Mezcal donates money to 
immigrants’ rights groups. 

Ilegal’s brand ambassadors for Southern California, Valdo¬ 
vinos and Gilberto Marquez, are both Anaheim boys and well- 
known and well-loved bartenders in Southern California, as 
well as both steeped in social activism. Marquez was in a punk 
bank called Venganza, which specialized in politically charged 
music meant to tear at the roots of xenophobia in Orange 
County; Valdovinos was a MEChistA at Loara High in Ana¬ 
heim, participating in the student walkouts against Proposi¬ 
tion 187 back in 1994. They got into bartending by lying about 
their previous experience and good old-fashioned hard work, 
but they wanted to be able to express their political views. 

It was a natural fit with Ilegal; social activism is at the core 
of the brand. Started by John Rexer, an American traveling 
in Central America after 9/11, he named the brand after the 
many trips he made across the Guatemala-Mexico border to 
smuggle it into Antigua, where he ran a bar. The inspiration 
to go against Trump happened after a poblano busboy in New 
York corrected Rexer’s anti-Trump sentence last year that 
he scribbled onto a cocktail napkin, “Donald es unpendejo” 
(“Donald is a pendejo”) to “Donald, eres unpendejo” (“Donald, 
you are a.pendejo”). Inspired, Rexer took the napkin to an art¬ 
ist; a few days later, huge posters, stickers and T-shirts rolled 
off the presses and were splattered everywhere from New 
York to Los Angeles. 

Though already happy to promote Ilegal, Marquez and 
Valdovinos have spread the word of the anti-Trump campaign 
with extra enthusiasm. Now, wherever they make cocktails, 
Valdovinos and Marquez hand out stickers featuring the slo¬ 
gan and a black-and-white cameo of a sputtering Trump, sug¬ 
gesting to drinkers they join the chingazos against him. 

“Mezcal is an indigenous Mexican product, it’s growing in 
popularity here in Southern California, and its moment is just 
about to happen,” says Marquez. “No wall can keep it out,” 
adds Valdovinos. “We’ll still be here with our message and 
our mezcal.” 

So head out to Kutsi or any other bar with Ilegal on the 
shelf, order a shot, take a selfie and take #AShotAtDonald. 

-DAVE LIEBERMAN 













AUTHENTIC JAPANESE cuisine 


320 Bristol St., Costa Mesa 
714-641-7321 • www.wafuofjapan.com 

(At the SW corner of Bristol & Red HU!) 



Enjoy a fun and relaxing Easter holiday when you serve 
unforgettable meals and dishes from Gelson's famous 
Service Deli. Your guests will savor the fresh, seasonal 
ingredients and restaurant-quality recipes. For the rest of 
your entertaining needs, browse through our aisles of 
gourmet grocery items, sophisticated wines and spirits, and 
our eye-catching array of gorgeous fresh flowers and plants. 


Be sure to order your Simply Delicious Easter meals as 
soon as possible , in store or online: www.gelsons.com 


/ilovegelsons S) @gelsonsmarkets 

@gelsonsmarkets 0 /gelsonsmarkets 


Spring joy & hosting happiness 

Easter meals from [I 
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Frieda Caplan 


I n the lobby of Frieda’s Specialty Produce in Los 
Alamitos is a stairway with a time line consisting of 
12 pictures of produce, each accompanied by a year. 
Asian pears, jicamas, kiwis, snap peas, habaneros 
and more—all now commonplace in the American pan¬ 
try, but thought of as bizarre until introduced to con¬ 
sumers by the woman whose silhouette looms just to 
the right of the staircase: namesake Frieda Caplan. 

That’s just the Cliffs Notes version of Capian’s legacy. 
Painted on nearly half a wall of the Frieda’s massive 
warehouse is a list of more than 100 other fruits and 
veggies the company introduced to the U.S.: spaghetti 
squash, pine nuts, elephant garlic, dragonfruit, starfruit, 
mangos, shallots and way, way more. 

And the crazy thing? Caplan is still at it. 

Now 92, Caplan is a legend many times over in the 
produce industry: pioneer, innovator, a proud femi¬ 


nist in a notoriously macho world whose jovial nature 
masks a steely determination that rivals knew never to 
underestimate. Her media savvy has logged her national 
headlines and appearances on television shows (includ¬ 
ing a memorable turn with David Letterman during his 
NBC days) since the 1960s. She could’ve retired 30 years 
ago to her Rossmoor home and let daughters Karen 
(president, CEO) and Jackie (vice president, COO) run 
the company on their own. Yet Caplan continues to 
show up to the office every day to work, wearing her 
trademark purple, long after her peers left work for the 
golf course. 

“Why would I ever want to retire when what I do is 
this fun?” asks the UCLA graduate during a recent lunch 
at Coconut Rabbit, a favorite of hers. And last year was a 
particularly memorable one, with the debut of Fear No 
Fruit, a delightful documentary about Capian’s life that’s 


now available on Hulu and Amazon Prime. But Caplan 
would rather research the future than dwell on the past. 
She says the next great produce discoveries will come 
from India, a country whose dizzying varieties of fruits 
and vegetables still remain relatively unknown stateside. 

“People forget how huge India is,” Caplan says. “And 
their flavors span everything. American food just doesn’t 
have that diversity—and Americans want more flavor in 
their food now.” 

Knowing what we’re going to want to eat years before 
we know it: That’s the Frieda’s way. She called the move 
toward organic and fair-trade decades before anyone else 
and thinks we’re undergoing a fundamental change in 
our diet, one Capian’s company is ready to capitalize on. 

“Americans are eating less meat than ever before,” 
Caplan says with a hearty laugh. “Isn’t it wonderful ?” 

-GUSTAVO ARELLANO 
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WEEKLY 


ITS TIME TO EAT. 

With chef profiles, 
restaurant reviews, events 
and food trend news, 

OC Weekly is your weekly 
menu planner for where 
to go and what to eat. 



. Sign up now to gain access 
to our Food & Drink Newsletter! 

OCWEEKLY.COM/SIGNUP 




HAPPY 

HOUR 



PLAY POOL, DARTS, AND SHUFFLEBOARD 
WHILE WATCHING YOUR FAVORITE GAME 
OR UFC MATCH 
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BUTCHER SHOP 
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CARNIVORE CUI5INE 

CALVIN FREE (714)84E~004* 


44 - 


-H- 


4 *- 




"t* 




■N 


THE BEEF PALACE BUTCHER SHOP HAS BEEN STRONG IN 
THE SAME LOCATION FOR 46 YEARS. 5895 WARNER AVE AND 
SPRINGDALE IN HUNTINGTON BEACH. 

KNOW THIS! 

NOBODY ANYWHERE AT ANY PRICE BUYS HIGHER QUALITY 
THAN WE PROUDLY OFFER. IT IS OUR HONOR TO SERVE YOU 
AND EARN YOUR RETURN BUSINESS. ON HOLIDAYS WE MUST 
HAVE YOUR PERSONAL ORDER TO HANDLE THE VOLUME. WE 
SELL MORE PRIME RIB THAN ANYONE ELSE ON HOLIDAYS. 
WE WANT TO BE YOUR BUTCHER SHOP PLEASE COME AND 
SEE US. YOU WILL NOT BE DISAPPOINTED. 

THANK YOU! 

SHOWT 1 IE 

MON-SAT: 10 AM- 7 PM SUN: 1 QANL 6 PM 
-WE CAN CUT rT- 

p H t* ft 1 W n n 1 V' ' 



towards your 

delivery 


1510 Adams Avenue 

(on the corner of Adams & Harbor Blvd.) 

(714) 546-4910 


2 

$2 Off 

Jerry’s Combo 


$20 Purchase 

receive $5 off your purchase 
when you spend $20 or more. 
Present coupon when ordering. 
Not valid with any other offers 


order any dog, sausage or burger 
and get $2 off when you make it a 
Jerry’s Combo Limit one discount 
per order, per coupon. 
Present coupon when ordering. Not 
valid with any other offers. 


'or core information / }ienUB / Catering c, more 
visit us online * .ierrysdo2scosta11sesa.com 
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M eet Paul Tran, a man with two titles and two different 
jobs at two different companies. He’s senior director 
of development at Fransmart, a franchise-develop¬ 
ment firm that has helped to thrust brands such as 
Five Guys into the national spotlight. He is also COO of Halal or 
Nothing, the Southern California franchisee of the Halal Guys, 
one of the hottest food brands around if you were to judge it by 
the four-hour-long lines it saw when it opened in a Costa Mesa 
strip mall a few months ago. But you ain’t seen nothing yet. 

Tran and his Halal Guys partners have even bigger plans. 
They intend to open a Halal Guys restaurant in every SoCal 
city so it will eventually become a part of every community. 
The goal is 50 stores in 10 years. And to that end, Tran is 
already hard at work. A typical day for Tran starts at 4 a.m. 
and involves a lot of deal making, location scouting and put¬ 
ting together strong management teams for future stores. 

Before his two jobs, Tran owned and operated Cajun 
Corner, a seafood joint he opened in 2005 in Westminster. 

It was the opportunity to start this restaurant that made 
Tran—then a Long Beach State student in marketing- 
change course. He decided he couldn’t focus on both his 
studies and the business, so he left school one semester shy 
of graduation and threw himself fully into his restaurant. 
Tran sold Cajun Corner at a profit three years later, but it 
was an encounter with Fransmart in 2006 that made him 
realize he wanted to join the firm. 

Tran has been with Fransmart since, helping mom-and- 
pops expand into franchising. But when the Halal Guys 
came on as a client, it was different. “I knew I couldn’t just 
stand by and be on the sideline,” Tran says. “I wanted to be 
part of their growth.” 

The reason was simple. He was a fan. "I’d be at the Halal 
Guys three or four times every time I went to New York,” 
he admits, referring to the original Manhattan cart. "I was 
addicted to the food; that white sauce is everything!” 

Most important, he saw its potential. “There hasn’t been 
a strong segment leader within the Middle Eastern and 
Mediterranean food segment,” he says. 

In answer to the standard what’s-in-the-five-year-plan 
question, he says, “I want to keep growing not only the 
Halal Guys in a Fransmart capacity, but also the rest of 
Fransmart’s portfolio, including the Pie Hole and Slapfish, 
and identify new brands to advise for.” 

Despite global aspirations, Tran has always been a 
local boy. Born in Charlotte, North Carolina, his family 
moved to Santa Ana when he was 7, and he graduated 
from Saddleback High School. Now 33, Tran lives in Irvine 
with his wife and two young kids. As a devout Christian, 
he devotes much of his free time to Operation Christmas 
Child, preparing and packing shoeboxes with toys, school 
supplies and personal items to send to children in develop¬ 
ing nations. He says it is one of his family’s most important 
priorities. “We put together 600 boxes last year, and this 
year, we’re going to try to double that,” Tran says proudly. 

When he’s not helping to spread the word of Christ and 
the Halal Guys, Tran is indulging a major sweet tooth, with 
Afters Ice Cream being a favorite. “I have 14 cavities and 
two root canals to prove it.” 

-EDWIN GOEI 
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Kristin Nguyen 


G arlic & Chives is well-known for two things: its 

deep-fried salmon belly dish and one of the longer 
waits for a table in Little Saigon. But it should 
also be known for Kristin Nguyen, the chef and 
mother of two behind the Asian concept that has—in 
just a year of being open—won several prestigious 
accolades, including Best Vietnamese Restaurant in OC 
Weekly’s Best Of 2015. 

Nguyen’s dad was in the South Vietnamese army 
while her mom ran a convenience store out of their 
home in Vung Tau in Vietnam. Her family left the coun¬ 
try when she was 7, just before the fall of Saigon, fleeing 
by boat to Guam and ending up at Camp Pendleton with 
other Vietnamese refugees. The family settled in Gar¬ 
den Grove, and Nguyen graduated from Bolsa Grande 
High School; she then attended Cal State Fullerton and 
earned a finance degree. She worked at a few mortgage 
companies, but left the field to help her parents with 
a Vietnamese restaurant they opened in Westminster 
around 1995. 

"I loved working with money, but I wanted to work 
with food more because I am passionate about cooking 
and love being creative,” Nguyen says. 

Being the oldest of eight children, Nguyen’s relation¬ 
ship with food started in the family kitchen. "I learned 
a lot about cooking from my dad,” she says. “He’s not a 
real chef but cooked all the time.” She fed her passion 
for learning about food further by borrowing cookbooks 
from the library and enrolling at the Art Institute (AI) in 
Santa Ana. But Nguyen admits that she learned the most 
from going to different countries with her engineer hus¬ 
band, who frequently traveled for work. At every place 
they’d visit, including Thailand and Hong Kong, Nguyen 
sought out cooking classes. The language barrier wasn’t 
a problem; she always paid an interpreter to translate for 
her. “It was the most amazing experience.” 

She honed her culinary skills by cooking for friends 
and family. Garlic & Chives’ salmon belly dish came 
about from dinner parties she’d host at her home. “My 
sister went crazy for it,” Nguyen says. “She kept on 
requesting I make the salmon belly over and over again.” 
The key to that dish, as well as a lot of her dishes, is the 
sauce. “Sauces are very important; something I learned 
from AI,” she says. “I don’t believe in using cornstarch. 

... You want to do a reduction to get that consistency. All 
of my sauces take a long time—some brew for 15 hours.” 

Garlic & Chives opened in December 2014, two years 
earlier than Nguyen had planned; she wanted to wait 
until her youngest kid graduated from high school, but a 
prime restaurant spot became vacant. Despite no adver¬ 
tising budget, the place was packed almost immediately, 
with a lot of the first customers knowing the chef from 
her 20 years of private catering gigs. Nguyen now works 
at the restaurant seven days a week, practicing her style 
of cooking, which she describes as “detailed and intri¬ 
cate.” Her days often stretch from 10 a.m. to midnight, 
but “I still manage to pick up my daughter from school 
in Fullerton on most days.” 

-EDWIN GOEI 
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TODAY’S 



Today’s job search is different. Technology, social media, interview trends, remote 
work opportunities, and employers’ shifting priorities have made looking for a new 
position a very different process compared with even a few years ago. 


BY PAUL ROGERS 



TECHNOLOGY 


“Technology has changed the behavior 
of both the applicant and employer. 
Information is readily available - a little 
digging can influence a decision,’’ said 
Darlene DuBert, Director of HR at Blue 
Microphones. “Online presence and 
persona has become the ‘suit and tie’ of 
the past.” 

Whereas generic employment websites 
such as Monster.com or Craigslist were 
once the only options for job ads, niche 
sites like Dice and Glassdoor have been 
developed to target specific subsections 
of a given industry, DuBert explained. 

“We’ve seen great results from Indeed, 
com,” she continued. “We can now also, 
more conveniently, create awareness 
within our own networks by using 
Linkedln.” 

“Technology has helped,” said 
Steve Aylsworth, Managing Partner 
and Founder of Tri-Search, Talent 
Recruitment with Intention. “By the use 
of video interviews, Skype and smart 
phones there are a variety of ways 
to remotely connect more with the 
candidates you are interviewing. This 
extra touch does help ... especially when 
recruiting candidates on [a] national and 
international level.” 


SOCIAL MEDIA 


While some human resources 
professionals see social media as the 
current go-to platform for jobs, experts 


interviewed for this article had mixed 
opinions on the subject. 

“Social media is a very useful and cost- 
effective tool for recruiting," said DuBert. 
“[Its] channels cast a wide net to both the 
company’s and employees’ audiences 
... Meanwhile, social media allows 
employers insight to the candidate.” 

Job seekers are even executing “reverse 
reference checks” through social media 
- that is, perusing a potential employer’s 
profiles and posts as windows into their 
workplace culture before even applying. 

But there’s still a place for face-to-face 
networking, said John Addison, author of 
Real Leadership: 9 Simple Practices for 
Leading and Living with Purpose. 

“Oftentimes, to land a better job, it 
is more than just what you know but 
more so who you know,” said Addison. 
“Making sure then you develop a real 
social network of people in ‘real life’ can 
often be more important than who you’re 
connected with online.” 


INFORMAL INTERVIEWS 


While formal employment interviews 
aren’t disappearing anytime soon, job 
hunters should also be prepared to 
participate in large-scale networking 
events, low-key local meet-ups, or just 
simple chats over coffee en route to a 
new position. 

“Companies are working to make 
the interview process more natural. 
The overall company culture today is 
adapting this strategy,” said Aylsworth. 
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“With such a competitive market today, 
companies are focusing on culture to 
attract the best talent." 

Networking situations and less 
formal interview environments can 
offer employers a more “authentic" 
understanding of who will be working 
for and with them. 

“Formal settings make people nervous, 
but a more casual setting allows you to 
see their real personality and character," 
said Addison. “While being smart is 
important, oftentimes someone who’s 
more personable and has other traits 
and characteristics can be more of an 
asset to your team.” 


RESUMES & JOB POSTINGS 


The contemporary relevance of 
resumes and job postings divided our 
experts. 

“These still play a vital role. Employers 
looking to hire are still requiring standard 
resumes as part of the qualification 
process," said Aylsworth. “Job postings 
are still utilized as well, but [are] more 
of a passive approach to the recruitment 
process." 

“In the past, [a resume] was the 
exclusive representation of a candidate, 
but more and more candidates get the 
chance represent themselves in other 
ways (video interviews, information 
meetings, etc.),” said DuBert. “However, 
the resume is still used as a tool 
to evaluate a candidate. There will 
always be a place for the traditional 
methodology." 

Yet Addision sees the roles of these 
traditional methodologies as diminishing 
of late. 

“With social media component and 
networking, people are identifying 
candidates in a new and different ways, 
and therefore, already know a lot more 
about them before even sitting down 
with them,” he explained. “This helps 
both the employer and perspective 
employee make better decisions.” 


LOCATION 


With many companies now offering 
remote work opportunities, location is 


less important to job hunting than it once 
was. 

“This is one of the most major shifts 
over the past 10 years,” said Aylsworth. 
“Also, with the ramp-up of shared work 
space, this has allowed employers to 
have employees in remote professional 
work space as well." 

The Internet has also influenced the 
geographic component of a job search 
in indirect, less tangible ways, according 
to Addison. 

“Technology has enabled people to 
stay in touch with family and friends if 
they work in other places," he said. “In 
addition, the fact that today people know 
a lot more about other places makes the 
world a smaller place, and people are 
more open to new opportunities and 
experiences." 

But candidates should treat location 
strictly on a case-by-case basis, DuBert 
asserted. 

“This really depends on the industry 
and the position - certain positions 
simply cannot work remotely," she said. 
“It is a growing trend but should not be 
an expectation.” 


WHO ARE YOU? 


While experience and qualifications 
remain important, employers appear 
keener than ever to also know just who 
an applicant really is and what drives 
them as a person. 

“This is what our recruitment business 
is built on,” said Aylsworth. “This has 
become very important as employers are 
focusing on hiring candidates that have 
a passion for what they do and what 
their vision is as a company. 

“Today more than any other time it is 
crucial to align the true intention of what 
the company needs for the position to 
that of the true intention of what the 
candidates desires for the next step in 
the their career.” 

“We prefer employees who want to be 
here out of passion for the brand, rather 
than someone with adequate experience 
who is just here for the paycheck,” said 
DuBert. “Brand-enthusiast hires also 
tend to have a more positive attitude 
when faced with stresses on the job.” 
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Lauren Paul 


itch,” “slut,” “fake,” “drama queen”: callous words 
thrown out casually about women by women. Girl- 
on-girl drama, especially among school-age gals, is 
often portrayed by films such as Mean Girls as a rite 
of passage. But long before Lauren Parsekian of Laguna Niguel 
met and married actor Aaron Paul from Breaking Bad and 
became a de facto part of Hollywood herself, female bullying 
was an issue that weighed heavy on her heart. 

Paul’s family moved to Laguna Niguel when she was 4 years 
old. It was her tumultuous years at Niguel Hills Middle School 
that set the path for the rest of her life. “I went through a really 
traumatic couple of years with a group of girls,” she says. “It 
was rumors that turned into more rumors and basically turned 
into a full campaign against me, but it’s really the effect of those 
experiences that not only put this issue on my heart at that age, 
but [it’s also] really a testament to why... I feel this is such an 
important conversation to have.” 

She developed severe depression and subsequently devel¬ 
oped an eating disorder. “I completely lost my self-worth and 
self-confidence and got to this point where I just didn’t want to 
wake up in the morning,” Paul recalls. “Since that experience, 

I knew that no matter what I did with my life, I wanted it to be 
centered on this conversation [of anti-bullying].” 

After graduating from high school, Paul studied film at Pep- 
perdine University. There, she met Molly Mae Thompson, who 
had similar experiences in high school. Working on a docu¬ 
mentary in college inspired Paul to spread her message, and she 
invited Thompson to join the fight. 

The close friends hit the road in 2008 with a camera and 
some questions, interviewing for the film that would eventu¬ 
ally become Finding Kind. “We had no idea if people would 
respond,” Paul says. “It was in the initial interviews [that] we 
started to see how vulnerable women and girls were. It was obvi¬ 
ous to us women had been waiting to shed light on this issue.” 

After a year of filming, Paul and Thompson looked at each 
other and realized this was bigger than their film, so the Kind 
Campaign movement began. “We, of course, had no idea at the 
time it would snowball into the international nonprofit it is 
today,” Paul says. 

The Kind Campaign now travels across North America, 
screening Finding Kind and hosting two-hour assemblies in 
schools during which Paul and Thompson participate in talks 
and Q&A sessions for young students. They’re about to embark 
on their 11th tour, reaching out to schools in Chicago, Toronto 
and London—their first in Europe. Paul estimates Finding Kind 
is also shown on a daily basis in schools worldwide. 

Feedback for their efforts has been astounding. Rachel, a girl 
from a town just outside Salt Lake City, reached out to Paul and 
Thompson to say “she woke up that morning knowing there 
was a Kind Campaign assembly, and she thought about not 
going to school that day,” Paul says. Rachel had decided earlier 
that morning she was going to go home and end her life. But 
after attending the assembly, she told Thompson and Paul, she 
realized the things some girls at school were doing to her were 
not worth ending her life over. 

“We connected with [Rachel] and sent her a care package 
and have kept in touch with her,” Paul says. “She’s doing so 
much better now.” 

-TAYLOR HAMBY 
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10 CLOVERFIELD LANE In one key way, 
the kinda-maybe sequel 10 Cloverfield 
Lane might be the purest example yet of 
the J.J. Abrams house style. Directed by 
first-timer Dan Trachtenberg but produced 
by Abrams (Super 8, Lost, Alias, Cloverfield, 
etc.) the thriller is yet another of the fan- 
nish wunderbrand's mystery boxes, a 
genre tease whose marketing makes a 
secret not just of its twists but of its very 
premise. The innovation this time? Now the 
characters are actually inside the mystery 
box itself, either by proud choice (John 
Goodman's whiskery survivalist), desperate 
fear (John Gallagher Jr.'s even more whis¬ 
kery builder bro), or terrifying, mysterious 
happenstance (Mary Elizabeth Winstead). 
That's no spoiler. Some three minutes in, 
Winstead's Michelle awakens in a cinder- 
block cell, cuffed to a cot, bleeding from 
a head wound. But we immediately glean 
how resourceful she is, as she's wearing 
the uniform of intrepid young women in 
genre movies: a tight white tank-top. We 
also can tell because Winstead is adept at 
puzzling things out as we watch, letting us 
see her eyes take in each clue around her, 
and suggesting, with quick glances or a 
hitch of her swooping eyebrows, that she's 
resolved to take resourceful action. Seeing 
what she does next - with a lighter she's 
lucked upon or a crutch she's whittled into 
a shiv - is a thrill. I'll say nothing of the 
film's revelations but for this: The brash 
madness of it all is, as the multiplexes 
demand, "fun," but it's kids' stuff compared 
to the tough, tense scenes of Michelle 
plotting, behind her mask of a face, as her 
captor/savior boasts about his own pre¬ 
paredness for the tragedy he insists has 
wiped out the rest of humanity. (PG-13) 
Alan Scherstuhl. Countywide. 

THE BROTHERS GRIMSBY The Brothers 
Grimsby is a movie for those who thought 
Kingsman: The Secret Service didn't go 
far enough. If all the exploding heads and 
anal-sex jokes and creative impalements 
of Matthew Vaughn's tongue-in-cheek spy 
thriller didn't do it for you, rest assured: 
This time, we get to see British super¬ 
agent Mark Strong and his Midlands yob 
brother Sacha Baron Cohen evade the bad 
guys by hiding inside an elephant's vagina. 
Our heroes then find themselves trapped 
in that cavity as another elephant wanders 
up and engages in some hanky-panky. 
That, mind you, is the setup to the joke; the 
full gag is far more elaborate and gross. 
Anyway, this is now a movie that exists, 
so...yay? Baron Cohen made his fame toy¬ 
ing with the boundaries of documentary 
and fiction. There's less performance art 
this time around: Grimsby doesn't have 
a nonfiction bone in its body. But it still 
pushes at boundaries, and the first one, 
as you might have noticed, is that of good 
taste. There's a subtler transgression here 
as well: Despite the baroque grotesquerie 
of the comedy, the film is also at times a 
reasonably committed action movie, like 
James Bond got hijacked by the world's 
most gutter-minded juvenile delinquent. 
The director here is Louis Leterrier, best 
known for directing Edward Norton's The 
Incredible Hulk and the first two install¬ 
ments of the gonzo Jason Statham fran¬ 
chise The Transporter, and he understands 
the silly fun to be had from a fast, over- 
the-top, well-shot action scene. Most out¬ 
right comedies nowadays aren't this well 
put-together. (R) Bilge Ebiri. Countywide. 

DEADPOOL Deadpool is his film's own 
junky, retrograde RiffTrack, cracking end¬ 


lessly about balls and gayness, about 
burn victims and 90s bands and the 
conventions of superhero movies. Marvel 
comics' "mere with a mouth" is a sort of 
shock-jock Spider-Man, with the Punisher's 
arsenal, Wolverine's healing powers, and 
the dialogue of one of those open-mic 
comedy dudes who believes its some kind 
of courageous truth-telling to point out that 
men like blowjobs. Onscreen, he can't go 
a minute without a one-liner about jerking 
off, or calling bad guys "cock thistle" or 
"wheezing bag of dick tips." In a tense 
moment in his pre-costume life, talking 
with his love (Morena Baccarin) over how 
he'll dealt with the cancer that's killing 
him, he spouts with some wistfulness, "If 
I had nickel for every time I spanked it 
to Bernadette Peters." Between the pat¬ 
ter, Deadpoof s about splatter, some of it 
memorable: Deadpool pinballs the severed 
head of Mook A to take out Mook B, and he 
cheerily loses the use of every limb, Monty 
Python and the Holy Grail- style, fighting 
the immovable Colossus (Stefan Kapii), 
on loan from the X-Men movies. It's all too 
much, by design, and it's also by design that 
carping about it make you feel like a killjoy. 
Go ahead and go nuts if your life has a void 
in it that can only be filled by a superhero 
who gets an eyeful of Gina Carano and 
immediately declares that she must have a 
"wang" - and later compares her to Rosie 
O'Donnell. You just can't pretend it's radical, 
on-the-edge comedy when the hero picks 
the same joke targets as Donald Trump. (R) 
Alan Scherstuhl. Countywide. 

EDDIETHE EAGLE The sports media found 
a doozy of an inspirational story in British 
ski jumper Michael "Eddie" Edwards, a 
working-class bloke with dreams of Olympic 
glory. Or it would have, had Edwards not 
finished dead last in two different events at 
the 1988 Games in Calgary — but whooped 
and flapped as if he'd won the gold. Now 
Edwards' story has been packaged as Eddie 
the Eagle. A tacky embroidered sweater of 
a movie, it has the populist tone of those 
TV packages for the Olympics, only at 
20 times the length. It tiptoes around the 
stickiest questions about Edwards' (Taron 
Egerton) legitimacy, invents a hard-drinking 
American coach (Hugh Jackman) out of 
whole cloth and covers most of its hero's 
athletic progress in a training montage set 
to Hall & Oates' "You Make My Dreams 
Come True." Short of outfitting Edwards 
with a beer helmet as he careens down the 
inrun, the film's commitment to broad feel¬ 
good-isms is absolute. From director Dexter 
Fletcher's perspective, there are only two 
types of people: those inspired by Edwards' 
plucky resolve and the Finnish snobs or 
bureaucratic prigs who insist that he's 
denigrating the sport. If there's a reasonable 
position somewhere in the middle —the 
person who admires Edwards' determina¬ 
tion but respects the cruel meritocracy of 
athletic skill — Eddie the Eagle isn't aware 
of it. The hero is a jumper-come-lately dodg¬ 
ing a future as a plastering apprentice; the 
villains are Olympians who have been hon¬ 
ing their craft since the age of six. Unless 
their stories are colorful, their achievements 
don't matter. That's true of primetime 
Olympics broadcasts — and of Eddie the 
Eagle. (PG-13) Scott Tobias. Countywide. 

LONDON HAS FALLEN The first, worst, 
and most profitable of competing presi¬ 
dential-assault thrillers from 2013, Olympus 
Has Fa lien treated a terrorist attack on 
1600 Pennsylvania Avenue with the utmost 
seriousness, like a scenario that had been 
gamed out on Fox News. In essence, it 
was another" Die Hard in a [blank]" shoot- 


'em-up, but because it was about totally 
plausible matters of national security, the 
only fun it offered was whatever one-liners 
Gerard Butler squeezed out. At the time, 
it felt like a Bush Administration relic that 
had slipped into Obama's second term, a 
chest-thumping affirmation of American 
might against all threats foreign and 
domestic. And yet here is London Has 
Fallen, which moves the action to a mon¬ 
ument-rich European capital but is other¬ 
wise the same generic, po-faced bore as 
the original. To a score flooded with choral 
wailings — this selection must be labeled 
"scary brown people" on the Hollywood 
soundboard — leaders from around the 
world arrive in London for a funeral, includ¬ 
ing U.S. President Benjamin Asher (Aaron 
Eckhart), accompanied by Mike Banning 
(Butler), who leads his secret-service 
detail. It turns out to be an elaborate trap, 
with traitors working together to knock 
off heads of state. Banning and President 
Kick-Ass not only seem to anticipate such 
catastrophes, but actively train for them 
in competitive morning jogs and boxing 
sessions. Taking over for Antoine Fuqua, 
Swedish director Babak Najafi dutifully 
lays waste to the city, lopping the towers 
off Westminster Abbey and ensuring that 
at least one London bridge is falling down. 
The action never stops once the first car 
bomb is triggered, but the second half of 
London Has Fallen takes place mostly in 
the dark, where nobody can see the bud¬ 
get. (R) Scott Tobias. Countywide. 

TRIPLE 9 Bad cop movies — whether bad 
movies about cops or movies about bad 
cops — can be like those Arctic core 
samples from which scientists determine 
long-gone C02 levels, only they're measur¬ 
ing American anxiety about police authority. 
Pop on John Hillcoat's agonized pulp thriller 
Triple 9 in 20 years, and you'll at least have 
evidence of the current wariness toward 
the militarization of that now-stouter-than- 
thin blue line. This is a bad cop movie in 
both senses of the phrase - one thick with 
murderers, dope-sniffers and special-ops 
monsters, all prepared to put their own 
concerns and safety above those of the 
public. An exemplary cast runs through the 
motions of shooting innocents and betray¬ 
ing each other. The story isn't complex, but 
its telling is tangled. A character suggests 
to the Mafia one of those ideas so crazy 
that it just might work — in this case, the 
"Triple 9" of the title. (It's police code for 
an officer killed in the line of duty.) The 
mobsters have tasked the team — fea¬ 
turing non-entity characters played by 
Chiwetel Ejiofor, Anthony Mackie, Norman 
Reedus and Clifton Collins, Jr. — with 
thieving a Who Cares from an Impregnable 
Wherever. How to buy the time for the job? 
Trick a local thug into assassinating an 
earnest newbie cop (Casey Affleck) who 
has harassed him. The logic: Every P.0, in 
Hotlanta will rush to that scene instead of 
the heist. The ending is grim, which perhaps 
is supposed to say something about crime 
not paying. But since Triple 9 riffs on, rather 
than examines, our ambivalence toward 
police state-ism, it illuminates nothing for us 
today. (R) Alan Scherstuhl. Countywide. 

THE WAVE (BOLGEN) The Wave posits the 
inevitability of the natural disaster of its title 
- that, as with Californians and "the Big 
One," every Norwegian in the wave's fjord- 
side path is living on borrowed GMT+1 
time. Our hero is an anxious geologist at 
an early-warning center named Kristian 
(Kristoffer Joner). If his calculations are 
correct (spoiler: they are), only he knows 
that a rockslide-triggered tsunami will soon 


ravage the Akneset mountainside. Roar 
Uthaug's film is more of a slow burn than 
its Hollywood counterparts, devoting its 
entire first half to Kristian's vain attempts 
at preventing the waters from rising. His 
inevitable failure is signaled by a siren that 
echoes through the mountains so omi¬ 
nously you'll think Ragnarok has come. The 
Wave is less a conventional disaster movie 
than a movie that happens to be about a 
disaster, a small distinction that makes a 
world of difference when it comes time to 
care what happens to any of these people; 
this is one of few films of its kind in which 
you're in no rush to see the full force of 
nature's wrath. (Even if you are, the event 
is so localized that there are no obligatory 
shots of iconic landmarks being washed 
away.) It's all about the before and after, 
both of which prove more riveting than the 
85-meter-high wave itself - not that it isn't 
a sight to behold. (R) Michael Nordine. 
Regency South Coast, Santa Ana. 

WHISKEYTANGO FOXTROT The 
title of Glenn Ficarra and John Requa's 
strained dark comedy, in which the War in 
Afghanistan serves as the backdrop for an 
American woman's self-actualizing journey, 
is the military phonetic-alphabet rendering 
of WTF. The mild Islamophobia and highly 
questionable casting choices in the film 
call to mind other texting abbreviations 
- namely, AYFKMWTS and GTF00H. In the 
end, it's an armed-forces acronym dating 
back to World War II that best describes 
this dismal project: FUBAR. Whiskey Tango 
Foxtrot is based on reporter Kim Barker's 
2011 memoir, The Taliban Shuffle: Strange 
Days in Afghanistan and Pakistan. Here, 
the first "r" is dropped from the author's 
surname, and the film signals her sad-lady 
status with the bottle of over-40 multi¬ 
vitamins on her desk, the exercise bike 
she rides in a grim windowless room and 
the "mildly depressive" boyfriend (Josh 
Charles) who never seems to be in town. 
Kim signs up for a three-month assignment 
in Kabul in 2003, a post she stretches out 
to years. In the Afghan capital, the diffident 
journo blooms: She becomes a confident 
on-air correspondent, pounds both scotch 
and a Scottish freelance photographer 
(Martin Freeman) and, in what has become 
a prerequisite for all Fey vehicles, cab¬ 
bage-patches to '90s old-school jams. WTF 
is essentially Eat Pray Love for embeds, 
filled with jokes and sight gags that are 
repeated to ever-stonier spectator silence. 
When Kim remarks to her fixer, "I know you 
like your women to be beautiful, mysterious 
IKEA bags" - a dig followed by an artlessly 
inserted sequence of a group of women 
in blue burkas walking in the square - we 
are meant not to be appalled by her bigotry 
but to chortle along with her forthrightness. 
(R) Melissa Anderson. Countywide. 

ZOOTOPIA In Zootopia, animals do a lot of 
the things that animals in Disney movies 
usually do: They speak, to begin with; they 
walk upright and wear funny clothes; they 
exhibit attitudes that align or ironically 
misalign with their species' appearance 
and reputation; they hold jobs; they experi¬ 
ence outsized emotion and moral doubt. 
Which is to say that, in Disney's almost- 
audacious new animated feature, the 
animals behave less like actual humans and 
more like humans found in movies. What 
sets Zootopia apart is the way it uses the 
terms of anthropomorphism to emphasize 
its central questions: What does it mean to 
be civilized -- i.e. to be human - what does 
it mean to be an animal, and is it possible 
to be both? If that sounds heavy, never 
fear: Zootopia also features a lion named 


Mayor Lionheart (J.K. Simmons), a bunny 
named Judy Hopps (Ginnifer Goodwin) and 
an anthem-belting gazelle (named Gazelle) 
voiced by Shakira. A biblical variety and 
number of God's adorably styled creatures 
populate this allegory of discrimination and 
tribalism. Boroughs like "Little Rodentia" 
and "Tundratown" separate the mice from 
the polar bears; despite its claim of har¬ 
mony between species, Zootopia's animals 
self-segregate, something the film suggests 
is inevitable within even the most inclusive 
society. In case we miss the analogies for 
sexism, racism and bigotry that run some¬ 
what rampant in Zootopia, the screenwrit¬ 
ers use language borrowed from debates 
on diversity and civil rights as well as the 
realm of microaggressions. Zootopia's mis¬ 
sion gets clouded in scenes where the DMV 
is staffed entirely by sloths that behave ... 
exactly like sloths. It's an easy laugh, but 
one that cuts against the movie's diligent 
parsing of how insidious a silly stereotype 
can be. (PG) Michelle Orange. Countywide. 


“FUNNY, 
BEGUILING AND 
AFFECTING. 

SALLY FIELD GIVES 
PERHAPS THE 
YEAR’S FIRST 
OSCAR®-WORTHY 
LEAD ACTRESS 
PERFORMANCE.” 

GARY GOLDSTEIN, LOS ANGELES TIMES 


“I LOVED IT. .. 

SALLY FIELD IS 

SO LOVABLE. 
FUNNY AND REAL.” 

JEN ORTIZ, MARIE CLAIRE 

“NATIONAL TREASURE 
SALLY FIELD PLAYS 
'DORIS’ TO ENDEARING 
PERFECTION.’’ 

ERIC D SNIDER, VANITY FAIR 

"HELLO, MY NAME IS DORIS’ 

IS FANTASTIC.’’ 

CHRISTOPHER ROSEN, 

THE HUFFINGTON POST 



ACADEMY AWARD® WINNER 

SALLY FIELD 


HELLO, MY NAME IS 

DORIS 

SCREENPLAY 

lira | 

D /HelloMyNamelsDoris 
HelloMyNamelsDorisMovie.com 
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STARTS FRIDAY, MARCH 18 

IRVINE Edwards Westpark 8 
(844) 462-7342 #144 
LAGUNA NIGUEL Regency 
Directors Cut Cinema at Rancho Niguel 
(949) 831-0446 

CHECK DIRECTORIES FOR SHOWTIMES • NO PASSES ACCEPTED 
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Sandow Birk 


f Sandow Birk hadn’t been surfing in 
Ireland, he might never have stumbled 
across the trove of hand-illustrated 
Korans inside Dublin’s famed Chester 
Beatty library. It was 2005, and Birk, who 
was raised in Seal Beach and remains one 
of a handful of nationally known con¬ 
temporary artists from Orange County, 
already had plans for the first fully illus¬ 
trated Koran specifically meant for an 
American audience. Yet he knew he could 
never hope to match the calligraphy he’d 
seen in classical Islamic art. Meanwhile, 
everyone he knew (with the exception 
of his half-Filipina wife) had told him he 
was nuts for even considering the idea of 
illustrating an entire Koran. 


“Peoples’ heads would explode when 
I asked them about it,” Birk recalls over a 
fish-sandwich-and-beer lunch in down¬ 
town Long Beach, where Birk and his wife 
have been raising their family for the past 
several years. But after seeing the collec¬ 
tion in Dublin, Birk changed his mind. 
“They had cases and cases of Korans going 
back 1,000 years,” Birk recalls. “They were 
all hand-painted, and there were all these 
mistakes, and parts were erased. Suddenly, 
they went from seeming like this perfect, 
jeweled thing to something made by a 
human being. I was like, T can do this.’” 

Birk’s interest in the Koran came from 
two sources. Traveling the world as an 
avid surfer—a sport that took him through 


war-torn El Salvador and Nicaragua 
during the 1980s—had meant that he’d 
spent extended periods of time in Muslim 
countries such as Morocco and Indone¬ 
sia, as well as the Muslim-majority island 
of Mindanao in the southern Philippines. 
Then came 9/11 and the U.S. invasion of 
Iraq. Birk saw how Islam was being erro¬ 
neously depicted in the U.S. media. 

“A previous project I did a few years 
ago was all about the war in Iraq,” he says. 
“I was really following the news every 
day, just paying attention to the American 
discourse about 9/11, the war in Iraq and 
Afghanistan, and listening to all this talk 
about Ts Islam fundamentally at odds 
with the West? Is this a clash of cultures?”’ 


It was a perfect project for someone who 
loved to wade in and thumb his nose at the 
culture wars. After graduating from Los 
Alamitos High School in the early 1980s, 
Birk had taken an extended leave from a 
four-year program at the Otis College of Art 
and Design in Los Angeles. He drove from 
Orange County to Brazil, where he worked 
at a surfboard factory for three years, then 
studied art history in Paris. Upon returning 
to Los Angeles, he chafed at the tendency 
of serious artists to relocate to New York. 
Although most of the creative people he 
knew in LA worked for the film industry, 
Birk refused to abandon his passion for 
visual arts. “Painting used to be the movies 
of their time,” he says. 'You would stand in 















line to see a painting. When I came home 
from Europe, I wanted to make paintings 
like that, giant movie-screen paintings.” 

Birk’s study of European romantic and 
social realist art informed his most famous 
work to date, In Smog and Thunder: The 
Great War of the Californias, his humorous 
take on the cultural rivalry between Los 
Angeles and the Bay Area, in which gang 
members waving “Free ATM” signs appear 
in the same romantic poses as the sans¬ 
culottes in a French revolutionary artwork. 
A San Franciso curator who liked his art 
had invited Birk to display his work, with 
the condition that he move north to famil¬ 
iarize himself with the scene. For a month, 
Birk crashed with a friend, surfing or skat¬ 
ing in the mornings, painting in the after¬ 
noons, and bar-hopping at night. “Every 
time I would go in a bar, people would 
start trashing LA, saying it’s so smoggy and 
phony,” he recalls. “That’s when I decided 
to do this project where LA would take 
over San Francisco and rule over it.” 

A few years later, after picking up an 
English-language copy of the Muslim 
holy text at a Long Beach bookstore, he 
began researching the Koran. “Every day, 

I learned something new,” he says. “The 
Koran is different from the Bible, in that the 
Bible is basically a narrative from the begin¬ 
ning of the world through the life of Jesus, 
in sequence. [The Koran] is the voice of God 
speaking directly to you, and it assumes 
you’ve already read the Bible and you know 
the story of Noah and Jesus already.” 

One of the first things that Birk real¬ 
ized is that the suras, or chapters of the 
Koran, aren’t arranged chronologically, 
as in the Old Testament, but rather from 
the longest to the shortest. Also, the titles 
of the suras don’t necessarily reflect what 
each one is about, but instead are usually 
named after a word that appears in the 
first few lines, a verbal prompt that helps 
students of the book memorize the text. 
“Several chapters have these syllables at 
the beginning, and nobody knows what 
they are to this day,” Birk adds. 

As he began putting imagery to each 
sura, Birk sought specific, although not 
necessarily emblematic, passages of the 
text that he could illustrate in a way 
that would be relevant to an American 
audience. He wanted the illustrations to 
reflect all aspects of American life; thus, 
the artwork ranges from multiple images 
of Southern California—the Huntington 
Beach Pier, freeways, street scenes show¬ 
ing suburban sprawl and urban blight—to 
depictions of farmland, small-town Amer¬ 
ica, even a remote hunting cabin in the far 
North Woods. Passages of the Koran deal¬ 
ing with warfare show American troops 
in Iraq and Afghanistan, and references to 
the Great Flood and pending apocalypse 
are portrayed by the aftermath of torna¬ 
does, earthquakes and hurricanes. 

Some of the most compelling scenes 
Birk included in his work stretch over 
several panels. One eight-page spread 
involves a cycle-of-life story unfolding 
on the steps of a U.S. government federal 
building, among them a protest, a wedding, 
detectives investigating a nighttime mur¬ 


der scene, a burial and a group of teenage 
skateboarders using the spot to practice 
their ollie skills. In illustrating one sura 
that calls for women to cover their heads, 
Birk wondered where non-Muslim Ameri¬ 
can women typically do the same and 
came up with the idea for a panel showing 
a woman whose head and face are pro¬ 
tected by a heavy hat and scarf braving the 
fierce wind of a Chicago snowstorm. 

Throughout the Koran, Birk noticed, the 
text repeatedly reminds the reader that the 
words are coming directly from heaven. 

“So a lot of my pictures are about mes¬ 
sages coming down from the sky: satellites 
in outer space, newspaper-distribution 
centers, television talk shows, guys fixing 
telephone lines, a guy putting up a satellite 


dish on his roof,” he says. “These are all 
ways we are sending messages around.” 

In July 2014, nine years after he began 
his work, Birk finally completed “Ameri¬ 
can Qu’ran,” his collection of more than 
200 illustrated—or illuminated, to use 
the term Birk prefers—coffee-table-sized 
pages of the Koran. “My pictures are not 
of what the text is saying, but a metaphor 
for what the text is saying, so it’s not 
illustrating it,” Birk explains. “The idea of 
making a whole book all by yourself like a 
monk used to do in the Middle Ages, that 
was interesting to me as an artist because 
it’s something people don’t do nowadays.” 

Given the inevitable controversy that 
would arise from a non-Muslim American 
artist seeking to interpret the Koran for a 


Western audience, Birk was nervous that 
his project would be attacked as sacrilege. 
But after he unveiled his first 60 pages at 
simultaneous gallery exhibits in San Fran¬ 
cisco and Los Angeles, an event that was 
covered by The New York Times, he quickly 
found support among leading Islamic schol¬ 
ars. “In reality, there is nothing in the Koran 
that says you can’t draw pictures,” Birk says. 

“My idea wasn’t to get people upset, but 
to do something thought-provoking, and my 
project doesn’t have any depictions of the 
prophet Muhammad in it,” he adds. “The 
funny thing is that, although people are 
shocked by the idea, anyone who has ever 
seen the exhibit has never been upset by it. 
And anyone upset by it has never seen it.” 

-NICKSCHOU 
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3tArts Curating 


S ailor Moon’s all-girl superheroes were something 
of a revelation to the boy-centric nerd universe 
of grade-schoolers Stephanie Han and Katie 
McAtee. The characters on their TV screen were 
around the same age as they were, focused less on cute 
boys than on how friendship could save the world. That 
we-can-do-anything-if-we-set-our-mind-to-it-and- 
back-one-another-up spirit proved revolutionary to two 
young minds that hadn’t heard anything like it before in 
the cartoons they watched. “It was about camaraderie 
instead of competition,” says Han, about the anime and 
the friendship it inspired, which has lasted 17 years. 

Working for a local video-game company as a graphic 
designer, Han met a sympathetic soul in the company’s 
HR manager, Jane Estantino. “Growing up, my mom 
would rent us various anime and cartoons that were 
dubbed in Korean,” Estantino says. “I watched every¬ 
thing that way: Dragon Ball, Neon Genesis Evangelion, etc. 


I draw a lot of my creative influences from cartoons and 
anime to this day.” 

The common bond of growing up with those pop- 
culture influences led the triumvirate to form 3tArts 
Curating, the name a sly reclaiming of the sexist language 
aimed at women in any form of leadership. Han is the 
social media-sawy part of the trio and designs the graph¬ 
ics for the exhibitions; McAtee is the personal side of 
things, hanging and pricing the work and dealing with 
artists; Estantino is the organizer and whip cracker. 

“I think when creative folks are involved, having the 
one person with the 'GET IT DONE’ attitude is really 
needed,” says Estantino. 

It’s a labor of love that doesn’t pay the bills, but it 
allows the three to focus on art and put money in the 
pockets of artists they admire. Working by consensus, 
they agree on all of the artists before they’re asked to 
submit, but then they give the artists free rein to make the 


work they wish. The realization that the smartest thing 
you can do is surround yourself with talent, then just turn 
it loose, has worked well for them in their first two shows, 
2014’s “Moon Crisis: A Tribute to Sailor Moon” and 2015’s 
“Spirit of the Wind: A Studio Ghibli Tribute Show.” 

Now that their gallery of choice, Rothick Art Haus, has 
closed, 3tArts Curating has been scouting new spaces 
in Orange County and Los Angeles to put up their next 
show, a tribute to Final Fantasy. Despite their success, it 
has been difficult because the percentage gallery owners 
take off the top can reduce an already-limited payday, 
usually hurting the artists in the end. “Artists get taken 
advantage of so often; we try to make them our priority," 
says McAtee. 

“We’d love to stay in Orange County and grow the 
scene here,” adds Han, her voice trailing off hopefully. 

Where’s Sailor Mercury when you need her? 

-DAVE BARTON 















BUSTED? 




PAYMENT PLANS ACCEPTED 
ALL MAJOR CREDIT CARDS OK! 


MEMBERS: OC NORML 
NORML Legal Committee 


# FIVE TIPS IF 
STOPPED FOR DUI 

REMAIN SILENT. 
ALWAYS DECLINE A FIELD SOBRIETY TEST. 
DO NOT REFUSE THE BLOOD OR BREATH TEST. 

Refusal to blood or breath test triggers 
a mandatory license suspension. 

DO NOT LIE TO THE POLICE AND SAY 
YOU HAVE NOT BEEN DRINKING! 

If you lie and then the police prove 
that you have been drinking, through a 
blood or breath test, it will look 
very bad for you in court. 

CALL A LAWYER AS SOON AS POSSIBLE. 

WE ARE HERE FOR 
CONSULTATIONS 24-7. 


LAW OFFICES 
OF CLEW & KIM 

GLEWKIMLAW.COM 
CALL FOR FREE CONSULTATION 

TOLL FREE: (866) 648-0004 
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Micah Kersh 


M l n my area, there are a lot of old industrial pallets. I like 
I to tear those apart and put them back together.” 

F+ Gallery owner Micah Kersh is sitting in his stu- 
I dio, talking about Kersh Modern, the upcycled furni¬ 
ture company he started in 2014. “My father is a woodworker, 
so I’ve been around it my whole life,” he says, “but I never 
really got it until a year ago.” 

What he “got” is the intense, Zen joy of designing and build¬ 
ing handmade furniture: the wonder of time passing as one picks 
boards and removes nails for reuse; the planing, sanding and 
staining wood; and getting lost in the process of manual labor. 
Kersh finds wood supplies in the street, during visits to lumber 
yards such as local reclaimed-wood dealer Austin Hardwoods— 
“I’m hoping to pull a lot of 100-year-old wood that was ripped 
out of an old building in Santa Ana”—or on trips to Big Bear. “If I 
see something interesting,” he says, “I will throw it in the truck.” 

It’s a decidedly different career path from the several he has 
pursued over the years: A college degree in communications and 
digital technology earned at Vanguard University; co-producer 
of an independent film; internship with a radio station that led 
to a brief gig as a DJ; leader of a training program for BMW sales 
people; business consultation; a gig with Hurley, working with 
their art department and creative team. All of it left him less than 
happy. “I feel like life is a struggle, anyway. It just depends on 
how you want to struggle,” Kersh says. “I’m constantly getting 
turned on by new things, chasing the next butterfly.” 

The results of his present pursuit are one of a kind, no two 
pieces exactly the same; they’re collector’s items for people 
that also have a utilitarian purpose, but they’re not for every¬ 
one. His coffee and conference tables, benches, and seats—dis¬ 
tressed, rough-hewn, with knotholes, marks and stamps from 
previous use still visible—have personalities, an anomaly for 
people used to the smooth veneer of Swedish furniture. 

“Reclaimed wood has a story to tell. You can distress some¬ 
thing, fake it, but the real thing has its own history,” says Kersh. 
“It’s been used and abused. It’s like the scars on a person’s body.” 

He knew he was onto something when his first table sold 
immediately after he finished it, snapped up by a friend who 
fell in love at first sight. After about 30 more “art projects,” 
as Kersh calls them, people now contact him, commissioning 
pieces after seeing his work on social media or getting a rec¬ 
ommendation from previous clients. 

As an already-accomplished painter and curator, is it difficult 
for Kersh to give up control when he’s creating on commission? 
“It’s very different from the artistic control of personal art, 
where you can do whatever you want and it doesn’t matter if 
someone likes it,” he says. “This is more social and interactive. 
Furniture needs to function for the people who buy it. I get joy 
out of making people happy, when it meets their expectations.” 

Kersh is looking to move the company up the next rung of 
the business-model ladder, choosing a popular piece or two, 
replicating them in quantity, stocking and selling them, while 
also pursuing the custom work he loves. He’s looking for 
investors, people whom he jells with, who are simpatico to his 
mission. “Of course I’d love it if someone gave me a monthly 
stipend, paid my bills and let me do whatever I wanted,” he 
says, “but until that happens...” 

-DAVE BARTON 
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T hirteen years ago, Sara Guerrero began a theater 
company so she could see her plays staged. She’s 
still waiting. 

It’s not as if Guerrero, the artistic director of 
Breath of Fire Latina Theater Ensemble, feels her plays 
are unworthy. It’s that she has learned to embrace some¬ 
thing essential about the familial nature of a theater com¬ 
pany: Someone has to be the mother. 

“I absolutely adore my son, but I wouldn’t say I have 
that mother ‘personality,’” admits the Santa Ana native. 
“But when it comes to theater, I have a nurturing energy. 
Theater is my family. I’m really passionate about it; it’s 
why I get up in the morning. I love my child and my part¬ 
ner, but they know that if I didn’t have this in my life, it 
would be hard to be.” 

Guerrero’s theatrical vision isn’t just a collaboration 
of artists; it’s about collaborating with the community. 
That’s why, after taking a break a couple of years ago, 
Breath of Fire (which isn’t the only theater endeavor 
Guerrero is involved in—trust us) revisited its purpose last 
year and decided to shift from mounting full productions 


to focusing on community-theater writing workshops. 

“We’d been production-based before, but since coming 
back, it’s been more about making theater more acces¬ 
sible to the community,” she says. “And that’s given us the 
opportunity to re-imagine what theater is to a commu¬ 
nity, about going deeper and sharing skills and to show 
them what it means to be a storyteller.” 

Guerrero, who graduated from Century High School 
with no real plan, wrote her first play in the fifth grade. 
But as a foreign-exchange student in South America, she 
heard Federico Garcia Lorca’s plays presented in Span¬ 
ish, and a fire was ignited. She worked as a stagehand 
and actress at Rancho Santiago (now Santa Ana) College 
before attending Cal Arts, graduating in 1999. But while 
she did the auditioning thing, she found herself drawn to 
community-based nonprofits, such as Plaza de la Raza, a 
Latino cultural center in Lincoln Heights. 

She moved back to Santa Ana and eventually hooked 
up with Pablo Rivera’s Teatro Indigena, an OC-based, 
by-the-bootstraps Chicano theater troupe, one of only a 
handful of Latino companies in the county’s history. That 


company didn’t last, so Guerrero and several of the peo¬ 
ple she’d worked with over the years decided to launch 
Breath of Fire in November 2003. They began working 
on a compilation of stories told by the county’s Latino 
community that coalesced into The Mexican OC, first 
produced in 2006 (and directed by Guerrero). Since then, 
the troupe has produced about 25 full productions and 
readings, before taking a slight break in 2012, resurfacing 
last year with its new, reinvigorated purpose. 

“I don’t know if we have filled a void [for Latino the¬ 
ater in OC], but we have offered our community access,” 
she says. “Theater is part of our community in other per¬ 
formances, like dance or music, but for the majority, the¬ 
ater is not a regular part of their lives. And even when we 
had our own space, we did the work, and then the show 
ended, but no one really walked out wanting to do it. So 
the challenge was how to get people really interested, to 
get theater to thrive. That’s what we’re trying to do now. 
Instead of trying to get the community to come to the 
theater, we’re bringing theater to the community.” 

-JOEL BEERS 
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Josh Nicols 


J osh Nicols won’t step foot in the ocean. Or go into a pool 
by himself. Or audition for a role. And then there’s the 
judging, the constant judging he imagines other people 
are doing of him. 

"I’m married and have kids, but I can honestly say I have 
never asked a woman out on a date,” says Nicols. "In fact, when 
I see other people asking people out, I feel the anxiety that I 
imagine that person must be feeling, that fear of rejection.” 

Diagnosed with social anxiety disorder while in middle 
school, Nicols has since battled with the condition. But through 
the power of his imagination, and via the vehicle of theatrical 
improvisation, he has found a way to not only gain the upper 
hand, but also transform himself, as well as the art form he 
loves, into a serious player on the national improv scene. 

Spectacles Improv Engine, the company Nicols owns, 
conducts workshops, teaches classes and performs every 
weekend at STAGEStheatre in Fullerton. It grew from an 
improv team he started in late 2005. At that time, there were 
a few such teams scattered across the county, but, for the 
most part, Nicols says, "everyone treated each other like they 
were in gangs from The Warriors. We never talked and kind of 
sneered at each other.” 

But as the groups began interacting, the barriers began 
lowering and disintegrated with the first OC Improv Cup six 
years ago, a two-day event in which players from Southern 
California and across the country competed alongside players 
from other teams. That helped foster a community in Orange 
County, but it also attracted the attention of outsiders. 

"I travel the country teaching and playing, and now I hear 
things like Tou guys have such great stuff coming out of 
Orange County’ or T saw this team at this festival,”’ Nicols 
says. "The fact that [the whole OC improv scene] is known 
and respected is really a sign of how it’s grown.” 

A self-styled loner as a kid who felt more comfortable with 
his imagination than with other people, Nicols stumbled 
across improv while attending Glendora High School. "I [saw] 
these students doing improvisation, and I didn’t even know 
what it was,” he recalls. "I just knew it was people having a 
good time making other people laugh, and that was extremely 
charismatic to me. And I thought, T could do this.’” 

The next year, Nicols was part of the troupe, which per¬ 
formed in the school’s theater, charging 25 cents a head, 
money it put toward the drama club. "As opposed to the rest 
of the day, where I was a square peg and didn’t fit in really 
with anyone, improv provided a safe haven,” he says. "On the 
stage, I didn’t have to worry about [anxiety] as much. Off¬ 
stage, I still deal with it, but it’s absolutely given me a tool to 
deal with it.” 

Improv, particularly the long-form improv he favors (no 
gimmicks or even a rough idea of where the scene is going), 
has taught Nicols invaluable coping skills. For instance, it’s 
essential in improv to look your scene partners in the eyes and 
to convey information and intimacy through how you look 
at and touch them. "And I’m making a concerted effort to do 
both of those things in my relationships offstage,” he says. "All 
these things I had to learn to do in improv are bleeding over 
into my life. 

"But I still don’t go in the ocean.” 

-JOEL BEERS 
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Taylor Shupe 


I f you haven’t heard of Stance, you’re probably 
still buying your socks in 10-packs at Walmart 
or Costco—not that there’s anything wrong 
with that. But Stance is for people who want to 
show their feet a little appreciation. While some 
may scoff at paying $12 or more for a single pair 
of socks (up to $50, if you’re really feeling like a 
bailer), the San Clemente-based company’s explo¬ 
sive growth over the past six years shows there are 
plenty of people who don’t. 

“There was just no innovation going on in the 
marketplace,” says Taylor Shupe, one of Stance’s 
founders and chief product officer. “There was 
a need for quality for people who appreciated 
comfort. We felt discomfort was distraction, so 
we wanted to provide a product that was the most 
comfortable for the wearer.” 

And that’s exactly what Stance has done since 
its founding in 2009. The company has become 
the standard in the high-end sock market: every¬ 
where from the NBA to Disney, on everyone from 
skateboarders such as Nyjah Huston and Chris 
Cole to Rihanna and HAIM. But these days, Stance 
is establishing itself in fields such as men’s under¬ 
wear and socks specifically for women. It’s making 
socks for skateboarders that won’t blow out like 
normal ones do and constantly looking to improve 
athletic performance and comfort for everything 
from running to basketball. But if you’re not into 
all of that, Stance isn’t going to try to sell you on 
its product, but Shupe knows you’ll probably stick 
with it if you try it once. 

“We see a really high frequency of purchases 
among our loyalists,” Shupe says. “You try the 
socks, you put them on, you realize what you were 
missing out on, and it gets you hooked. We use the 
aesthetic as the emotional drive to purchase the 
product, but it’s that feel and that comfort that 
brings our customers back.” 

With hundreds of designs used at any given 
time, Stance has no shortage of aesthetically pleas¬ 
ing socks to convince you to buy that first pair. 
Beyond floral print and stripes, Stance’s advanced 
technology allows it to design socks with images 
that are so detailed you can still identify Darth 
Vader and Nolan Ryan when they’re stretched over 
meaty calves. But Shupe—a San Clemente native— 
believes socks are due for yet another revolution. 
There’s now a program in which you can custom¬ 
ize your own socks, and although you’ve already 
got a whole lot more options than just red stitching 
or gold toes, one of Stance’s top innovators says the 
footwear is about to go to a whole new level. 

“I think you’re going to see a lot more custom¬ 
ization in the future,” Shupe says. “It’s not just 
going to be putting your name on them or picking 
a design; you’re going to be able to customize the 
whole sock—height, material, everything.” 

-JOSH CHESLER 
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I n 1995, Paul DePersis walked into Five Feet Restau¬ 
rant, and a lightbulb went off for his future wife. 
Casey was waitressing at the now-gone Laguna 
Beach eatery when Paul walked through the door, 
“wearing a full-length cashmere coat and silk scarf,” she 
recalls. “When he came in the door, I thought, 'Oh, my 
God, that guy is hot.’” Paul was there with his business 
partner to celebrate not only the partner’s wedding, 
but also the one-year anniversary of Triton Chandelier. 
The group was an odd number, and it took Casey a little 
while to realize the hot guy was on his own. 

There were definite sparks. The two agreed to meet 
after her shift, and she found him at a nearby coffeehouse, 
keeping her coffee warm with plastic wrap. Two years 
later, they married and soon embarked on a new venture: 
Orion Chandelier, a decorative lighting company based in 
Santa Ana that counts as clients the Long Beach Conven¬ 
tion Center Theater, the Hyatt Regency Irvine and the 
RANCH Steakhouse in Anaheim, among other national 
and global locations. Paul focuses on the design and manu¬ 
facturing, while Casey works the sales and marketing side. 


“It’s like Willy Wonka over here, except not magic,” 
Casey says, then pauses to consider that last part. “It’s light¬ 
ing and magic and kinda cool.... A client once said, Tou 
can’t hang an idea.’ The magic is making it a tangible item.” 

That magic takes a lot of work behind the scenes. To 
build such bright creations as the resin rocks suspended 
and draped with chains that were made for Thomas 
Schoos of Schoos Design in Los Angeles, Paul sometimes 
has to manufacture equipment. “I like to figure out how 
things are made,” he says. “When a designer gives me 
a sketch of what they want, I need to figure out how to 
make that thing real.” In that specific case, it took several 
tries before both parties were satisfied. 

“There have definitely been jobs where we, especially 
Paul, have stretched ourselves to take in the design 
parameters,” Casey explains. “Every time we make 
something, it’s like reinventing the wheel.” 

“I love going to job sites and seeing how things are 
built,” Paul adds. “I love being in the shop and building 
things.” Their business takes them to many places, but 
never too far from their three daughters: Renata (16), 


Malena (15) and Tallulah (8). “I’ve wanted to home- 
school since I was 18,” Casey recounts. “It was a part of 
our conversation when we were dating.... 

“It gives us more freedom, homeschooling and run¬ 
ning a business,” she continues. On a recent weekday, 
Tallulah had a day off from the charter program, so 
mom and daughter spent some time at the Santa Ana 
Zoo. The youngest DePersis rode the carousel while 
mom occasionally fielded calls and gathered inspira¬ 
tion. The kids have also accompanied their parents on 
business trips, where they can continue their education 
in a different setting. “They get tasks,” Casey explains. 
“Like, 'Find a way to go to this museum.’ Then they 
report back on the museum.” Such trips allow “a lot 
more creativity [to] be added to our life.” 

Balancing everything takes a lot of energy, something 
the DePersis family appears to have in abundance. “This 
is the funnest place we’ve been at,” Casey says. “After 18 
years, we’ve learned from lessons.... We truly have an 
understanding of who we are.” 


-PATRICE MARSTERS 
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Ada Tseng 

T oday, Asian-Americans everywhere can rejoice when they 

turn on their televisions—they finally see people who look like 
them, such as Randall Park as an American Dream-chasing 
immigrant dad on Fresh Off the Boat or dreamboat Daniel Hen- 
ney as an FBI agent on the recently premiered spin-off series Crimi¬ 
nal Minds: Beyond Borders. But for arts-and-entertainment writer 
Ada Tseng, who wrote cover stories on both actors before their big 
breaks, a more diverse Hollywood couldn’t come soon enough. 

“I’ve just been following these people’s careers because that’s 
always been the question: Is Hollywood finally going to get more 
diverse?” the Placentia resident says. “Now things are changing, 
and it’s exciting to see people I covered years ago finally getting 
the roles they deserve.” 

The 33-year-old Tseng has been reporting and writing on 
Asian-Americans in the entertainment industry for more than a 
decade, long before social media platforms such as Facebook and 
Twitter made it easier for people of color to spread awareness 
on social issues and raise their own voices. Shortly after graduat¬ 
ing from college in 2006, Tseng was named the managing editor 
of Asia Pacific Arts, an online ethnic arts publication started at 
UCLA. She and her team navigated a niche in journalism that 
hadn’t been touched since the heyday of A Magazine, YOLK and 
Giant Robot in the mid-1990s. 

“In the beginning, no one was really writing about diversity in 
Hollywood because it was a pretty rare deal, so it felt like we were 
a part of a secret club,” Tseng says with a laugh. “We thought all 
these small Asian films and directors and actors were cool, but no 
one else knew about them.” 

Journalism was a profession she adopted hesitantly. Born to 
Taiwanese-immigrant parents in the Silicon Valley, Tseng felt 
pressured to pursue a more practical career, and to the delight of 
her engineer father, she majored in computer science at UCLA. It 
wasn’t long before she realized she had a knack for writing, and 
after a couple of internships at pop-culture magazines, she knew 
where she wanted to be. 

Now Tseng has racked up an impressive number of bylines in 
the likes of LA Weekly, KoreAm Journal, Audrey Magazine and 
NBC Asian America, covering everything from high-profile stars 
such as Lucy Liu to a surprisingly well-managed fan club honor¬ 
ing the K-pop girl group Girls’ Generation. She earned her MFA 
in writing and literature from Bennington College in 2011 and was 
named a Society of Features Journalism diversity fellow last year. 

But to many, Tseng is known as the woman behind the infa¬ 
mous Haikus With Hotties series, a silly-but-clever idea that fea¬ 
tured attractive Asian-American male stars and their handwritten 
haikus among the pages of Audrey Magazine; it gained so much 
popularity it was turned into a smokin’-hot calendar, a la Sports 
Illustrated. She has since taken her storytelling abilities further 
into the digital realm with her podcast Bullet Train, on which she 
examines trends in pop culture from the “hot mom” phenomenon 
in China to the popularity of Japanese dating games. And while 
she’s pleased to see the amount of diversity in the media today, 
Tseng doesn’t think her job will ever really be over. 

“We have a handful more Asian-Americans being represented 
than we did back then, but that doesn’t mean that now we have a 
sitcom that we’re done,” Tseng says. “We’ve got a long way to go, 
and there are an unlimited amount of untold stories out there, so 
how can I not tell them?” 

-TAYLOR WEIK 
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3 Hutton Centre Drive • Ninth Floor • Santa AoaeCA 92W • (SS8) 284-2105 • www.calUhan-law.com 


Southern California has 19,400 Law Firms...Only one is California's Premier Litigation Firm. 
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Eugene Henderson 

E ugene Henderson wasn’t allowed to have comic books 
while growing up in Los Angeles because they were 
considered evil by his religious parents. But after 
secretly purchasing Batman #7, his mother found out, 
read it and surprisingly gave the comic her stamp of moral 
approval. Soon, Eugene was expanding his repertoire 
to every comic book in sight. "Then I started collecting 
Captain Marvel, which, to me, is the best comic book ever 
done,” Henderson professes. 

Years later, he penned a letter of disapproval to a comic 
magazine about a story line in Justice League of America. 

It was published, and Henderson’s Santa Ana address 
attracted the attention of John McGeehan from the House 
of Info, a pioneering comics and pulp fanzine archive. 
McGeehan was surprised to find a fellow comic fanatic in 
Orange County, and in 1970, he invited Henderson to take 
a road trip to San Diego for a new comic-book event called 
Comic-Con. There, Henderson geeked out in full force for 
the first time. The next year, Eugene asked his wife, Mary, 
to join him there. 

The two quickly signed up for what’s now one of the 
world’s most important pop-culture gatherings. Eugene 
worked his way up to head of security, while Mary’s 
impeccable people skills led her to become Comic-Con’s 
hotel liaison, then the banquet coordinator. Every visiting 
comics great loved Mary. "She was for the people, and I 
was busy looking for comic books,” Henderson jokes. 

Being the oldest committee members of Comic-Con 
provided a unique angle for Eugene and Mary, as it allowed 
them to closely bond with many Comic-Con artists in their 
age group including Jack Kirby and Joe Shuster, co-creator 
of Superman. Henderson also had the honor of meeting 
cartoonists Hal Foster ( Prince Valiant, Tarzan) and Burne 
Hogarth (Tarzan), as well as actors Kenny Baker (R2-D2) 
and Mark Hamill (Luke Skywalker himself!). "It’s fun 
meeting these people,” Henderson says. "They’re just like 
everyone else.” 

That insight also helped him administer some of Comic- 
Con’s most important legacy business. He was involved in 
the creation of the Russ Manning Most Promising New¬ 
comer Award (named after the famous illustrator who 
lived in Modjeska Canyon and was a friend of the Hender¬ 
sons) and became the guarantor of the West Coast Comics 
Club. He also worked on the first Will Eisner awards cer¬ 
emony and continues to offer valuable input. "He can tell 
you a random story of every Hall of Fame inductee at the 
Eisner awards—it’s, like, the coolest thing,” says Carmen 
Herrera, Henderson’s granddaughter. 

The Hendersons witnessed Comic-Con outgrow the US 
Grant Hotel, El Cortez Hotel, UC San Diego and Golden 
Hall and helped to get the event to its current home at the 
San Diego Convention Center. Along the way, they each 
earned the Inkpot Award, the equivalent of Comic-Con’s 
Hall of Fame—Eugene in 1977, Mary in 1981. The two 
finally retired from Comic-Con this year, with 82-year-old 
Eugene’s final title being the show’s archivist and Mary, the 
archivist’s assistant. (Mary passed away March 12 at age 
79.) "We were the Ma and Pa of Comic-Con.” Henderson 
says, his smile as radiant as Captain Marvel’s lightning bolt. 

-DENISE DE LA CRUZ 
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Cameron Webb 


T welve years ago, after producing 
Motorhead’s 17th album, Inferno, 
Cameron Webb thought it was the 
first and last time he’d ever work 
with the band—and that Lemmy Kilm- 
ister wanted to kill him. The Newport 
Beach native spent months arguing back 
and forth with Kilmister, guitarist Phil 
“Wizzo” Campbell and drummer Mikkey 
Dee over stale song ideas, pushing them 
to try new things in the studio. After three 
decades perpetuating a tried-and-true 
sound on all of their records, it didn’t seem 
like something the band wanted to hear. 

“I thought they hated me,” Webb 
says. He sits back on the couch of his 
wood-paneled sanctuary in the control 
room of Maple Sound Studios in Santa 


Ana. “We used to fight all the time 
when they’d come in here.” 

So he was a little nervous when 
Lemmy called him up after the record 
was finished and asked him to come 
over to his house in Los Angeles so he 
could “give him something.” Perhaps 
a few choice Lemmy-esque insults? A 
shot of whiskey? An axe to the skull? 
Turns out, the lord of loudness called 
Webb over to give him a sword—as a 
gift, not an execution. “And he presents 
it to me, and he’s like, 'So you ready for 
the next record?”’ Webb says in a polite, 
gravelly voiced Lemmy impression. 
“And I was like, 'What are you talking 
about? I thought we fought the whole 
time.’ And he goes, 'You’re the first per¬ 


son who’s trusted me in 10 years to let 
me be myself and to be an artist. You’re 
not telling me what to do; you’re listen¬ 
ing to me and helping me build this to 
what it was. You’re signed up for the 
next record already.’” 

Six albums later, right up until 
Lemmy died of terminal cancer on Dec. 
28, 2015, Webb was the band’s official 
producer. During our interview, the for¬ 
tysomething, clean-cut recording whiz 
with cropped chestnut hair and black- 
rimmed glasses flips through an old 
sketchbook that holds some of the front 
man’s crude cartoon doodles and hand¬ 
written lyrics. All of it was scribbled 
during recording sessions on the couch 
on which Webb sits now. As the pages 


turn, it’s clear that one of rock & roll’s 
most legendary figures felt comfortable 
making Webb’s OC studio his creative 
home away from home. 

As special as the relationship was, 
bonding with artists is what has made 
Webb such an in-demand producer. 
Whether you’re a rock star or a band 
off the street with enough scratch to 
record a demo, there’s a pretty good 
chance Webb is willing to take the gig— 
with just one condition: you work as 
hard as he does. 

“You treat me as a member, and I can 
give you so much more,” Webb says. 
“When these artists come in, I always 
pride myself on pushing them further 

» CONTINUED ON PAGE 78 
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Cameron Webb 

» FROM PAGE 76 


than they can push themselves.” 

Despite coming off as an affable, laid- 
back surfer, a deeper look into his catalog 
reveals a tireless workaholic who gets off 
on making any artist sound like a million 
bucks. His credits include everyone from 
hometown heroes Matt Costa and Mike 
Ness to pop stars such as Kelly Clarkson. 
Recently, he was tapped to record the new 
NOFX record after they spent a few days 
rehearsing at Webb’s studio prior to their 
headlining set at It’s Not Dead Fest. He’s 
also responsible for honing the greatness 
found on albums from local bands such as 
Zebrahead, Pennywise and Ignite, bands 
that bred the SoCal punk he grew up loving. 

From the time he attended New¬ 
port Harbor High School to when he 
graduated from Chico State, Webb’s 
life revolved around music. He played 
bass in a variety of rock and cover 
bands while going to school for record¬ 
ing, and he eventually landed a gig as 
a runner for Larrabee mixing studio in 
Hollywood in 1996. Even as a low man 
on the totem pole, fetching coffee and 
emptying trash cans, he’d rub elbows 
with the megastars. 

“It was wild,” he remembers. “I was 
working with Michael Jackson one day, 
Madonna the next day, and Dr. Dre.... 
These were all top people. The first Incu¬ 
bus record was also being mixed there.” 

A few years later, he landed a gig as an 
engineer at NRG Recording Studios at the 
height of the alt-rock/nii-metal era. The 
first record he worked on was Lit’s A Place 
In the Sun, followed by Limp Bizkit’s Sig¬ 
nificant Other. Eventually, he tired of LA 
and decided to move back to OC in 2002 
to start what would become Maple Sound 
Studios. It was a shell of a studio when he 
moved in, tucked away in a nondescript 
Santa Ana business park. 

Gradually, he fixed it up by hand and 
imported the stockpile of amazing gear 
he’d collected over the years. With its 
high ceilings, deft sound design and 


well-worn, vintage vibe, Maple Sound 
Studios has become a place that easily 
beckons bands away from LA for a few 
days to record an album that sounds as 
good as or better than any Hollywood 
studio. “For me, it’s about helping a 
band become successful over the years, 
and ... I want to be a part of that,” he 
says. “I want to be a part of what they’re 
doing and these movements.” 

Of course, it works out best when those 
movements happen to include his friends 
and homegrown projects that force him 
to push his own talents into new direc¬ 
tions. Take his role as the mixing engi¬ 
neer for the hit Nickelodeon show Yo 
Gabba Gabba, created by his friend and 
Aquabats front man Christian Jacobs. 
Since it debuted in 2007, all 66 episodes 
were mixed at Maple Sound Studios. It’s 
also brought in bands as diverse as Rocket 
From the Crypt and the Roots, who’ve 
come in to record songs for the show. 

But Webb has arguably done his best 
work on the kids’ show when he’s getting 
crazy with Jacobs in the studio. They’ve 
spent plenty of late nights crafting goofy 
tracks that wind up on the show between 
cleverly disguised lessons on counting, 
friendship and sick dance moves. “A lot 
of times, we’d do stuff and laugh at it 
and go, 'Oh, the network’s never gonna 
approve this,”’ Webb says. “And some¬ 
times it would slide through, and we’d be 
like, 'Wow, we just got that on TV? Holy 
shit, this is fun!”’ 

That’s what it’s ultimately about for 
Webb. Having a ball and doing what he 
loves are pretty much the chief require¬ 
ments for projects big and small. All too 
often, he’ll respond to a friend’s polite 
request to record their unknown band 
with a hearty “Hell, yeah!” 

“It’s what I do,” Webb says. “And 
people are like, Yeah, but you did this 
and that.’ And I’m like, 'Yeah, but I’ve 
also recorded 5-year-old kids, 70-year 
old men.’ I’ve done it all. You don’t know 
what’s gonna be the next big thing—to me 
I always wanna be involved. Just reach 
out and call me.” 


-NATE JACKSON 
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Kevin Parx 


T here’s rappers, and then there’s battle rappers. It’s an 
important distinction to make when talking about the 
Riot, an OC-based battle-rap league started by Santa 
Ana MC Kevin Parx. If you think of mainstream hip- 
hop as analogous to the WWE—a well-choreographed, 
entertaining spectacle filled with pyro and catchphrases— 
battle rap seems more akin to the UFC. Bruises, broken 
bones and spilled blood are its main currency. Underground 
MCs step into a ring of riled-up spectators who expect 
vicious bars that cut deep. When a rapper gets destroyed by 
the right line, the crowd knows the carnage is real. 

“These dudes will sit in their rooms and write about a guy 
for six months until they have their bars ready to kill the guy 
without ever touching him,” says Parx. “Sometimes they’ll 
dig deep and bring up something personal, like talking about 
someone’s retarded mom or some shit.” 

As the thought escapes his mouth, Parx smirks, but he 
shakes his head full of medium-length dreads in disgust. “I’ll 
be sitting there going, To, this dude doesn’t really have a 
retarded mom.’ Come to find out he does_So disrespect¬ 

ful.” Obviously, the thin-skinned need not apply. 

While sipping a cold beer at Proof Bar, the equally chill 
Parx is the last guy you’d expect to be at the center of the 
madness he creates, hosting, promoting and officiating quar¬ 
terly battles for the crowd and YouTube. But beneath his 
calm demeanor is a savvy businessman and talented MC. As 
part of the Santa Ana hip-hop collective Get Money Boy$, 
the towering, husky, 26-year-old Parx has more than half a 
dozen albums under his belt. However, it was the lack of a 
solid local hip-hop scene that inspired him to start the Riot 
about five years ago, intending to put a competitive fire in 
the belly of local rappers. 

“But OC didn’t really gravitate toward it,” he admits. 

“LA was so quick to jump on it. San Diego, the IE—they 
were quick to hit me up. At the end of the day, I don’t care 
what an OC rapper thinks or feels about hitting me up to 
get on the Riot—it’s business. If you want exposure, I can 
help you in that sense. I’m not here to build people up and 
tear them down.” 

The independent battle league videos typically clock 
thousands of views. Inspired by the surging popularity of 
national battle-rap leagues including King of the Dot that 
gave the decades-old art form major clout in recent years, 
Parx’s league is an opportunity to bring shine to dedicated 
MCs such as LA rhymeslinger Geechi Gotti and Santa Ana 
cypher-slayer Chubbs Sinatra, both of whom have garnered a 
number of career opportunities through their Riot Battles. 

'When you start winning and you start getting love, it’s 
a different type of love than regular music love,” Parx says. 
“People will come to watch you rap with no music involved. 
Like, T came to see him; this guy got bars. I will ride for him.’” 

Parx is focused on making OC an unlikely hub for battle 
rap, which is finally starting to happen right under every¬ 
one’s nose. 

“Whether it’s wanting to invest money in our product, 
invest time in our product or invest in our culture, period, 
those guys aren’t here [in OC] yet,” Parx says. “I’m still trying 
to become that guy. And once I do, it’s a wrap.” 

-NATE JACKSON 
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WATCH ALL 

COLLEGE BASKETBALL 


9 BIG SCREENS *8 BEERS ON DRAFT! 


HAPPY HOUR $2.50 PINTS (2-6 PM) 


K 




KARAOKE 

TUESMFRI • SAT 



DJ/KJ MIX EVERY 0T 


fJWIICI PIHY MAMIN 


Lono 8 OTHER GAMES • 8 DART BOARDS 
OPEN AT 8AM 

SATURDAY 8 SUNDAY U&0BD' 
714.826.0570 


4360 LINCOLN AVE. CYPRESS 


pool- 

TAB1.ES/ 



HAPPY HOUR 4P- 7P M-F 

Draft Beer $1 OFF | Well Drinks $4.75 | Cabernet $5 
Chardonnay $5 | Specialty Shots $6 


Live Bands Thors - Sun 



Sports on 14 Screens $ree (Pool Wednesdays 


Lively Waterfront Pub with full menu of house-made 
great food including breakfast & dog friendly patio! 

423 Shoreline Village Drive, Long Beach 
Shenaniganslb.com - 562.437.3734 
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BATTLt > SEASONS 


CITY NATIONAL 

GROVE 

- OF ANAHEIM • 

714.7122700 2200 E. Katelta Avt. citfnationaHpweofttatoim com 


IUST ANNOUNCED! | JIM JEFFERIES 


JUDDAPATOW 

AND FRIENDS 


SHOWS* 

SaturdaySarch26 
^ "P* & 10:30 pm 


Saturday. April 2 




Thursday. April 14 


Mr a- v> TV 


s m 


Sunday April 3 
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Mark Soden Jr. 


A sound artist, musician and composer, Mark Soden Jr. 
has brought his handmade instruments and inven¬ 
tiveness to OC’s noise scene since its inception. 
Nowadays, he curates the Santa Ana Noise Fest and 
Wonder Valley Experimental, each cacophonies of beauty 
that find people generating soundscapes with instruments 
of every key, technology, distortion and shriek. While mak¬ 
ing sure these raucous marathons move along at a good 
clip, Soden performs with phog masheeen. 

The OC native and longtime Costa Mesa resident has 
been an avid musician since childhood, playing trumpet 
or electric bass in orchestras and bands of every sort. 

But now, he says, “noise is how I conduct my operation. 
Sound design—it’s not just for movies anymore.” 

The phog masheeen noise collective came together 
in 2006 with Soden and visual artist Wm. Almas, whose 
live-mixed video projections blanket the walls of each 
gig and blast vivid colors onto Soden’s long, white lab 
coat. Soden’s kit of mysterious analog and digital pro¬ 
cessing devices fills a suitcase, and he often uses a pro¬ 


pane torch to heat dry ice, handling it with enormous 
welding gloves, to boil up vibrations on instruments he 
has concocted from motorcycle exhaust pipes. “I’ve got 
one that I can play from either end—one is didgeridoo 
style, and the other end has a clarinet mouthpiece,” he 
says. “It may be the only wind instrument—at least that I 
know of—that can be played that way.” 

Noise began to make its way into Soden’s creative 
output with Long Beach’s SoundWalk. “We had kind 
of exotic things at the beginning,” he says, “bringing in 
huge amounts of gear and improvising pieces for the 
entire five or six hours.” 

Later in its 10-year run, Soden pared down his rig to 
fit inside a military backpack. “I could set up in different 
spots, play with other performers or just move about the 
spaces,” he says. One year, he staked out a rooftop “with 
these crude, horn-oriented PA speakers, and I broadcast 
public-service announcements with all kinds of special 
effects in the background. That was very fun; some of 
that ended up on the first phog masheeen CD.” 


While performances are predominantly improvised, 
Soden’s albums are built in meticulous detail. “I have a 
high bar for the recordings and spend a lot of time to get 
them right,” he says. 

Soden not only incorporates sounds stumbled upon 
in live shows, but if a song he’s composing cries out for a 
particular device he has made, he says it’s also an oppor¬ 
tunity to expand the vocabulary of that instrument. “The 
recordings are stand-alones that have to make their way 
in the world,” he says. “You never know where they’re 
going to land.” 

But lately, live performances have Soden off balance. 
Ever since he played through a rainstorm at Jawbone Can¬ 
yon in Mojave, his instruments have had a mind of their 
own. “It’s funny, but it’s humbling,” he says. “A live show is 
a cauldron of testing things out, allowing gear to manipu¬ 
late me, trying to stay in the moment, not be angry if the 
gear decides to do something I wasn’t planning on—it’s a 
mistaken arrogance thinking you’re in control of things.” 

-LISA BLACK 
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0 m COUNTY'S 

hub for music news, 
concert schedules, 
reviews, band profiles 
8c ticket giveaways. 



to gain access 
to our 

Music Newsletter! 


OCWEEKLY.COM/SIGNUP 
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FRI. APRIL 1 

ANGELO MOORE 
DR. MADD VIBE ,,™ 

(LEAD SINGER I RON FISHBONE) 


SUN. APRS. 3 

ACOUSTIC SUNDAYS ft. 

JADE 


SUN. APRS. 3 

EVERYDAY IS 
LIKE SUNDAY 

MORRISSEY NIGHT 



SAT. APRS. 16 

CHRIS DEMAKES 

(OF LESS TWIN |NKE) 


SUN APRL17 

ACOUSTIC SUNDAYS ft. 

ANSON KREKLER 


SAT. MARCH 19 

MOMMIES LITTLE 
MONSTER 

DISTORTION TRIBUTE) 





SAT. APRL 9 

OFFICIAL 
AFTER PARTY 

TOR ZEBRAHEAD 


\V t 

SUN APRL 24 

XCOUSTIC SUNDAYS ft. 

BEN BOSTICK 


SUN APRL 10 

ACOUSTIC SUNDAYS ft. 

DANO FORTE S TUKE 
JOINT FREAKSflOW 
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SAT. APRL 30 
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LYNETTE SKYNYRD 
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Tom Ingram 

T om Ingram gives a lot of thanks to the business partner 
who fucked him over. Flush from running a successful 
rockabilly festival in England called Hemsby Rock ’n’ Roll 
Weekender, Ingram moved to Southern California in 1996. 
Almost as soon as the young Ingram arrived in the States, he 
says, his partner had royally screwed him. 

"I had been here two months, and he... completely ripped me 
off—left me here with no money, no income, nothing,” says Ingram. 

But instead of taking the partner to court, the Leigh Park, Eng¬ 
land, native decided to put the funds and energy that would have 
gone to a lawsuit into building the best rockabilly weekender he 
could. "The guy in England started going ’round saying, Who 
does Tom think he is, doing a show in Vegas? Nobody will go/” 
Ingram recalls. 

Nineteen years later, Ingram’s Viva Las Vegas continues to be 
the world’s largest rockabilly gathering, with enthusiasts from 
20 countries coming each year to take in the music, cars, fashion 
and culture of the 1950s. Women doll up in 1950s prom dresses 
and men strap on their finest dapper suits and bow ties for an 
unsurpassed day of rock & roll and classic cars and a wild night 
of tiki drinks, burlesque and dancing. 

The Los Alamitos resident initially chose Southern Califor¬ 
nia for his festival, but because of restrictive licensing laws, he 
picked Las Vegas, not only for its liberal event-planning laws, 
but also the nostalgic glamour of old Sin City. Viva Las Vegas (or 
Viva, for short) revives the idealized glitz and glam of the days of 
Sinatra and Elvis—pre-polyester and rhinestones, of course. It’s 
off-Strip, and that holds a great appeal. "Put something on the 
Strip, and the locals won’t come,” Ingram says wisely. 

The event typically begins the Thursday before Easter week¬ 
end, though this year, it will be three weekends after. "Easter 
weekend was historically the slowest weekend in Vegas,” he 
says. More businessman than holy roller, Ingram says he has no 
problem holding the event on Easter weekend. "We took their 
slowest weekend and turned it into their busiest.” 

Taking modest opportunities and turning them into large 
ones doesn’t start at Viva Las Vegas for Ingram. As a teen¬ 
ager in 1976, he moved to London, where he fought to make 
a name for himself as a DJ and an actor. He began hosting 
1950s nights as DJ Tom Ingram at such clubs as the Phoenix, 
Silks and the Camden Workers Social Club, turning otherwise 
slow promotions into sold-out destination club nights. The 
retro D J sets drew the likes of Morrissey, John Peel, Robert 
Smith and—if you want to get even more British—the cast of 
EastEnders. Robert Plant’s daughter was a big fan, and yes, she 
brought her father a few times. 

As the rockabilly clubs subsided, and Ingram got married, he 
decided to move permanently to Southern California. He had 
only been once before—in 1991 for Wrestlemania in Los Ange¬ 
les—but even then, he felt as if he could live here. Five years later, 
he and his then-wife moved to Long Beach. He’s since divorced 
and moved to Los Alamitos so his two youngest children, 10- and 
15-year-old daughters, could grow up in a good school district. 

He has also studied Tae Kwon Do for the past 10 years and is 
currently a triple black belt. "I’d go for a fourth, but I’ve messed 
up my arm,” he says. Just like Elvis, no? 

-TAYLOR HAMBY 
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& MUSIC FESTIVAL 

SAT MAR 19 



nathanALFARObenefit 

THEDRUMS(DJSET) 
THEGROWLERS(DJSET) 
THEGARDEN SUN APR 3 




AMATEURCAGEFIGHTS 



THURJUN26 


307 N. SPURGEON STREET, SANTA AN A, CA 92701 

WWW.YOSTTHEATER.COM 


JONBUNCHBENEFIT 

SENSEFIELD THEBRONX 

ROCKETFROMTHECRYPT 
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CUVEFARRINGTON 

ORIGINAL LEADSINGER FOR 
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WANDAJACKSON 
NEKROMANTIX 

SHOOTERJENNINGS 
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DORIESQOE - CARSHOW 
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H*' 3 3 STARES-CRAFT BEER 

WWW.SOCALHOEDOWN.COM 
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ORIGINALBAND) 

DEADBOLT 
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REDTICEn 

WAREHOUSE 

PRICES 


TAKE AN ADDITIONAL 


20%OFF 


WITH 
THIS AD 


(GOOD FOR ONE REGULAR PRICED ITEM, CANNOT BE COMBINED WITH ANY OTHER OFFERS, 
ONE COUPON PER CUSTOMER. NOT VALID ON SALE ITEMS. CERTAIN RESTRICTIONS APPLY. 
EXP. 3/31/16 


• ADULT DVDS (3 FOR $9.99) 

♦ TOYS, LOTIONS & BACHELORETTE PARTY SUPPLIES 
WATER PIPES • SEXY LINGERIE (DANCER DISCOUNT AVAILABLE) 

SHOP OVER 14,000 
ITEMS ONLINE AT: 
COUPLESMO.COM 

—Save on shipping— 

Order directly from our store! 


r 


Couples Mega Outlet l 


1820 PCH, LOMITA - 310.530.7799 • 910 S. EUCLID, ANAHEIM - 714.533.3766 
OPEN 7 DAYS SUN-THU 10:30AM - 10:30PM FRI-SAT 10:30AM - 11:30PM 


GENTLEMEN’S CLUB 

TOPLESS DANCERS * FULL BAR * SUSHI BAR 


EMISSION 
ALL WEEK 

FROM 2PM-7PM 


ADMISSION 

AFTER 7PM 



4foppy 4fm% 2PM-7PM 

MAGIC MONDAY: 

$3 DRINKS 

TEQUILA TUESDAY: 

$3 - $4 - $5 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$4 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

'A OFF BOTTLE SERVICE* 

VIP FRIDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

VIP SATURDAY: 

$200 D JULIO $200 KETEL 1 $200 CROWN 

SUNDAY FUNDAY: 

$4 DOAAESTIC $5 IAAPORTS $5 WELLS 

•NOT ALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714*808*8500 

WWW.VENETIANGC.COM 
NOW AUDITIONING DANCERS! 


concert guide» 


THIS WEEK 


FRIDAY, MARCH 18 

A GREAT BIG WORLD: 9 p.m. Constellation Room at 
the Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

BARRAGE 8: 8 p.m., $45-$65. Cerritos Center for the 
Performing Arts, 12700 Center Court Dr., Cerritos, 

(562) 467-8818; cerritoscenter.com. 

FIFTY 1 FIFTY: 8 p.m.-2 a.m., free. Blacklight District 
Lounge, 2500 E. Anaheim St., Long Beach. 

FUTURE: 11 p.m.,$85-$125. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

THE GOOD FOOT!: 9 p.m., $5 before 10 p.m.; $7 after. 
Alex's Bar, 2913 E. Anaheim St., Long Beach, (562) 434- 
8292; alexsbar.com. 

THE MIDIMITE CATS: 8 p.m., free. Original Mike's, 

100 S. Main St., Santa Ana, (714) 550-7764; 
originalmikes.com. 

RONNY GEORGE BAND: 9 p.m., free. Muldoon's Irish 
Pub, 202 Newport Center Dr., Newport Beach, 

(949) 640-4110; muldoonspub.com. 

TAYLOR JAYMIN: 8 p.m. Ten Nightclub, 

4647 Macarthur Blvd., Newport Beach, (949) 660-1010; 
club.tenoc.com. 

THEE INDIGENTS: 8 p.m., $5. Doll Hut, 107 S. Adams 
St., Anaheim, (714) 533-1286. 

SATURDAY, MARCH 19 

BEN RECTOR: 7 p.m., $25-$45. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

BOOGALOO ASSASSINS: 9 p.m., $10-$12. The 
Wayfarer, 843 W. 19th St., Costa Mesa, (949) 764-0039; 
wayfarercm.com. 

BROOKE EVERS: 9 p.m., $15-$20. Sutra, 1870 Harbor 
Blvd., Ste. 200, Costa Mesa, (949) 722-7103; 
sutraoc.com. 

EDDIE ATTAR: 10:30 p.m., $20. The Yost Theater, 

307 N. Spurgeon St., Santa Ana, (888) 862-9573; 
yosttheater.com. 

ELECTRIC SIX: 9 p.m. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

THE GAME: 8 p.m., $30. Fox Theater Pomona, 301 S. 
Garey Ave., Pomona, (877) 283-6976; foxpomona.com. 

HUNNY & WAX IDOLS: 9 p.m. Constellation Room at 
the Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

L.A. SOULPROJECT: 9:30 p.m.-1:30 a.m., free. Silky 
Sullivan's Restaurant & Irish Pub, 10201 Slater Ave., 
Fountain Valley, (714) 963-2718; silkysullivans.com. 

MARY JANE GIRLS FEATURING MAXI & 

CHERI: 6 p.m., $15. Gaslamp Restaurant & Bar, 

6251 E. Pacific Coast Hwy., Long Beach, (562) 596- 
4718; thegaslamprestaurant.com. 

NATALIE LAFOURCADE: 8 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

POST MALONE: 11 p.m., $20. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

THE SARCASTICS: 9 p.m., free. Muldoon's Irish Pub, 
202 Newport Center Dr., Newport Beach, (949) 640- 
4110; muldoonspub.com. 

SELF HELP FEST 2016: 1 p.m., $35-$62. Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, (714) 635- 
6067; allages.com. 

THE SPAZMATICS & GROOVE KITTY: 9 p.m.,$10- 
$15. Saint Rocke, 142 Pacific Coast Hwy., Hermosa 
Beach, (310) 372-0035; saintrocke.com. 

TOM BRAXTON: 8 p.m., $25. Spaghettini Rotisserie 
& Grill, 3005 Old Ranch Pkwy., Seal Beach, (562) 596- 
2199; spaghettini.com. 

THE ZIGGENS WITH MR. MIRAINGA: 7 p.m., $10. 
Doll Hut, 107 S. Adams St., Anaheim, (714) 533-1286. 

SUNDAY, MARCH 20 

CHAIRLIFT: 9 p.m. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

FREDDIE GIBBS: 8 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 


JD WILKES OFTHE SHACK SHAKERS: 8 p m., 

free. The Slidebar Rock-N-Roll Kitchen, 

122 E. Commonwealth Ave., Fullerton, (714) 871-7469; 
slidebarfullerton.com. 

JON BUNCH MEMORIAL CONCERT FEATURING 
SENSEFIELD: 3 p.m. The Yost Theater, 

307 N. Spurgeon St., Santa Ana, (888) 862-9573; 
yosttheater.com. 

REVERAND HORTON HEAT: 8 p.m , $25 $30 Alex's 
Bar, 2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

TWITCHING FINGERS: 9 p.m., free. Doll Hut, 

107 S. Adams St., Anaheim, (714) 533-1286. 

YANNI: 7 p.m., $59. Segerstrom Hall, 600 Town Center 
Dr., Costa Mesa, (714) 556-2787; scfta.org. 

MONDAY, MARCH 21 

CROSSTOWN BLUES: 6:30-8:30 p.m., free. Georgia's 
Restaurant, 440 S. Anaheim Blvd., Anaheim, (714) 906- 
1900; georgias-restaurant.com. 

METAL MONDAYS: 7 p.m. Doll Hut, 107 S. Adams St., 
Anaheim, (714) 533-1286. 

RED RIVER MASSACRE: 8 p m. 2 am, free 
Blacklight District Lounge, 2500 E. Anaheim St., 

Long Beach. 

TOM KUBIS BIG BAND ORCHESTRA: 7 p m , $10 

$15. Don the Beachcomber, 16278 Pacific Coast Hwy., 
Huntington Beach, (562) 592-1321; 
donthebeachcomber.com. 

TUESDAY, MARCH 22 

AT THE DRIVE IN: 8 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

GREGORY AND THE MELODY: 8 p.m., free. Marine 
Room Tavern, 214 Ocean Ave., Laguna Beach, 

(949) 494-3027. 

SILVER KING BLUES: 9 p.m., free. The Pike Bar & 

Fish Grill, 1836 E. Fourth St., Long Beach, (562) 437- 
4453; pikelongbeach.com. 

WEDNESDAY, MARCH 23 

CITIZEN WITH TURNOVER: 7 p.m., $16-$19. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

JAPAN NITE FEATURING ATOMIC STOOGES, 
TEMPALAY AND RETMO: 8:30 p.m. The Federal 
Bar, 102 Pine Ave., Long Beach, (562) 435-2000; 
thefederalbar.com. 

THE MELVINS: 9 p.m., free. The Continental Room, 

115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
facebook.com/ContinentalRoom. 

SHATTERED FAITH: 8 p.m., $10-$12. Alex's Bar, 

2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

TIDES OF MAN: 6:30 p.m., $12-$14. Chain Reaction, 
1652 W. Lincoln Ave., Anaheim, (714) 635-6067; 
allages.com. 

ZIMMER: 10 p.m.-2 a.m., $10. La Cave, 1695 Irvine Ave., 
Costa Mesa, (949) 646-7944; lacaverestaurant.com. 

THURSDAY, MARCH 24 

HOCKEY DAD: 9 p.m., $8-$10. The Wayfarer, 843 W. 

19th St., Costa Mesa, (949) 764-0039; wayfarercm.com. 

MIGOS WITH RICH THE KID: 8 p.m., $30. Fox Theater 
Pomona, 301 S. Garey Ave., Pomona, (877) 283-6976; 
foxpomona.com. 

MOBB DEEP & DOGG POUND: 11 p m , $15 The 

Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

MY BODY SINGS ELECTRIC: 8 pm, free The 
Slidebar Rock-N-Roll Kitchen, 122 E. Commonwealth 
Ave., Fullerton, (714) 871-7469; slidebarfullerton.com. 

NAPALM DEATH, MELT BANANA AND 
VICTIMS: 8 p.m. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

P.O.D. & (HED) P.E. WITH THE DEAD DEADS: 

8 p.m. The Coach House, 33157 Camino Capistrano, 

Ste. C, San Juan Capistrano, (949) 496-8930; 
thecoachhouse.com. 

POWERMAN 5000: 8 p.m., $20. Festival Hall, 220 E. 
Third St., Santa Ana, (714) 558-8257; elfestivalsa.com. 

REVERAND HORTON HEAT: 8 p.m , $25 $30 Alex's 
Bar, 2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 






























© FLAMINGO 

SHOWGIRLS 





$10 DANCES 


ALL DAY & NIGHT 



714*535.081 | 11am-2am 17 days 
618 E. BALL RD., ANAHEIM 

OCFLAMINGOGIRLS.COM 



HEW VIPSPECIALS 
FREE ADMISSION DAY & NIGHT 


MUST PRESENT AD AT THE DOOR FOR DISCOUNT 

nu- SAPARAthCAT ER . * X X 
rift kll calls | «u»lt 

1210 1. iTAlt lOlLffrf 3i%t SllTtl. 

(714) 772-2242 

^ IMUlMi u iAMAMA.TlCATSft 




PATRON 
SHOTS 


UCC•FULL BAR 


19900 Normar»di« Ava. Torranc® 90502 
310-532-2*27 2H w/ID 
Optfi 7 Day* A W*+k 1pm 3im 
pp#armrMrhif>o com 


sgaatcAR.^ 


1/2 OFF ENTRY] 


Goxl f«r 1/2 «rv one er*fy Or* person pe* | 
p«4 o*V Hoc vpld 0urt*9 s«w<»ftl events . 
Tonaoc* local or* orty 

OCWeeftty "MOTUr UpftPSOft 0116 1 
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SPANK THE 
MONKEY! 

\ VS OFF 

1 EVERY MO SPENT! 


“PROMOTION 
ENDS 3/31/16“ | 
NOT VALID WITH _ 
ANY OTHER 
DISCOUNT OR | 
PROMOTION 


•APULT TOYS 

•noyelt/es 

•LOBES 
•L0T/0N 
•UNGER/E 
•POPS 
•S MOREf 


OPEN 

24/7 




ADULT 

EMPORIUM 


213 N. Harbor Blvd. Santa Ana, CA 92703 | 714-554-4495 

www.spankysonline.com 



10% OFF WITH THIS AD 



Seeking couples looking t 
spice up their sex lives.. 

Make this your steamiest 
spring yet! -J 


f 


M 1L A M J 

3314 E 7* St, Long Beach 1 11am-7pni Mon-Thu,11am-9pm Fri & Sat PHATTOYS.COM 



BIKINI SPORTS BAR #3 

BOTTOMS UP 

WATCH FOOTBALL HERE! 

COLLEGE THURSDAYS 

$3 DRAFTS, $4 SHOTS, 

FREE POOL W/ COLLEGE ID 


JiScftlfc | 

BEST OF 



DRAFT BEERS • WINE • MARGARITAS 
POOL LEAGUES • BIKINI DANCERS 

UflDDV T-IOTTl? 9D1WT 7Dl\/T nDTM 1 1 fll\A Ol 


WILD WEDNESDAY!! $3 APPLE MARTINIS $4 HURRICANES 

8595 Katella Ave. Stanton, 90680 | mybottomsup.com | 714.828.8595 



Double Udoo Dances Buy a Sufle at Regular 


with Two Ent e rtahers 
IbrOntySBO 


Price® Get the 

Second tot Orly $100 


f ‘f,W24b1 \ 

jV i (SMSflO SUDS. SMS I 

4 mm 

ALL NIGHT 


mm 


Hmimm 

i I FURY raiRSMY 

,SSF!amnai«ramirH«:nij 
4 VP DANCES FOR >40 NO MORE WRISTBANDS 


2640 If. WDOOLAND HL 714220224 IHPEflALSHQW93.S0C COM 
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Safe 

Wording 

I'm a 27-year-old, feminist, conventionally attrac¬ 
tive, straight-ish, GGG woman. Overtime, my 
tastes have changed, and now I find myself more 
of a kinkster. A few years ago, my desire for 
kinkier sex and my willingness to take a chance 
came together in a mutually beneficial, exciting 
D/s relationship. I'll be honest: I wasn't as smart 
as I could have been. I met this guy on Tinder, 
and after verifying his identity, I told some friends 
where I'd be, and I met up with him. He was great 
for a while, but a big move took me away from the 
area, and I grew tired of his conventional gender 
ideals. I assumed I would find another partner 
in the future as functionally great as him but 
maybe a better conversationalist. Fast-forward 
to today. I've dabbled with pain and submission 
play with a few boyfriends with no great success. 
(A subsequent partner who didn't respect my 
safe word, in fact, assaulted me.) I'm now greatly 
discouraged in my search. The cycle always goes 
like this: I get horny and want kink, I go looking 
for it online, and I am then buried in a landslide of 
creepiness, typos and aggression. There are just 
so many men out there who hate women. These 
men are more interested in being condescend¬ 
ing to me and bossing me around than they are 
in power exchange. It was recommended that I 
join the local center for sex positivity in Seattle, 
but that costs money. I want to engage in kink 
to relieve stress, not to cut into my already-tight 
budget. Are my only options perseverance or an 
extra grand lying around? 

Perseverance Or Withdrawal, Eternal Regrets 

I definitely think you should keep hacking your way 
through the creeps, typos and aggros, POWER; 
more important, your pussy thinks so, too—excuse 
me, that's crude. Perhaps I should say: Your erotic 
imagination and your libido think so, too. But you 
may find the search for kinky play partners a little 
less frustrating if you devote a few hours a week 
to it—set a regular schedule: two hours per night, 
twice a week—instead of waiting until horniness and 
desperation drive you back online. If you search for 
kinky guys only when you just gotta have it, POWER, 
your inability to find it immediately is gonna be that 
much more frustrating. 

And you might wanna get out there and find a kinky 
guy now, POWER, while you still can. 

"Uh-oh, kinksters: Sex cops could be coming for you 
next," Elizabeth Nolan Brown writes at Reason.com. 
"According to a new federal court decision, Americans 
have no constitutional right to engage in consensual 
BDSM because 'sexual activity that involves bind¬ 
ing and gagging or the use of physical force such as 
spanking or choking poses certain inherent risks to per¬ 
sonal safety.' Thus officials could constitutionally ban or 
regulate such activity in the interest of 'the protection of 
vulnerable persons,' the court held." 

In 2003, the U.S. Supreme Court ruled that Ameri¬ 
cans have a constitutional right to get their asses 
fucked, and one day soon, we could be asking the 
Supreme Court whether Americans have a constitu¬ 
tional right to get their asses spanked. 

Finally, POWER, I'm a huge fan of Seattle's Center 
for Sex Positive Culture (thecspc.org). And I'm an even 
biggerfan of people getting out there, meeting up IRL, 
and making face-to-face connections with like-minded 
kinksters. I'm such a big fan that I'm going to pick up the 
expense of your first year's membership at the Center 
for Sex Positive Culture. While there are additional 
charges for most events at the center, POWER, there 
are also tons of volunteer opportunities—and there's 
no better way to get to know the local kinksters than to 
pitch in and help out. I'll email you directly about your 
shiny new membership. 

And speaking of safe words... 


SavageLove 

» DAN SAVAGE 


You messed up in your response to THINK, the 
man whose wife wanted to engage in consensual 
role-play rape scenes despite having been sexually 
assaulted by a previous partner who didn't stop 
"when she said 'no.'" THINK said he worried "the 
same thing could happen" to him. Due to some 
ambiguous wording, you thought he doubted his 
wife's account and was worried the "same thing" 
he was worried about was "being falsely accused 
of rape." I think he was actually worried about 
accidentally making his wife relive that trauma in 
a non-sexy way. Although it was poorly worded, 

I don't think his intentions were motivated by the 
fear of being falsely accused. His worries were 
based in the ambiguity of when does consensual 
rape play cross the line in this very delicate sce¬ 
nario. The other thing you forgot, the most important 
thing you forgot, the thing that should never be 
forgotten when talking about rough-sex role-play, 
consensual rape scenes, power exchange, bond¬ 
age or SM: a SAFE WORD! 

Simple And Frequently Effective Word Omitted 
Recently, Dan! 

THINK's wife told him she was raped by an ex who 
refused to stop when she said no, SAFEWORD, and 
here's how THINK described his concerns: "I'm over 
here wondering if her previous trauma was a result 
of her encouraging forceful sex and regretting it 
later, and I worry the same thing could happen to 
me." [Emphasis added.] Awkwardly worded, yes, but 
THINK's meaning seems clear: He didn't want to go for 
it, like that other guy may have, and be accused of rap¬ 
ing his wife if she came to regret it later. That doesn't 
seem ambiguous to me. 

But you're right to ding me for failing to advise Mr. 
and Mrs. THINK to agree on a safe word. And I didn't 
just leave "get a safe word" out of my response, 
SAFEWORD. It was worse than that: / deleted "get 
a safe word" from my response. There were two 
very similar paragraphs in the original draft of my 
response to THINK, both on the mechanics of mak¬ 
ing it happen, and I had to delete one paragraph for 
space. In an unbelievably stupid move, I deleted the 
one with "get a safe word" in it. I should've caught 
that, I didn't, and I'm grateful to SAFEWORD and 
everyone else who did. 

And remember, kids, we have a new universal kink/ 
BDSM/power-exchange safe word: scalia. 

I am the only liberal in my family. I love them, but 
there is no talking to them on the issues. I have 
come up with the idea of a Planned Parenthood 
jar. It is like a swear jar, but I will put money in it 
when I am too chickenshit or conflict-avoidant to 
have a hard conversation. Every time one of my 
family members puts up a stupid, ill-informed arti¬ 
cle on Facebook and I don't say anything, I will put 
money in the jar. Any time they tell me why Hillary 
Clinton is the devil, I will put money in the jar. It 
will assuage my guilt and make those moments 
easier because I can smugly think: "Keep talking; 
the only one you are helping is Planned Parent¬ 
hood." Is this a cop-out or a narrowly tailored, 
appropriate penance? 

Fearful And Milquetoast, I'm Leaning Yellow 

Can't something be a cop-out and a creative, appropri¬ 
ate penance? But whether it's one or the other or both, 
FAMILY, I'm strongly in favor of anything that benefits 
Planned Parenthood. Forthose who don't want to go 
through the motions of filling a jar with money before 
making a donation, just go to plannedparenthood.org 
and click "Donate." 

On the Lovecast; Squeeeee! It'sAbbi and liana from 
Broad City/ Listen atsavagelovecast.com. Email 
Dan via mail@savagelove.net, and follow him on 
Twitter: @fakedansavage. 




Pink Kim 


YOUR ONE STOP 
SHOP FOR: 

SEXY LINGERIE (S-XXXXL) 
ADULT TOYS & NOVELTIES 
SEXY SHOES | XXX DVDS 
LOTIONS & EDIBLES 
BACHELORETTE PARTY 
SUPPLIES 



20 % 


OFF 


ANY PURCHASE OVER $25 

* Present this ad for discount. Exp. 3/31 /16 

Not valid on sale items, previously purchased 
items or with any other discount or promotion. 
Not valid on Lelo orWe-Vibe products. Only 
one coupon may be redeemed per person. 


SEX EDUCATION EVENTS 


MARCH 22ND @ 7:15PM 

HOW TO PERFORM A WORLD CLASS BLOWJOB: 

In this workshop you will learn tips and techniques for amazing handjobs and blowjobs! This is our 
most popular workshop and always sells out! Register early! This workshop is for women only. 


APRIL 7TH @ 7:15PM 

BDSM 101: LIGHT BONDAGE & SPANKING 

Are you intrigued by bondage or BDSM play but don't know where to start with your partner? This 
workshop is geared towards beginners who wish to explore the erotic side of light BDSM play in a 
fun, sexy & safe way. We will discuss safety and communication as well as introduce you to some 
basic toys and bondage items to enhance your play. 


Space is limited, call the store to register. $15 per person, $25 per couple when prepaid in advance. 
$25 per person on the day of the workshop, if space is available 

17955 SKY PARK CIRCLE, SUITE A, IRVINE | 949-660-4990 
STORE H0URS:M0N - SAT 11AM - 7PM 

CALL FOR DIRECTIONS TO STORE! 
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ALTERNATIVE MEDICINE SERVICES 


DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 



Evali 


atiora Lemer 

AA.L p«ti«n4i »r« M«n by a l(««n>«4l CtMornla pliyvtclan 



SPECIAL! 

Recommendations 

starting at All Patients 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 

Costa Mesa, CA 92626 (800) 620-2027 

1626 E. 17th St. 

Santa Ana, CA 92705 YO liablO EspanOl! 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


HHHiBSiliiii 

BRIAN GAMBLE, M.B. 


24/7 

Verification! 


NEW PATIENTS 



Professional 
Photo 
ID Cards 



RENEWALS 



NO WAITING, FAST PROCESSING 


* na: 11 am \ m \ i:im u* : 



—1 AZa 



12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran C Senior Citizen discounts available 

MEDICAL MARIJUANA EVALUATION# 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 


MON - SAT 9am - 7pm | SUN 10am - 6:30pm 


*BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 03/31/16 





Evaluations 




















































OC’S Best Evaluation Center ^ 

_ * f 

Releaf Wellness $25 I $35 4 

l^ ME0 ,c*ifVMUAT, 0 Nc E NT E R fenewab NewPatlents 

• Profe«iona & CompaWoriate Practice Hour5:Mon . Fri / 

• 24 Hour Online & Phone Vectftcation __ _ ' 

• Physician Evaluation Given 11am * ^ » » ‘I 

•Walk ins Welcome Sat 1 tam-Spm fj 

1540 E. Edinger Ste. A Santa Ana CA 92705 



Pure & Natural Therapy 

"f 



7 BUMS fir $50 [ 

-ALL strains- 

Delivering =- 

quality product to LONG BEACH. 

HB, Seal Beach & surrounding cities. 

(949) 608-7363 

Check out our menu on Weed Maps! 


PROVIDING HIGHEST QUALITY 

MEDICINE, SERVICE & EXPERIENCE 



p.OOOVECc^ 



ESTABLISHED 201 4 


HOURS 

10am to 11:45pm 
everyday 





5G EIGHTH'S* 

Donate any 7gram to receive 
a FREE 3.5g Eighth 

$5 OFF ANY CONCENTRATE 

20% OFF EDIBLES 


HAPPY MOOR FOR 
SGRAM EIGHTHS & 

8 GRAM QUARTERS/ 

10 AM - 2 PM & 9 PM - 11:45 PM 

Refer a patient and 
receive a top shelf gram! 

^Returning patients ONLY 

*Limit ONE per patient per visit 

*No combining deals 

Complimentary gifts donation 35 + 



NOW CARRYING: 

CBD Living Water ^ 

CD 


PROUD SUPPORTERS 

1 0% off Veterans/Senior Citizens/Birthdays 
- Donate 1 gram wax and get 1 g half off (selected strains) 

-Stamp Card Proqram! (Ask for more Info) 

H v ' WATER 


10181 Westminster Ave., Ste #212 ( Up the stairs, turn LEFT) 
Garden Grove, CA 92843 | 714-767-1537 


LBC 420 EVALUATIONS 

By. Dr. Raja Toke 

CJi iiLUiii Mt 


l «r >11 kj i JiLLMl 


100% PRIVATE & CONFIDENTIAL 
IF YOU DON'T QUALIFY YOU DON'T PAY! 


720 ALAMIT0S AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 





LBC 420 Evaluations is one of the largest and most trusted clinics in the Long Beach area 
-providing you with the safest and most affordable MMJ recommendations. We offer the 
best prices and we guarantee that we are 100% legal and in compliance with all state 
laws under prop 215. 
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MEDICINE SERVICES // COLLECTIVES 
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KURVANA 


0#ODB714 • Q OnDeckBuds • ★★★★★ 5.0 rating on Weedmaps • 714.468.4142 • 10am-2am Daily • 12371 Haster St., #203, Garden Grove 



■ftKOROVA 


£9 D0G0 SPECIALS! 

$35 CAPS, 
FTP 4.5C 8TH 


CHECK IN BEFORE 
YOU TAKE FLIGHT! 


OR $10 OFF CONCENTRATES 


3124 U.Lincoln Ave.i Anahei* 
(Entrance In Rear) • 71«(-3as-7fil4 

.1 A | bumpeistvskw •' 


Klaupgs 10f--ra-l:4!fciii 



$10*GrarrVs ~ Exclusive shelf. 


CAP 


~ SC Lab Tested Strains 


*4.5 C 8th -OR- 

s • 

. $10 off Concentrates 


#tricityessentials Justa^wuvi #tricity714 


Cheeba 
* Chews 


EZ52 


FREE DAB with any donation 

daily deals • oz specials • stamp card program 


10722 KatellaAve. #4, Garden Grove, CA 928041714.309.9729 



















MDICIL MUIJIMM HLHEIT 

SERVING ALL OC 


949-529-1779 

- Bap Urea Select Indoor Medication 


M DELIVERY 


oil • m ■ sunEi 


mo:liappyiiUtP0iitm.m 


Edible Chocolate 


Topical Cream 




SPECIALS: 


5gs 1/ath 

ft) S45 

Sg'sl/ffth 

-Top She* — 
for 540 

2g's 

Rila Extracts Crumble 
for 545. 


4.5g's Topshelf 

♦ 2gs RillaExtractsCnjmble H J I j I ^^5 l"! 

for $100 

S 6851 Garden Grove Boulevard 

of Rilla Extracts CrumOle suite 10S. Garden Grove 92844 

for $100 - 


2g's Topshelf 

♦ 3g's Rilla Extracts Crumble 
for $100 

7g's Private Reserve 

2g s for $125. 


n6*afflo 
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QREADY2REUP 
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EVERY SUNDJ 

5 G Mm 87 


>Ay 


GRAM 8THs 

.. 'yiniHTm 115 

AU WAX $<K / 8TH 


80 


FOR 


A 


2 GRAMS 


SPECIALS a OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 
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EDIBLE lAIEEK 
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FULLERTON 

EASE COLLECTIVE - 


Professional • Clean 
High Quality Meds 
At Competitive Prices 


EaseCanna 

714-309-7772 | 2435 E ORANGETHORPE AVE 



GREEN mil 

1 

COLLECTIVE 


DAILY 

SPECIALS 




1-8bb-DELIUERV 


DELIVERYCPEEN5.COM 




mum 




IESTC1ASTCURE 


vC 

t lJitticniwi 


DM CUM 



01 EREERTH9IM 


MAAIJUANU MINCHIfS 


CAVIAR (DID 


YOU'LL B! GLAD YOU CAME IN! 




9774 KATELLA AVE. #103, ANAHEIM 714.209.8187 






^INGREDIENTS—« 

• 3 Cups tortilla chips • 1 Cup Cheddar Sauce 

• 3 Green onions, chopped • Any other toppings of your 

• 1 Small tomato, chopped choice! 


Wiee&e dance 


• 2 Tbsp Butter 

• 8 Tsp Cannabis Butter 

• 3 Tbsp All Purpose Flour 

• 1/2 Tsp Salt 

• 1/2 Tsp White Pepper 

• 1 Cup Milk 


1 Cup Heavy Cream 

2 Oz Cream Cheese, Slightly 
Softened 

1 1/2 Cups Grated Sharp 
Cheddar 

Pinch of ground Nutmeg 


*-DIRECTIONS-« 

In a medium saucepan, melt butter and cannabis butter on low. 
Add flour, salt, pepper and cook for several minutes while stirring. 
Slowly pour milk and cream, stir constantly. Then add in cream 
cheese in pieces, whisking between each one. Continue to cook 
the sauce over medium-low heat until thick, about 7 to 10 minutes. 
Reduce to low and add shredded Cheddar cheese a 1/2 cup at a 
time, keep stirring for 5 to 6 minutes. Remove from heat and stir in 
nutmeg. Assemble your plate using tortilla chips and toppings of 
choice. Coat chips with cheese sauce and enjoy! 

































DELIVERING TO OC 

£ SURROUNDING BEACH CITIES! 

(Corona Del Mar, Newport Beach, Huntington Beach, Seal Beach, Costa Mesa) 


vjy 5.2 g...$50 (TopShelf) 
4.2g...$50 (PrivateReserve) 
QbeitU 4.2g...$60 (DadsStash) 

FREE GIFT BAG! 

Beeline wrapped lighter, 
a preroll (house choice) 

&an edible! 


714.760.0135 f( 

hours: 8AM-MIDNIGHT 1 /-i 

DANKANDDELICIOUSSTRAINS.COM ^,,.1 1 

- tH&me ofthe 4.20 8th - 

lAfcAMM 




LEGALLY P J^R M I T T E D 
COLLECTIVE 


FTP: Buy One, Get One FREE 

on any: 

i/8. Wax or Vape Cartridge 
(limit i) & Any Edibles (limit 2) 
Returning patients can get this deal 

IF THEY BRING A NEW PATIENT. 



HAND"HAND 

PATIENT CARE 


: HnHPC 0 : HandnHandPC s HnHPC 0: HNHPC 

HNHPC.ORG 657 . 229.4464 
2400 Pullman St., Suite B, Santa Ana, CA 
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WE ARE THE LARGEST DISPENSARY IN ORANGE COUNTY! 



3023 SOUTH ORANGE AVENUE, SANTA ANA, CA 92707 

WWW.FTEOC.COM 
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Adult Massage 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


All Natural Beauty 

Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 
818-821-9090 


BLACK MALE & 

FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail. MC/Visa Accepted. 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


915 

Adult Massage 


GOOD MASSAGE 

30240 Rancho Viejo Rd. 

#E(949)487-7756 

San Juan Cap, CA 92675 

Touch of Excellence 


Ladies 

Make over 

$100,000 

a year 

bombshells ENT is 

looking for new talent 
any race welcome. 
Text or email us 
3 pics at: bombshellsl43 
@gmail.com or call 

424 - 269 - 

8142 


Tantra Goddess 

Sensual fullbody 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818 - 821 - 

9090 


GRAND OPENING? 


U&l 

MASSAGE 

Welc&meta 

qAami £ Sfotfrui 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


508 S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

( 714 ) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 




SPECIAL 

PRICES! 


OPEN LATE 7 
DAYS A WEEK 

•FREE TABLE 
SHOWER* 

•ASIAN & LATINA 
SHOWER FOR 

you | \ 1 1 

•COZY & 1 , andy ° U ? 

PRIVATE ROOM * |come back 

for more 

Located* 

1241 1/2 S. MAIN ST. SANTA ANA CA 
92707 CALL US : 714-610-9539 



mu 


S50HR 


+ 


Jhee. 


Tal le 


Shower 


714 - 892-2068 

12505 Beach Blvd #b3 Stanton, CA 90680 
Beach & Lampson (Inside 7-Eleven Center) 
Open 7days/week: lOam-IOpm 


J3eouttfu£, IJxHxruj, Sexij 

GRAND I 

OPENING!' 


• PRIVATE ROOM 

• FULL BODY MASSAGE 
•FREE TABLE SHOWER 

• BODY WAX & FACIAL 

CJL 

714.B14.4503 

11951 BEACH BLVD., SUITE K, 
STANTON CA, 90B80 




New 

Chinese & Z 
Japanese wM 
Staff M 

HOT PRI& 

$45/hr FREE 
Table shower 


Open 7 Days a Week 
10am to 10pm 
714-995-6789 
Accept All CC's 
831 S. Knott Ave., 
Anaheim 92804 



Sweet 

J/kmoge 


Full Body 
Massage 
S30/HHR 


Table 
^Shower 

714 - 892-2068 

12505 Beach Blvd ttb3 Stanton, CA 90680 
Beach & Lampson (Inside 7-Eleven Center) 
Open 7days/week: lOam-IOpm 




WM' 

ljh r* 

_ ^ 4 - 

Full Body 
Massage 

$35hhr 
$50HR +1 
Table Shower 

( 714 ) 653 2381 

10356 Beach Blvd. Stanton, CA 90680 

LOCATED BEHIND TACO BELL 

Open 7days/week: 10am - 10pm 
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Turning down the lights with offers and specials 

from the sexiest places in OC... Right into your 
inbox. Sign up now to gain access to our 
After Dark Newsletter! ocweekly.com/signup 



WEEKLY 
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WHO ARE YOU AFTER DARK? 


Try FREE: 714-627-2273 

More Local Numbers: 1-800-700-6666 


redhotd,»nne.com 18 + 


■*. 


AMERICA'S HOTTEST 

gay chatline! 7i4 627-2269 



FIND REAL GAY MEN NEAR YOU 

Anaheim: 


( 714 ) 905-0050 

' www.megamates.com 18+ 


_l / 

REAL PEOPLE, 

REAL DESIRE, 

REAL FUN. 



Ahora espano| 
Livelinks.com 18+ 


Try FREE: 714-627-2267 


More Local Numbers: 1-800-926-6000 


“T” 





The hottest 

fonochat place to 
meet Latinos! 


FREE TRIAL 

714.464.2989 



VIP MAS 


F'bee 


‘Neut' Hot 

< Voetna/ri£A& 

Staff- 

uu Open 7 Days a Week 
10am to 10pm • 714-737-4102 
Accepts All CC’s 

7041 Western Ave # B, Buena Park 90620 


Grand Opening! 

Full body Massage $49/hr 

Facial.$49/hr 

Colon Hydrotherapy $65 

■ m 




945 

Phone Services 


945 

Phone Services 


1001 Avenida Pico Ste J, San Clemente 

(to receive this price coupon must be presented) 



#1 CAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 
call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREEH 18+ 
It's discreet and it's hot! 
Call 714-464-8977 

FREE PARTYLINE! 

1- 712-432-7968 
18+ Normal LD Applies 

Private connections 
Try it free! 

1-708-613-2104 
Normal LD Applies 18+ 

hot cay Chat! 

1-708-613-2103 
18+ Normal LD Applies 


$10 Buck Phone Sex 

Live 1 on 1 

1-877-919-EASY (3279)18+ 

Sexy Swinger s line! 

1-800-785-2833 

1-800-811-4048 

Sexy Hot Local Girls! 

1-888-660-4446 

1-800-990-9377 

Erotic Playroundm 

1-888-404-3330 

1-800-619-242818+ 

intimate connections 

1-800-928-MEET (6338) 

Naughty Older women 

1-800-251-4414 
1-800-529-5733 18+ 

Hot & Nasty Phone Sex 

1-800-960-4328 18+ 


R Spa & Massage 

$30/lhr 714-505-2288 W 

10am to 12pm 

13846 Red Hill Ave., Tustin, CA 92780 


New Spa Massage 

Special $35/ha(f hr with ad 
and $50/one full hr 

■iliAna 



949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 



14291 Euclid St. 

Unit Dill, Garden Grove 

r i **.554*^936] 


DEEP & OIL MASSAGE 


(949) 472-4029 

23600 ROCKFIELD BLVD #2N 
LAKE FOREST, CA 



(949) 855-9646 

24342 MUIRLANDS BLVD, 
LAKE FOREST, CA 


WEAR£: 

TURNING DOWN 
THE LIGHTS 

WITH OFFER/ 0- /PECMU FROM 
THE SEXIEST PLACES IN OC“* 

Right into your inbox. 


/Sappy t/ivsu,/ 

__ Young and beautiful Asian, 

Latina & American girls. • 

' SPECIAL' 

[ ' 

- Special 
for 2 girls 

REE 

table shower 
{wily 

f massage & 
" private room 

Come try us and 
you will be back! 

• 2209 S Main st /Warner Santa Ana 92707 • 

We open 9AM to VERY LATE 7 days a week. 

Call 714-549-2825 • We accept VS/MC 



Sign up now to ca\n access to our 
After D^ rk new/letter| 


OCWEEKLY.COM/SIGNUP 

^WEEKLY 












































































DELIGHT 

SPA 

Young 
Beautiful 
Sexy Girls 

(18-25 yrs) 

714 - 896-0700 

12128 Beach Blvd 
Stanton, CA 90680 

Behind Mad Greek Restaurant 


■ SctAAu, MaMom ■ 



Vie Accept All CC's 


Open lOam-llpm Mon-Sun • 714-229-5828 
2940 W Lincoln ave #J Anaheim, 92801 



10356 Beach Blvd. Stanton, CA 90680 

LOCATED BEHIND TACO BELL 


Open 7days/week: 10am - 10pm 


BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILIPINO 




FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 

8am-10pm 

TEMPTATION 

MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

. 714.983.6624 

F ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


V/hen ideas spread 

everyow&grows. 



Many kids in Ethiopia never touch a 
book. You can help change that 

m a mkJU& change a life. 

tftti 


UL 




The OCWIB and 

ORANGE COUNTY SUPERVISOR ANDREW DO 

INVITE YOU TO THE 

2016 CENTRAL ORANGE COUNTY 


J.O.B_F_AIR 



WED. MARCH 30, 2016 
9AM-1PM 


9 


Priority Registration 
Table for Veterans 

Fountain Valley Recreation Center 

16400 Brookhurst Street 
Fountain Valley, CA 92708 


a 


Free Admission 



Free Parking 


Bring copies of 
your Resume 



FOR MORE , 
INFORMATION 


PLEASE CALL 

949.341.8000 


www.ethiopiareads.org 



OR VISIT » 
www.oconestoil.cotn 
wwwocwib org 


America *sJot»Center 


This WIOA Title I fi nancially assisted program or activity is an equal opportunity employer/program 
Auxiliary aids and services are available upon request to individuals with disabilities. WSD07-6, 08-0CW- 
DA-16. If you need special assistance to participate in this event, call 949-341-8011. TDD/TTY users, please 
call the California Relay Service at (800) 735-2922 or 711. Please call 48 hours in advance to allow the 
Orange County Business Service Center to make reasonable arrangements to ensure accessibility to this event. 
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DIRECTORY 


STOREFRONT 


On Deck Buds: $35 CAP 14.5C 8th or $10 OFF Concentrates 
12571 Haster St. #205 Carden Grove | 714.468.4142 

Hand N Hand: Legally Permitted Collective hnhpc.org | 
657.229.4464 | 2400 Pullman St. Suite #B Santa Ana, CA 


GreenFellas Collective: FTP: free .5G w/ 1C donation | 5C 
EIGHTH'S ^Excludes PR | Donate ANY 7C & receive a FREE 3.5C 
from MIDS (10.5 TOTAL) | $5 OFF ANY CONCENTRATE | 20% OFF 
EDIBLES 110181 Westminster Ave., Ste #212 ( Up the stairs, turn 
LEFT) | Carden Grove, CA 92845 | 714-767-1557 

Just Quality: FIRST TIME PATIENT DEALS: 5 CRAM 1/8TH ON ALL 

SHELF | 5% OFF A CRAM WAX | 8 CRAM DOCO DEALS 

(714) 209-8187 | Open 10am - 10pm Daily 

9774 Katella Ave Unit 105, Anaheim, CA 92804 _ 

Cram Kings: DAILY DEALS | Discounts for Military, Veterans, Dis¬ 
abled |10189 Westminster Ave. Suite #217, Carden Grove 
714.209.8187 | Hours: Monday-Sunday lOam-IOpm 



2975 Red Hill Avenue, Suite 150 I Costa Mesa, CA 926261714.550.5940 I free online ads & photos at oc.backpage.com 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 


automotive 


421 

Used Auto 


home services 


554 

Misc. Home Services 



836 

Psychic/Astrological 
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South Coast Safe Access 

FTP: Buy an 1/8, Get a FREE 1/8 11900 Warner Ave Ste. A, Santa 
Ana 92705 | 949.474.7272 | Mon-Sat 10am-8pm Sun 11am-7pm 

Top Shelf Anaheim $35 CAP | FTP 4.5 C 8th or $10 OFF Concen¬ 
trates | 5128 #B W. Lincoln Ave. Anaheim (714)585-7814 

Ease Canna: FTP- All 8th will be weighed out to 5GRAMSH | 2455 
E. Orangethorpe Ave., Fullerton, CA 92851 | 714-509-7772 

Tri-City Essentials: $35 CAP SC Lab Tested Strains | $10 Crams on 
Exclusive shelf. | FTP:4.5 C 8th OR $10 OFF Concentrates 
10722 Katella Ave. #4, Carden Grove, CA 928041 714-309-9729 

Anaheim Patient Care: Voted #1 Dispensary in OC. | FTP will 
receive a free gift with minimum donation! 11671 W. Katella Ave. 
Suite #135 Anaheim, CA 92802 | 714-876-2709 


RE-UP: FTP Specials: 5g's 1/8th Private Reserve for $4515g's 1/8th Top 
Shelf for $4012g's Rilla Extracts Crumble for $45. 

8851 Carden Grove Blvd Ste 105 Carden Grove 928441 (714) 586-1565 


Show Crow Santa Ana: 5 Cram 8ths All Day - On all strains Sun¬ 
days & Wednesdays | 2 Cram Specials Everyday - On all Strains 
1625 St. Gertrude Place Santa Ana, 92705 | 949.565.CROW 

From The Earth: We are the largest dispensary in Orange 
County! 5025 South Orange Avenue, Santa Ana, CA 92707 
Tel (657) 44-GREEN (47336) | www.FTEOC.com 

DR. EVALUATIONS 


Releaf Wellness: Renewals ~ $25 | New Patients ~ $35 
1540 E. EdingerSte. A, Santa Ana 92705 1657.251.8032 


OC 420 Evaluations: NEW PATIENTS $29 I RENEWALS $19 | Walk- 
Ins Accepted 11671 W. Katella Ave. Anaheim Ste. 130 | TOLL FREE 
1-855-MMJ-EVAL (1-855-665-3825 ) | Mon-Fri 11am-7pm, Sat 
11am- 6pm, Sun 11am-5pm 


DELIVERY 


DADS : FTP ~ FREE Gift Bag! 14.2 Cram 8ths | Serving All of OC! 
8AM-Midnight 714.760.0135 

PURE & NATURAL THERAPY: 7 CRAMS for $50 on ALL STRAINS | 
DELIVERING quality product to Long Beach | Huntington Beach, Seal 
Beach, and Surrounding Cities | (949) 608-7363 


OCPC: 5 Gram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 
949.752.6272,11am to 8pm Daily 


HAPPY & HEALTHY: FREE Medical Marijuana Delivery Serving All of 
OC! Home of the 4.20 Gram 1/8th (949) 529-8779 


GREEN MILE COLLECTIVE: 1-866-DELIVERY - Easy to remember 
phone order | DeliveryGreens.com ~ Quick online order 


CASH FOR CARS: Any 
Car/Truck 2000-2015, Run¬ 
ning or Not! Top Dollar 
For used/Damaged. Free 
Nationwide Towing! Call 
NOW: 1-888-420-3808 


health 


810 

Health 


Behavioral Research 
Specialists, LLC is currently 
conducting studies in the 
Los Angeles area and is 
always looking for 
Volunteers. Some studies 
may provide compensation 
for travel and time. Sleep/ 
Diabetes/Pain/Psychiatry/ 
Depression//Schizophrenia/ 
Bipolar/Anxiety/ADHD (Ado- 
lescent)/Alzheimer's 
If you or some you know 
would like to participate, 
contact BRS at 
(888)255-5798 


Concerned 

about 

Schizophrenia? 

If so, Apostle Clinical Trials 
is currently enrolling 
volunteers for a clinical 
research study using an 
investigational product 
that may help reduce the 
symptoms. Qualified 
participants may receive: 
Study-related medical ex¬ 
ams and study medica¬ 
tion at no cost and com¬ 
pensation for time and 
travel. (562)437-4780 
Apostleclinicaltrials. 
com 


ELIMINATE CELLULITE and 
Inches in weeks! All natural. 
Odor free. Works for men 
or women. Free month 
supply on select packages. 
Order now! 844-244-7149 
(M-F 9am-8pm central) 


Viagra!! 52 Pills for Only 
$99.00. Your #1 trusted 
provider for 10 years. In¬ 
sured and Guaranteed De¬ 
livery. Call today 
1-877-621-7013 


Viagra!! 52 Pills for Only 
$99.00. Your #1 trusted 
provider for 10 years. In¬ 
sured and Guaranteed De¬ 
livery. Call today 
1-888-403-9028 


KILL BED 
BUGS! 

Buy Harris 
Bed Bug Killers/ KIT. 
Available: Hardware Stores, 
Buy Online/Store: home- 
depot.com 


music 


605 

Musicians Available/Wante 


17th ST. 
Recording 

Studio 

17th Street Recording is a 
professional state of the 
art recording studio 
which provides songwrit¬ 
ing, production, and re¬ 
cording services. Record¬ 
ing session includes 
platinum Engineer. 
Credits include: Sting, 
MaryJBIige, Sublime, 
Dirty Heads, Long 
Beach Dub Allstars, 
Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 
&more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4 , one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL GENRES-ALL STYLES- 
Vintage Keyboards 
Galore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 

17thStRecords. 

com 


notices 


650 

Adoption Notices 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby's One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


services 


520 

Financial Services 


Are you in BIO trouble with 
the IRS? Stop wage & bank 
levies, liens & audits, unfiled 
tax returns, payroll issues, & 
resolve tax debt FAST. Call 
844-753-1317 


services 


525 

Legal Services 


Robbed by your 
Employer? 

Working overtime & 
called salaried? Told to 
clock out but continue to 
work? Called an indepen¬ 
dent contractor/1099 
employee? Speak w/at- 
torney Diane Mancinelli at 
no cost to you. 
(714)734-8999 


530 

Misc. Services 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to PO. 

Box 13557, Denver, Co 
80201 



AIRLINE CAREERS begin 
here - Get started by 
training as faa certified 
Aviation Technician. Fi¬ 
nancial aid for qualified 
students. Job placement 
assistance. Call Aviation 
institute of Maintenance 
800-725-1563 


THE OCEAN Corp. 10840 
Rockley Road, Houston, 
Texas 77099. Train for a new 
career. *Underwater 
Welder. Commercial Diver. 
*NDT/Weld Inspector. 

Job Placement Assistance. 
Financial Aid avail for 
those who qualify 
1.800.321.0298 


Industrial Designer (Yorba 
Linda, CA) Prepare sketches 
of ideas, detailed drawings, 
illustrations, artwork, and 
blueprints using instru¬ 
ments, paints, brushes and 
computer-aided design 
equipment; Modify and re¬ 
fine designs, using working 
models to conform to pro¬ 
duction limitations and 
changes in design trends; 
Confer with engineering, 
marketing, production, and 
sales department to estab¬ 
lish and evaluate design 
concepts for manufactured 
products. 40hrs/wk, 
Bachelor's in Industrial De¬ 
sign or related reqd. Re¬ 
sume to KPI Ultrasound, Inc. 
Attn: Steven S. Minn 23865 
Via Del Rio, Yorba Linda, CA 
92887 


PAID IN 

ADVANCE! 

Make 

$1000 A week 

Mailing Bro¬ 
chures From Home! 

No Experience Required. 
Helping home workers 
since 2001! Genuine Oppor¬ 
tunity. Start Immediately! 
www.ThelncomeHub.com 


Senior Male Searching 
Live in House Keeper/Cook 
No Experience needed 
Best to leave a message at 
Contact: 1-714-828-3958 




Rentals 



305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES.COM. Lonely? Bored? Broke? Find 
the perfect roommate to complement your personality and 
lifestyle at Roommates.com! 


DEPRESSED? 


• Sad or blue? 

• Withdrawn? 

• Low motivation? 

• Difficulty concentrating? 

• Trouble sleeping? 

• Feeling tired or loss of energy? 

• Changes in weight or appetite? 

If you answered yes to any of the above, you 
may be one of the millions of Americans suffering 
from Depression. Depression is often caused by 
a chemical imbalance and may be treated with 
medication. Depression can affect your school 
or work performance, participation in activities, 
and overall quality of life. Please call toll-free to 
see if you may qualify for a research study of an 
investigational medication. 

Qualified participants may be compensated for 
time and travel 
For more 

information, _ . 

please can Southwestern Research, Inc. 


www.435.com 

1 - 888 - 444-1104 
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Off AM 

Buy One Get One FREE Buy 3 Kure Cartridges 
On All Kaneh Edibles Get 1 FREE 

40% Off Buy One Get One FREE 
Dixie Elixir Drinks Flurish Gummies 


ANNIVERSARY/FUNDRAISER PARTY 

^ SUNDAY, MARCH 20TH, 2016 Mr 

Proceeds Benefiting: The YMCA, Anaheim Beautiful, APA, Performing Arts Center, The Eli Home 


714.876.2709 
8am-12am Daily 


- 1671 W. Katella Ave, Anaheim 

@AnaheimPatientCare 


@AnaheimPatientCare 


@AnaheimPC 


AnaheimPatientCare 


Ms Ms Ms Ms Ms Ms Ms Ms Ms Ms Ms Ms - 

7\v *\V 7\V 7\V 7\V 7\V 7\V ^ Ajv 

































l n LICENSE! NEIICIIMMIjOMN DISPENSARY IN OUNCE COUNTY 



hugest Shmrem 6 Biggest Seleetiee ie BC 


FTP: Buy ai 1/8, Get a FREE 1/8 


25 % VETERANS DISCOUNT 
18 % DISABILITY DISCOUNT 
18 % SENIOR DISCOUNT 


2V 

Lab tes'ed 
Products 


= & ft 


sc labs 


I r » • * ■ r> f t ft 


7m VlkU 


KQROVA K U 

UNRIVALED POTENCY J J 

^LtQUItr rn n 




1900 Warner Ave. Ste. A, Santa Ana 92705 (Ceereeieotly Located Off the 55 Freeway) 
949.474.7272 - loirs: Moo-Sat lOan-Opei Sun llan-7pm 





















PC’S ONLY FTP 



SANTA ANA 


'5 GRAM 1/8 ALL DAY-' 

ON ALL STRAINS 
SUNDAYS & WEDNESDAYS 

' 2 GRAM SPECIALS EVERYDAY-' 

ON ALL STRAINS 

'REFERRAL PROMOTION 0 

REFER A NEW PATIENT AND UPGRADE YOUR V8 TO 5 GRAMS 

(New Patient Must Spend A Minimum Of $20) 

^CULTIVATE CHANGED 

♦.asms. [949] 565 GROW 

1625 E St. Gertrude Place Santa Ana, CA 92705 


WWW.SHOWGROWSA.COM 













